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One  newspaper  made  the  impact 
of  acid  rain  on  New  York  lakes  an 
issue  no  resident  could  ignore. 

On  the  surface,  the  sparkling  lakes  of  New  York’s  famed  Adirondack 
Mountains  appear  vibrant  and  picturesque.  But  readers  of  the  Albany  Times 
Union  soon  learned  that  looks  can  be  deceiving. 

Many  of  the  lakes  are  victims  of  unrelenting  acid  rain  and  the  lethal 
chemicals  it  pours  into  the  waters.  Although  this  condition  has  been 
identified  as  a  problem  for  nearly  three  decades,  it  is  still  largely  unabated. 


For  years,  the  paper  has  been  benchmarking  conditions  of  the  Upstate  New 
York  environment  with  several  research  projects.  A  team  was  specially 
assembled  to  delve  into  the  acid  rain  issue.  Battling  bureaucratic  red  tape  for 
information,  conducting  on-site  water  sampling,  undertaking  extensive 
interviews  in  the  field  and  pouring  through  research  papers,  the  Times  Union 
team  brought  to  its  readers,  the  government  and  environmental  watchdogs  a 
comprehensive  report  on  the  true  status  of  one  of  the  greatest  wilderness 
areas  east  of  the  Mississippi  River. 

The  Times  Union  made  it  impossible  to  ignore  this  environmental  threat  any 
longer.  Since  the  acid  rain  series  ran,  potential  solutions  have  shifted  to  the 
forefront  of  local  government  debates  —  bringing  the  lakes  of  the 
Adirondack  Mountains  closer  to  reclaiming  their  former  purity.  Helping 
communities  see  problems  more  clearly  is  one  more  way  the  Hearst  Newspapers 
enrich  readers’  lives  every  day. 


To  read  the  series,  go  to  http://timesunion.coin/news/spedal/adirondacklakes/ 


Real  time  back  in  time  ahead  of  time 


All  in  no  time. 


Now’s  the  time  for 
WWW. prnmedia.com 

When  you  want  to  spend  more  time  writing  your 
story  and  less  time  looking  for  information,  log  on 
to  PR  Newswire’s  media-only  Web  site.  It’s  where 
all  the  news  releases,  expert  sources,  story  ideas, 
archives  and  beat  information  come  together  in 
quick  time  to  give  you  more  time  to  tell  the 
complete  story. 

Register  for  free  membership  today  at 
wvvw.prnmedia.com 


Or,  for  more  information,  call 

800-387-8448. 
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Have  spell-check  and  instant  messaging 
(oh,  the  grammar  and  spelling!)  ruined  the 
copy  editors  of  tomorrow?  From  here,  it 
sure  looks  like  our  proofreading  crisis  ^^•ill 
only  get  worse  if  we  don’t  encourage  our 
j-schools  to  go  ahead  and  entice  young 
people  with  cool  Internet  reporting  courses, 
but  then  drag  them  —  kicking  and  scream¬ 
ing,  if  you  must  —  back  to  the  basics. 

(To  the  students  who  may  be  reading, 

I  can  vividly  remember  sitting  in  David 
McHam’s  “Intro  to  Editing”  class  back  at 
Southern  Methodist  University,  wonder¬ 
ing  why  I  had  to  take  editing  when  I 
wanted  to  be  a  -writer.  A  selfish  answer 
emerged  quickly  upon  graduation:  Your 
editors  have  more 
time  and  inclination  to 
mentor  you  if  you  turn 
in  clean  copy  than  if 
you  use  them  as  your 
personal  spelling  and 
grammar  slaves.) 
STEPHANIE  A.  WEISS 
EDITORIAL  DIRECTOR 
Laurin  Publishing  Co. 
Pittsfield,  Mass. 


1  AGREE  WHOLEHEARTEDLY  WITH  GlL- 

bert  Cranberg’s  assessment  [“Shoptalk 
—  Help  wanted:  A  few  good  proof¬ 
readers,”  Oct.  30,  p.  38]  of  how  to  improve 
credibility'  in  copy  editing,  but  I  hope  he's 
pointing  one  finger  at  journalism  schools 
while  aiming  the  rest  at  management. 

We  administer  an  “editing”  test  to 
everyone  who  applies  for  an  editorial 
position  at  our  magazines.  The  “test”  is  an 
article  that  our  chief  copy  editor,  Rebecca 
Abbott,  “rewrote”  with  typos,  style  errors, 
unclear  sentences,  it ’s/its  problems,  etc. 
We  think  it’s  a  more  useful  skills  gauge 
than  a  list  of  spelling 
words  (you  know  the 
ones:  tattoo,  recom¬ 
mend,  accommodate, 
etc.)  and  sentences 
that  should  be  rewrit¬ 
ten  rather  than  “fixed.” 

We’ve  used  this  test 
for  several  years,  but 
last  year  all  of  our 
entry-level  applicants 
(about  a  dozen)  fared 
so  poorly  that  we  hired 
no  one  from  the 
Class  of  2000.  All  had 
degrees  from  major 
Northeastern  universi¬ 
ties  that  had 
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EDITOR’S  NOTE 

January  may  see  the  inauguration 
of  a  new  American  president,  but 
December  xmll  see  the  inaugura¬ 
tion  of  a  new  “Americas  Extra” 
column  in  E^P.  Focusing  on  Latin 
American  and  Canadian  news¬ 
paper  business  and  journalism 
topics  that  are  relevant  to  U.S. 
papers  as  well,  the  column  will 
appear  in  the  first  issue  of  each 
month  accompanied  by  “Pan- Am 
Highw  ay,”  a  digest  of  news  from 
around  the  hemisphere.  This 
month.  Editor  at  Large  Mark 
Fitzgerald  takes  a  look  at  the  trail 
blazed  by  Puerto  Rico’s  El  Nuevo 
Dia  in  creating  Primero  Hora,  a 
cheeky  sibling  tabloid  targeted  at  a 
whole  ’nother  readership  (p.  20). 
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Correction 

In  a  Nov.  20  story 
about  proposed 
changes  to  the  Audit 
Bureau  of  Circula¬ 
tions’  definition  of 
paid  circulation 
(“ABC  close  to  a  change 
on  circ^p.  8),  E&P 
gave  an  incorrect 
first  name for  the 
vice  president  of  circulation  for  The 
Dallas  Morning  News.  He  is  Jeff  Berkley. 
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given  us 
good  reporters  in  pre¬ 
vious  years,  and  most 
claimed  internship 
experience  that  should 
have  slapped  them  into 
shape.  But  on  a  test  with  50-plus  errors, 
most  found  onlv  a  handful. 


50  YEARS  AGO 
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the  war  in  Korea  this  week  as  the 
fluid  fighting  rapidly  deteriorated 
into  a  near-rout  for  the  home 
team.  The  sharp  reverses  suffered 
by  the  U.N.  forces  renewed  strong 
demands  for  strict  censorship. 


employees,  four  reporters,  and 
two  to  three  local  salespeople 
for  display  advertising. 


DEC.  9,  1950: 

The  median-size  daily  newspaper 
in  the  United  States  is  likely  to 
have  a  total  payroll  of  about  32 
persons,  of  which  15  will  be 
mechanical-department 


Chaotic  conditions  all  but  over¬ 
whelmed  reporters  trying  to  cover 
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That's  right,  ONE  fully-integrated  solution.  Instead  of  several  systems,  different  interfaces  and  no  real¬ 
time  data,  there  is  mySAP  Media.  With  SAP's  customizable  solution,  you'll  be  able  to  greatly  streamline  the 
efficiency  of  your  business  processes.  To  highlight  one  feature,  mySAP  Media  expertly  manages  advertising 
sales  and  subscriptions  online  with  automated  billing  -  no  more  data  reconciliation!  So  join  the  over  400 
media  companies  that  have  implemented  mySAP  Media,  and  find  out  how  this  adaptable  solution  can  grow 
your  company  as  it  faces  future  challenges. 

Call  1-800-762-1727  (media  extension)  or  visit  www.sap.com/usa/dm/media  to  receive  your  FREE  Media 
Solution  Kit,  which  includes:  a  demo  CD,  executive  summary,  success  story  and  the  signature  hat  worn  by  SAP's 
famous  golf  pro,  Jesper  Parnevik. 


THE  BEST  RUN  E-BUSINESSES  RUN  m  y  S  A  P  .  c  o  ill 


I 


Having  reached  a 
key  agreement 
with  unionized 
staffers,  Canadian 
publisher  David  Black 
said  last  week  he  ex¬ 
pects  to  complete  his 
purchase  of  the 
Honolulu  Star-Bulletin, 
even  though  he's  still 
short  about  half  the 
newsprint  he  needs, 
the  newspaper  report¬ 
ed.  Black  has  about 
5,000  metric  tons,  but 
said  he  expects  to 
have  enough  by  March 
15,  when  he  plans  to 
take  over  the  118- 
year-old  daily. 

Black  previously 
agreed  to  buy  the 
Star-Bulletin  from 
Liberty  Newspapers 
LP,  which  tried  to  fold 
the  paper  in  1999. 
The  deal  would  pre¬ 
serve  daily  competi¬ 
tion  in  Honolulu, 
where  Gannett  Co. 

Inc.  publishes  the 
Honolulu  Advertiser. 

-  LUCIA  MOSES 


So  Jong,  Slade? 


Surrounding  newspapers  snare 
readers  and  advertisers  as  strike 
continues  at  the  ‘Times'  and  ‘P-l’ 


Seattle’s 

favorite 

cotumnists 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF.  .1'^' 

SUBURBAN  Seattle  newspapers  are  j 
enjoying  a  holiday  bonus  because  of  I 
the  city’s  newspaper  strike  as  they  gar-  ( 
nered  more  readers  and  advertisers  as  the  j 
impasse  entered  its  second  week.  I  — — 

Editorial,  circulation,  and  advertising 
workers  at  The  Seattle  Times  and  the  Seattle  j 
Post-Intelligencer  {P-T)  went  on  strike  Nov. 

21.  Last  week,  they  remained  in  a 
st£ilemate  with  management  over 
pay  and  a  40l(k)  benefit  plan.  | 

“People  keep  asking  me  how  long  |  • 
it’s  going  to  last,”  Pacific  Northwest  j  j>— 
Newspaper  Guild  spokesman  Art  i  7 
Thiel  said.  “It’s  like  asking  a  soldier  < 
going  to  war  how  long  he  thinks  it 
will  last.  Who  knows?” 

Meanwhile,  other  area  newspa- 
pers  are  more  than  happy  to  pick 
up  the  slack.  Dailies  surrounding  the  city  all  have 
seen  upswings  in  circulation  and  advertising.  Many 
of  the  new  readers  are  single-copy  buyers,  and  most 
of  the  new  advertising  has  been  in  the  classified  sec¬ 
tions,  although  the  papers  also  are  placing  more  run- 
of-press  (ROP)  ads  and  pre-prints  for  national 
retailers  as  the  holiday  shopping  season  intensifies. 

David  A.  Zeeck,  executive  editor  of  The  News 
Tribune  in  Tacoma,  said  the  127,629-circulation 
paper  is  selling  as  many  as  10,000  more  copies  a  day. 


ollinger  Inter¬ 
national  Inc.’s 
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purchase  of  Copley 
Press  Inc.’s  Fox  Val¬ 
ley  Press  cluster  of 
four  Chicago  subur¬ 
ban  dailies  and  a 
dozen  weeklies  will 
be  delayed  until  at 
least  Friday,  as  a  fed¬ 
eral  judge  last  week 
granted  the  Chicago 
Newspaper  Guild's 
request  for  a  tempo¬ 
rary  restraining  order 
halting  the  sale  of 
one  of  the  dailies, 

The  News  Sun  in 
Waukegan,  III. 

The  Guild’s  News 
Sun  bargaining  agree¬ 
ment  includes  a  “suc¬ 
cessors  and  assigns” 
clause  that  the  union 
argues  requires  a  new 
owner  to  honor  the 
contract.  Copley’s 
chief  legal  officer, 
Harold  W.  Fuson  Jr., 
said  the  company 
“intends  to  pursue 
the  matter  in  court.” 

-  MARK  FITZGERALD 

M[DIAII[W$ 

TOBUYIIB' 

MediaNews 

Group  Inc.  is 
set  to  gain  control  of 
Utah’s  biggest  daily. 
MediaNews  has  inked 
a  deal  to  buy  the  par¬ 
ent  of  the  134,542- 
circulation  Salt  Lake 
Tribune  from  AT&T 
Broadband  for  an 
undisclosed  sum. 

AT&T  gained  con¬ 
trol  of  the  morning 
daily  when  it  merged 
with  Tele-Communica¬ 
tions  Inc.  last  year. 

The  Tribune  owns 
58%  of  the  joint  oper¬ 
ating  agency  that  also 
produces  the  65,912- 
circulation  Deseret 
News,  owned  by  the 
Mormon  church. 

-  LUCIA  MOSES 


in  01>Tnpia,  The  Sun  (33,552)  in  Bremerton,  and  the 
Eastside  Journal  (26,190)  in  Bellevue  also  reported 
upticks  in  circulation  and  advertising. 

A  side  drama  has  developed  at  the  Eastside 
Journal,  which 
printed  the  first 
issue  of  the 
Seattle  strikers’ 
newspaper,  the 
Seattle  Union 
Record,  then 
abruptly  de¬ 
clined  to  print 

subsequent  issues.  While  the  Guild  contends  that 
the  Journal  canceled  additional  print  jobs  after  re¬ 
ceiving  a  heated  e-mail  message  from  Seattle  Times 
Publisher  Frank  Blethen,  Journal  Publisher  Peter 
Horvitz  said  that’s  not  what  happened.  “We  assumed 
it  was  a  one-time  print  job,  an  internal  publication 
for  Guild  members,  and  we  made  the  wrong  as- 

“WeVe  picked  up  some 
auto  dealers  we  haven’t 


Seattle  Times  Co.  President  and  Chief  Operating 
Officer  H.  Mason  Sizemore  said  Blethen  only  e- 
mailed  Horvitz.  “He  did  not  send  an  e-mail  to  the 
other  publishers  asking  them  not  to  publish  the 
,  newspaper.” 

Assessing  the  competitive 
aspect  of  the  strike;  “It’s 
been  a  good  success  for  us. 

The  big  difference  has  been 
at  the  newsstand.”  -  david  a  zeeck 

The  News  TTubune 

P-I,  meanwhile,  have  continued  to  publish  and  are 
distributing  copies  at  newsstands  for  free  while  offer¬ 
ing  credits  to  subscribers.  “We  delivered  to  100%  of 
our  circulation  the  first  day  of  the  strike,”  Sizemore 
said.  “There  may  be  other  examples  of  that  happening 
during  a  major  strike,  but  I  don’t  know  of  any.” 

While  Sizemore  said  the  financial  impact  of  the 
strike  is  unknown  (“most  of  our 
finance  people  are  redeployed  in 


The  Union 
Record  has  since 
found  another 
printer  whose 
name  and  loca¬ 
tion  are  being 
kept  a  secret. 

The  Times  and 


seen  in  some  time  that 
normally  run  in  the  ‘Times’ 
and  ‘P-I?” 


—  ALLEN  FUNK 

The  Herald 


sumption,”  Horvitz  said.  “Frank  did  send  me  an  e- 
mail.  He  never  asked  me  not  to  print  it.  He  did  send 
an  e-mail  expressing  he  was  not  happy.” 

Guild  spokesman  Thiel  said  Horvitz’s  contention 
that  the  strike  paper  was  printed  by  accident  “is  a  big 
crock. ...  They  knew  exactly  what  it  was.  They  got  an 
e-mail  from  Frank  Blethen,  who  apparently  also 
sent  an  e-mail  to  everv'  publisher  in  the  state.” 


other  jobs”),  a  labor  expert  who 
teaches  at  New  York  Law  School 
believes  “profitability  problems” 
at  the  Times  —  the  larger  of  the 
two  papers  and  the  employer  of 
most  of  the  strikers  —  is  driving 
management’s  position.  Seth 
Harris,  who  has  been  a  legal  counsel  for  the  U.S.  De¬ 
partment  of  Labor,  said  the  family-run  Times  Co.  — 
w'hich  has  come  under  fire  by  minority  partner 
Knight  Bidder  for  not  being  more  profitable  —  may 
be  taking  a  hard  line  now  to  enhance  the  bottom  line 
later  by  keeping  salaries  under  control.  Said  Harris, 
“They  may  be  making  a  calculation  of  short-term 
loss  for  long-term  profitability.”  0 


Radio  daze  of  bulldog  marketers’ 

Cinci  ‘Enquirer’  exposes  scam 


BY  JOE  NICHOLSON 

HE  Cincinnati 
Enquirer  report¬ 
ed  Wednesday 
that  it  was  the  victim  of 
a  deliberate  scam  by  a 
Cincinnati  radio  station 
owned  by  Clear  Chan¬ 
nel,  the  nation’s  largest 
radio  conglomerate. 

An  Enquirer  story 
Nov.  27  referred  to  a 
person  who  was 
invented  by  staffers  at 
WEBN-FM,  the  Gan¬ 


nett  Co.  Inc.  news¬ 
paper  said. 

WEBN-FM 
announced  it  w  as 
giving  away  more  than 
$10,000  that  was  left  by 
a  devoted  listener  w'ho 
recently  died,  the 
Enquirer  reported. 

The  paper  subsequently 
reported  the  listener 
“never  existed.  WEBN 
staffers  made  him  up.” 

Mike  Kinney,  market 
manager  for  Clear 


Channel’s  eight  Cincin¬ 
nati  radio  stations, 
conceded  that  the 
supposed  donor  “had 
been  fabricated,”  the 
paper  reported. 

“Many  people,  includ¬ 
ing  Mr.  Kinney  and  the 
Enquirer,  were  fooled 
by  the  scam,  which  in¬ 
cluded  a  letter  from  the 
widow,”  said  the  paper. 

Rosemaiy’  J. 
Goudreau,  managing 
editor  of  the  Enquirer, 


told  EL^P,  ‘Now 
[WEBN-FM’s]  cred¬ 
ibility  is  shot.” 

WEBN-FM  has  long 
stood  out  in  the  radio 
field  as  “the  in-your-face 
bulldog  marketers,”  said 
Frank  Saxe,  radio  editor 
at  industry  journal  Bill¬ 
board,  a  VNU  corporate 
sibling  of  E^P. 

WEBN-FM  and 
Clear  Channel  execu¬ 
tives  could  not  be 
reached  for  comment.  0 
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ABC  audits  seek  ‘critical  mass’ 


A  year  after  launch,  the  Reader  Profile 
service  has  been  embraced  by  only 
35  of  the  biggest  100  U.S.  dailies 

BY  MARK  FITZGERALD 


WHEN  THE  Audit  Bureau  of  Circula- 
tions  (ABC)  —  for  eight  decades  the 
fiercest  defender  of  the  primacy  of  news¬ 
paper  paid  circulation  —  began  auditing  newspaper 
readership  studies,  it  was  the  clearest  indication 
yet  that  advertisers  increasingly  are  more  interested 
in  knowing  the  •  *1 

size  and  demo-  T  1  IllS  AVlJ 

graphics  of  a  \  nCWSDap 

paper  s  audi-  |  jir  ^  ^ 

ence  than  the  |  But  wen 

number  of  '  maSS  bcf 

copies  it  sells.  y 

But  one  year  t  J  that  doll: 

after  its  launch,  _ 

ABC’s  Reader  Profile  service  is  still  stuck  in  first  gear. 
Including  its  one-year  test,  ABC  has  completed  stud¬ 
ies  for  36  papers,  has  another  43  audits  in  progress, 
and  has  20  scheduled  to  start  soon.  The  audit  checks 
the  work  of  a  paper’s  readership  research  firm  and 
requires  standardized  reporting  formats  for  certain 
information. 

But  like  a  disappointing  readership  study  itself,  the 
problem  is  not  the  numbers  —  it’s  the  quality  of  the 
numbers.  Just  35  papers  among  the  100  largest-cir- 
culation  papers  have  signed  on  so  far.  Reader  Profile 
boosters  worry  that  the  reluctance  of  big  metro  pa¬ 
pers  to  get  their  studies  is  slowing  progress  in  selling 
newspaper  readership  rather  than  paid  circulation. 

“Once  readership  is  audited,  we  can  start  to  sell 
readership  as  the  common  currency  of  the  market,” 
said  David  Daugherty,  Gannett  Co.  Inc.’s  director  of 


research,  who  pointed  to  metro  participation  as  a  key. 
ider  Profile  One  problem  for  big  papers  in  competitive  markets 

id  bV  OnlV  is  that,  with  the  exception  of  joint  operating  agencies, 
[  ^  ^  I  the  Reader  Profile  shows  audit  results  of  only  the  par- 
I.  031116$  I  ticipating  paper  —  which  may  be  reluctant  to  have  its 
—  '  study  compared  to  a  competitor’s  unaudited  results. 

Another  reason  metros  are  dragging  their  heels  is 
that  advertisers  tu'en’t  asking  for  readership  study  au- 
OF  CiRCULA-  dits.  All  four  of  Cox  Newspapers’  dailies  are  getting 
t  decades  the  their  studies  audited,  but  Jim  Wilson,  marketing  re- 
imacy  of  news-  search  manager  for  the  chain’s  flagship  Joumal-Con- 
ing  newspaper  stitution  newspapers  in  Atlanta,  said:  “I’m  not  sure 
est  indication  i  there’s  a  big  awareness  among  advertisers.  I’ve  not 
lore  interested  had  anyone  ask  me  for  it  —  while  they  do  ask  for 
•  •'ll  V  /y*  r  p  [p^id]  circula- 

This  Avill  have  a  payotf  [for  tion  reports.” 

newspapers].  I  guarantee  it. 

f  ”  1  .  .  ,  22,  said  Daugh- 

But  we  have  to  reach  critical  erty’,  “because 
mass  before  we  can  reach 


that  dollar  payoff.” 


a,  tion  reports. 

rs].  I  guarantee  it. 

ve  to  reach  critical  erty,  “because 

re  we  can  reach 

cal  mass  among 

P  payoff.”  — TERRY  PRILL  newspapers  [in- 
Target  Corp.  eluding  metros], 
we  are  not  going  to  get  advertiser  demand.” 

One  advertiser  demanding  audited  readership 
is  Target  Corp.,  which  places  ads  in  600  papers.  Tar¬ 
get  Newspaper  Strategist  Terry  Prill  said  the  retailer 
is  considering  expanding  its  run-of-press  buys,  but 
needs  readership  studies  standardized  across 
markets.  “This  will  have  a  payoff  [for  newspapers]. 
I  guarantee  it.  But  we  have  to  reach  critical  mass 
before  we  can  reach  that  dollar  payoff,”  Prill  said. 

Certainly,  Target  and  mass  retailer  Best  Buy  are 
asking  for  audited  studies  in  the  Milwaukee  market, 
said  Robin  Seymour,  director  of  research  for  the 
Milwaukee  Journal  Sentinel.  “Advertisers  are  the 
reason  we’re  doing”  a  Reader  Profile  audit,  she  said. 
“They  want  this  information,  they  need  this  infor¬ 
mation,  and  shame  on  us  [in  the  newspaper  indus¬ 
try]  that  they  don’t  have  it  already.”  11 


The  ‘Ex’:  The  eagle  has  landed,  elsewhere 


BY  JOE  NICHOLSON 

IN  THE  EYES  OF 
some,  the  new  Sara 
Francisco  Examiner 
may  look  like  an  under¬ 
size  lemon. 

But  Ted  Fang,  the 
daily’s  new  editor  and 
publisher,  sees  it  as  a 
wonderfiil  opportunity 
for  making  lemonade. 

The  Examiner  was 


puny  last  week,  with  a 
front  news  section  of 
only  eight  pages.  Ads 
filled  almost  half  of 
those  pages,  and  about 
balf  of  the  stories  were 
culled  from  wire  copy. 

An  unfazed  Fang 
explained,  “We’re  not 
looking  to  have  a  bulky 
paper.  We’re  not  going  to 


win  the  war  on  weight. 

In  this  day  and  age, 
when  life  is  so  fast- 
paced,  when  people  are 
working  50, 60  hours  a 
week,  they  have  less  time 
to  read  through  a  tradi¬ 
tional  heavy  newspaper. 
...  We  want  to  have 
more  stories  in  there 
that  are  a  quick  read.” 


The  Examiner  that 
died  Nov.  22  had  60  or 
70  pages,  and  the  new 
Examiner  has  32  to  48 
pages,  by  Fang’s  count. 
On  the  new  paper’s  first 
day,  startup  snafus  de¬ 
layed  publication  by  six 
hours;  there  was  less  de¬ 
lay  the  second  day,  and 
after  that  it  came  out  on 


PAXTON  MEOIA 
BUYS  KY.  DAILY 

Paducah,  Ky.- 
based  Paxton 
Media  Group  Inc. 
agreed  to  buy  the 
31,422-circulation 
daily  Owensboro  (Ky.) 
Messenger-Inquirer, 
which  Dallas  Morning 
News  parent  Belo 
is  selling  in  an 
effort  to  pare  its 
smaller  newspaper 
properties. 

Paxton,  a  family- 
owned  company, 
currently  publishes 
28  daily  papers  in  the 
South  and  Midwest. 

-  LUCIA  MOSES 


News  organiza¬ 
tions  and  the 
American  Civil 
Liberties  Union  of 
Maryland  are 
opposing  limitations 
proposed  by  the  state 
judiciary  on  public 
access  to  electronic 
court  records  the-e. 

Currently,  all  civil 
and  criminal  records 
in  Maryland’s  county 
and  district  courts  are 
accessible,  for  a  $50 
annual  fee,  through  a 
computerized  phone 
service,  which  has 
almost  3,000 
subscribers. 

The  proposed 
guidelines  —  on 
which  the  U.S.  Court 
of  Appeals  will  rule 
—  would  do  away 
with  that  service, 
forcing  record  seekers 
to  go  through  the 
state  Department  of 
Public  Safety’s  com¬ 
puterized  system  (or 
find  them  at  court- 
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houses)  and  justify 
their  requests.  A 
public  hearing  on 
the  guidelines  will  be 
conducted  Dec.  13. 

-  ELLEN  LIBURT 


RCFP SCORES 
THESUPREMES 


The  U.S.  Supreme 
Court  should 


have  allowed  broad¬ 
casters  to  televise 
arguments  about 
the  Florida  election 
recount,  said  the 
Reporters  Committee 
for  Freedom  of  the 
Press  (RCFP). 

The  RCFP  said 
that  by  denying 
broadcasters' 
request,  the  high 
court  missed  “a  great 
opportunity”  to  let 
the  public  see  an 
important  part  of  the 
judicial  process.  The 
committee  contrasted 
the  high  court’s  re¬ 
fusal  with  the  nation¬ 
wide  telecast  of 
sessions  of  Florida’s 
Supreme  Court.  It 
said  those  broadcasts 
fostered  greater 
understanding  of  the 
legal  dispute. 

-  TODD  SHIELDS 


CROSS-MEOIA 

AflnTRONG 


Convergence  is 
starting  to  pay 
off  for  Media  General 
Inc.  The  Southeast¬ 
ern  publisher  and 
broadcaster  reports  it 
netted  $300,000  in 
cross-media  ad  sales 
in  Tampa,  Fla.,  in  the 
third  quarter  and 
expects  to  take  in 
$400,000  in  the 
fourth  quarter. 

Media  General’s 


time,  according 
to  Examiner  of¬ 
ficials.  Fang’s 
first-week  circu-  umm*. 

ftasloc^ 

lation  was  about 
100,000,  versus 
the  San  Francis- 
CO  Chronicle's 
457,028. 

Fang,  in 
an  interview, 
referred  to  his  ISSSC* 
rival  as  the 
“Hearst  Chron- 
icle!’  Once  when  fSIMf. 
he  said,  “the 
Chronicle”  he 
corrected 
himself,  saying, 

“the  Hearst 

Chronicle?  -^1^' 

Staff-written 

iUff 

stones  will  re-  V  ^ 
place  most  wire 
copy  within  a  matter  of 
days,  vow'ed  Fang,  who 
promised  a  “bold,  differ¬ 
ent”  new  spaper  with 
superior  coverage  of 
local  new's.  Referring  to 
a  story  on  his  front  page 
about  city  buses.  Fang 
contrasted  that  coverage 
with  front-page  Chroni¬ 
cle  headlines  about  state 
regulations,  Washington 
politics,  and  events  in 
Mexico. 

“They  are 
looking  to  devel¬ 
op  a  world-class  r,  ^ 
regional  new.spa-  r 
per.  We  are  look-  ‘ 
ing  to  develop  a 
city-focused,  San  ^ 
Francisco  news- 
paper,”  he  said. 

Compared  with  the 
Chronicle,  Fang  said  his 
editorial  staffers,  about 
50  and  growing,  have 
“different  life  experi¬ 
ences”  that  will  enable 
them  to  write  “to  the 
people  of  San  Francisco 
differently.”  About  33% 
of  the  staffers  have  racial 
or  ethnic  minority 
ancestry,  a  Fang  aide 
estimated.  Fang  said  he 
believed  “the  decline  in 


Giant  night  out 


F^s  feud 
over  S.F. 
housing 
audit 

$322,000  Mud  wasted 


Most  metro  dailies 
“underserve”  urban 
minorities,  including 
affluent  minorities, 
contended  Fang,  w'ho 
said  many  businesses 
in  San  Francisco  have 
made  their  fortune 
catering  to  those 
communities. 


One  ad/poster  shows  the 
exposed  midriffs  and 
navels  of  two  women 
with  the  headline, 

“Naval  Battle  Ensues!” 
Another  ad/poster 
shows  two  men  waking 
up  in  bed,  naked  from 
the  armpits  up,  with  a 
dog  bounding  onto  the 


FlotWa  Supreme  Court 
extends  recount  deadline 


“I’m  Asian  American, 
I’m  gay,  I’m  a  native  San 
Franciscan.  [I]  reflect 
what  San  Francisco  is 
about...”  -TEDFAh 


Good  morning,  San  Francisco! 


newspaper  readership 
nationwide  and  specifi¬ 
cally  in  San  Francisco” 
has  resulted  at  least 
partly  from  dailies’ 
failure  to  reach  out 
to  new  readers. 

“I’m  Asian  American, 
I’m  gay.  I’m  a  native  San 
Franciscan.  I  think  I  am 
uniquely  positioned  to 
reflect  what  San  Francis¬ 
co  is  about  today,  and  I 


In  the  days  before 
f  the  new  Examiner’s 
launch,  broadcast  and 
cable  TV  spots  were 
used  to  entice  residents 
to  sample  it.  Since  tbe 
launch,  the  paper  and 
other  Fang-owned  publi¬ 
cations  have  carried 
house  ads  with  a  toll-free 
number  to  encourage 
subscriptions  to  the 
Examiner. 

The  ads,  and  posters 
based  on  a  similar  de¬ 
sign,  are  as  unconven¬ 
tional  as  Fang’s  strategy. 


1^  Posters  are  going  up 
“wherever  we  can  get 
mf  away  with  it  all  over 
W  the  city,  like  rock  bands 

[do].”  —  ROGER  BLACK 

Publication  Designer 


—  TED  FANG 

San  Francisco  Examiner 

bed  with  a  paper  and  the 
hed,  “Attack  at  dawn!” 

Peripatetic  publica¬ 
tion  designer  Roger 
Black,  who  redesigned 
Fang’s  Exam  iner  and 
created  the  ads  and 
posters,  said  most  of  the 
20,000  posters  he  pro¬ 
duced  were  being 
slapped  up  as  a  form  of 
squatter  art  on  struc- 


naval 

^^ULEENSUK! 


think  the  5an  Fra/i- 
cisco  Examiner  is 
,  going  to  reflect  the 
same  thing,”  he  said. 

The  Chronicle  “con¬ 
tinues  to  target  one 
t  demographic  group, 

I  which  is  straight, 
white,  middle-class 
suburban  families,” 
.said  Fang,  who  has  no 
I  suburban  bureaus  and 
I  doesn’t  plan  to  chase 
i  suburban  readers. 


tures  owned  by 
others  “wherever  we 
can  get  away  with  it 
all  over  the  city,  like 
rock  bands  [do].” 

In  the  Examiner  re¬ 
design,  Black  knocked 
the  broad-winged  ea¬ 
gle,  long  a  symbol  of 
Hearst,  off  its  tradi¬ 
tional  perch  atop  the 
front  page.  II 
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MICHIGAN 
Joumiilisiii  Fellows 


$5,625  monthly  stipend, 

plus  all  tuition  &  fees 

The  Fellowship  is  designed  to  broaden 
perspectives,  nurture  intellectual  growth,  and 
inspire  personal  transformation.  With  no 
deadlines,  exams,  or  papers  to  worry  about,  a 
Michigan  Fellowship  frees  you  to  explore  the 
expanse  of  scholarship  available  at  the 
University  of  Michigan.  Leading  academics  SjSBjl 
and  figures  of  major  interest  in  journalism 
give  seminars  and  discuss  issues.  Past 
speakers  have  included  Mike  Wallace,  ^ 

Charles  Gibson,  Seamus  Heany,  Gloria 
Steinem,  Ken  Auletta,  Barbara  Ehrenreich, 

Michael  Moore,  Catharine  MacKinnon,  Clarence 
Page,  Patrick  Oliphant,  Richard  Ford  and  David 
Halberstam. 

Spouses  are  an  integral  part  of  the  Fellowship 
experience  and  are  invited  to  participate  actively. 
They  often  end  their  year  with  a  book  in  the  works. 


a  new  career  on  the  horizon.  Housing  is  easy  and 
the  public  schools  are  very  good. 

Mike  and  Mary  Wallace  House:  This  graceful, 
spacious  home,  a  gift  from  the  CBS  newsman  and 
his  wife,  serves  as  headquarters  for  the  Michigan 
Journalism  Fellows. 


Fellowships  Awarded  Include: 

Daniel  B.  Burke  Fellowship  •  Time-Warner  Fellowship  for  Minority  Journalists 
Burton  R.  Benjamin  Fellowship  in  Broadcast  Journalism 
Sports  Reporting  Fellowship  •  Ford  Fellowship  in  Transportation  Technology 
Mike  Wallace  Fellowship  in  Investigative  Reporting  •  Kellogg  Fellowships  in  Public  Policy  Study 
Karsten  Prager  Fellowship  in  International  Journalism  •  Knight  Saeciaity  Reporting  Fellowships  in 
Business/Economics  •  Education  •  Law  •  Mediciae/Health  Sciences 


One  application  offers  consideration  for  any  and  all  Fellowships  available.  Full-time  journalists  in  any 
media  with  five  years’  experience  may  apply.  Application  deadline  February  1  postmark.  Inquiries  and 
applications  to:  Charles  R.  Eisendrath,  Director,  Michigan  Journalism  Fellows,  Wallace  House,  620 
Oxford  Road,  University  of  Michigan,  Ann  Arbor,  MI  48104.  Phone:  734-998-7666.  Fax:  734-998- 
7979.  www.mjfellows.org  E-mail:  ,drath@umich.edu  ' 


J^^iITjO  AUSTRALIA  for  only  £20  ^ 


Beyond  the  PressPoint  of  no  return 


Tampa  Tribune,  NBC 
affiliate  WFLA-TV, 
and  their  joint  Web 
site  TBO.com,  began 
aggressive  cross-sell¬ 
ing  after  moving  into 
new  shared  head¬ 
quarters  in  March. 

The  cross-selling 
strategy  is  beginning 
in  five  other  markets 
where  Media  General 
owns  both  newspa¬ 
pers  and  TV  stations. 

-  LUCIA  MOSES 


17  inches)  cut  sheets  in  Xerox  black-and-white  or 
color  printers.  Converted  to  Adobes  Portable  Docu¬ 
ment  Format,  then  further  compressed  without  im¬ 
age  loss  using  Piranha  Byte  software,  the  editions 
will  be  sent  to  print  site(s)  over  a  virtual  network  —  a 
secure,  private  space  on  the  Internet  —  managed  by 
Xerox  that  will  incorporate  order  entry,  job  ticketing, 
and  billing.  Niland  emphasized  that  the  network  it¬ 
self  “will  be  invisible  to 
i  the  publishers.” 

I  The  editions  “will 
I  look  very  much  like 
!j  the  product  we  did 
for  The  Guardian 
in  Copenhagen  and 
Athens,”  said  Niland  of 
the  pilot  project  last 
April  and  May.  “The 
amount  of  color  is  at 
the  discretion  of  the 
publisher,”  she  added, 
noting  that  there  are  “a 
range  of  Xerox  color 
printers”  now  in  use. 

Editions  may  consist 
of  24  to  66  pages  on  cut 
sheets  that  are  bound  on 
the  left  side  with  clear 
glue.  Niland  said  the 
glue  was  chosen  as  a  re¬ 
sult  of  preferences  shown  during 
the  spring  pilot  —  during  which 
buyers  also  demonstrated  a 
preference  for  something  other 
than  the  comparatively  heavy 
white  paper. 

Niland  said  that  because  buy¬ 
ers  equated  the  stock  with  cheap 
office  copier  paper.  Xerox  had  to 
come  up  with  something  more 
like  familiar  newsprint.  Ironi¬ 
cally,  that  meant  spending 
more  on  a  less  white,  less  bright 
recycled  sheet  that  resembled  newsprint. 

Xerox  expects  participation  mostly  from  interna¬ 
tional  dailies  seeking  better  or  first-time  availability 
in  some  markets  and  from  national  dailies  wishing 
to  reach  potential  readers  living  or  traveling  abroad. 
Most  interest  has  been  among  European  dailies,  ac¬ 
cording  to  Niland,  who  said  she  expects  many  will 
print  at  U.S.  sites.  Most  U.S.  national  dailies  already 
have  international  distribution,  she  said,  and  inter¬ 
est  in  out-of-state  distribution  of  major  metros  is  ex¬ 
pected  to  be  fairly  limited  owing  to  the  absence  of  a 


The  Document  Company’  plans  to  be 
a  technology  partner  to  newspapers 


BY  JIM  ROSENBERG 

Xerox  Corp.  believes  that  if  it  remains 
strictly  a  technology  partner  to  newspapers 
—  keeping  its  hands  off  the  ad 
dollars  and  its  name  off  the  front  pages  — 
it  can  succeed  where  a  pioneering  former 
partner’s  enterprise  did  not. 

will  create  a  document- 


!  §TH£  INIgPENCgNTB 

1 deliver 


The  company 

transmission  network  that  will  include  j 
newspapers  and  a  number  of  its  own  j 
customers  with  the  purpose  of  printing  | 
specially  prepared  editions  for  particular,  j 
usually  foreign,  markets.  ‘ 

Based  on  experience  helping  the 
Rochester  (N.Y.)  Democrat  and  Chronicle 
and  The  Philadelphia  Inquirer  output  |i 
“instant  editions”  for  special 
events.  The  Arizona  Republic 
print  its  “Special  Beach  Edi-  ,  / 
tion”  for  vacationers  in  San 
Diego,  and  the  dozens  of 
dailies  that  partnered  with  the  30|f-cte1 
erstwhile  PressPoint  service  to  bachfif** 
produce  their  Global  Editions,  ; 
the  Rochester,  N.Y.-based  com- 
pany  will  roll  out  the  Xerox 
Newspaper  Network  next  year.  | 

Pilot  projects  were  under-  & 
taken  in  Europe  this  year,  a 
trial  is  slated  for  early  next  year, 
and  the  full  network  rollout  is  to  j 
get  under  way  by  summer.  Net- 
work  Director  Lois  F.  Niland 
said  publishers  wll  be  invited  to 
participate  in  the  13-week  trial, 

Targeted  publishers  will  be  those  | 
who  have  or  wish  to  develop 
overseas  markets.  U.K.  daili 

Niland  promises  they  will  be  able  to  reach 
“almost  anywhere  in  the  world  via  our  network.” 
That’s  because  Xerox  has  22,000  DocuTech 
machines  of  one  model  or  another  installed 
worldwide.  Xerox  will  contract  with  participating 
customers,  who  will  deliver  copies  to  local  distribu¬ 
tors.  “That  arrangement,”  said  Niland,  “will  be 
between  the  publishers  ...  and  their  selected 
distributors.” 

Publishers  will  be  responsible  for  creating  versions 
of  their  papers  suitable  for  output  on  A3-size  (11  by 


The  Daily  Ne¬ 
braskan,  the  stu¬ 
dent  newspaper  at 
the  University  of  Ne¬ 
braska  at  Lincoln,  has 
been  fighting  for  the 
release  of  the  school's 
disciplinary  records 
since  early  fall. 

On  Wednesday,  the 
school  agreed  to  re¬ 
lease  the  number  and 
nature  of  disciplinary 
cases  the  Office  of 
Judicial  Affairs  dealt 
with  this  semester. 

The  Daily  Ne¬ 
braskan  was  specifi¬ 
cally  interested  in 
obtaining  names  and 
punishments  for 
those  charged  with 
violent  crimes  and 
sex  offenses.  The 
school  has  been  clas¬ 
sifying  on-campus 
crimes  as  part  of  the 
student's  educational 
file  and,  thus,  the 
records  have  not 
been  open  to  the 
public. 

-  CHRIS  STANGO 


CREDIT  CARD 
e^-VOLVE.  " 


-not  off 
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language  barrier  preventing  travelers  from  reading 
another  city’s  daily. 

Xerox  picks  up  where  PressPoint  left  off  when  that 
business’  backers  turned  off  their  funding  (EaP,  Sept. 
25,  p.  8).  Xerox  customers  were  PressPoint’s  local 
print-site  partners.  Now  the  company  that  sold  so 
many  DocuTech  and  DocuColor  machines  can  help 
steer  some  new  and  continuing  business  to  its  cus¬ 
tomers.  But  what  makes  Niland  think  Xerox  will  sur¬ 
vive  w'here  PressPoint  did  not? 

Prospective  publisher  partners  made  it  clear  they 
did  not  w^ant  Xerox  to  sell  ads  or  compete  with  their 


brands,  she  said,  “as  PressPoint  did  by  putting  [its] 
name  on  the  product.”  PressPoint  needed  brand 
recognition  among  publishers,  she  continued,  “but 
they  didn’t  need  it  with  the  end  user.”  Niland  added 
that  PressPoint  set  its  Global  Editions’  copy  price  and 
their  “narrow”  distribution,  which  missed  some 
hotels  and  many  expatriate  communities. 

Still,  Niland  credits  PressPoint  with  getting  much 
of  the  business  right  and  showing  publishers  that  op¬ 
portunities  exist  outside  their  home  markets.  “Unfor¬ 
tunately,  they  weren’t  able  to  adapt  quickly  enough  as 
the  market  needs  made  themselves  known.”  1) 


million  offset  printing 
plant,  now  going  up  in 
the  city’s  Bronx  bor¬ 
ough,  won't  open  soon 
enough.  Sparks  from 
one  of  the  paper's  four 
letterpress  lines  in  its 
Manhattan  plant  ignit¬ 
ed  paper  dust  and  oil 
the  night  of  Nov.  26. 

The  fire  hurt  no 
one,  but  knocked  out 
the  press.  “We  proba¬ 
bly  won't  have  it  back 
for  another  week  or 
two,"  Production  Di¬ 
rector  David  O'Neil 
said  Thursday.  Accord¬ 
ing  to  the  Post,  day- 
after  delivery  problems 
were  not  repeated, 
thanks  to  shortened 
deadlines  and 
changed  drivers' 
routes. 

Newsday,  on  nearby 
Long  Island,  agreed  to 
print  some  copies,  if 
necessary. 

-  JIM  ROSENBERG 


the  morning,”  said  the 
manager  of  a  hotel  in 
Vancouver,  British 
Columbia. 

Currently,  News- 
paperDirect  offers  more 
than  20  newspapers  dai¬ 
ly,  including  The  Christ¬ 
ian  Science  Monitor  in 
Boston,  the  Nck" 
>Ci)  ■  Tork  Post,  the 
I  National  Post  in 
I  Toronto,  The 
I  Vancouver  Sun 
i  I  in  British  Co- 
1  ■  lumbia,  the  Fi- 
I  I  nancial  Times  in 


are  expected  to  be 
offered  by  year’s  end. 

The  key  to  this  type 
of  program  is  the  tech¬ 
nology  used  —  namely 
the  Internet. 

NewspaperDirect 
is  eliminating  costly 
overnight  and 
early-morning  air 
shipments  because  the 
company  is  transmitting 
complete  newspaper 
editions  via  the  Internet 
as  soon  as  they  are 
available. 

Copies  are  printed  on 
ll-by-17-inch  sheets  of 
paper  on-site,  where 
they  also  are  collated 
and  stapled.  All 
complete  newspapers 
are  sent  from  the  paper’s 
home  base  via  e-mail 
in  a  snapshotlike  file 
as  it  goes  to  press. 

Users  of  Newspaper- 
Direct  say  the  company 
is  finding  success 
because  it  fills  a  niche 
some  hotel  operators  say 
they  didn’t  realize 
existed.  The  company 
has  discovered  that  there 
are  those,  especially 
from  the  United  States, 
who  enjoy  their  home¬ 
town  newspapers. 

“Hotels  can  be  very  far 
from  a  guest’s  home  city,” 
said  Richard  Miller,  vice 
president  for  sales  and 


Competitors  hope  to  find  a  better  way 


BY  ALAN  SALOMON 

ONE  ELECTRONI- 
cally  delivered 
newspaper 

company’s  misfortune 
could  become  a  bonanza 
for  a  couple  of  others. 

PressPoint,  a  com¬ 
pany  that  reprinted 
for  hotel  guests 
(among  others)  their 
hometown  newspa¬ 
pers,  went  bankrupt 
recently  and  left  the 
field  wide  open  for  its 
two  competitors. 

New  York-based 
NewspaperDirect  H 

and  Dutch-owned  I 

Publishers  Electronic 
Printing  Concepts 
(PEPC)  Worldwide. 

The  two  compa¬ 
nies  deliver  their 
products  —  news- 
pajjers  from  around 
the  world  —  in 
different  ways. 
NewspaperDirect  ■ 

uses  the  Internet  w’hile 
PEPC  relies  on  satellite 
dishes. 

The  overall  concept 
means  hotel  guests  don’t 
have  to  worry  about 
getting  their  news  from 
unfamiliar  newspapers 
printed  in  someone 
else’s  language. 


Instead,  outside  of 
their  doors  in  the  morn¬ 
ings,  or  freshly  delivered 
from  kiosks  in  a  hotel 
lobby,  are  copies  of  their 
hometown  papers  in 


Strapped  for  cash, 
St.  Louis-based 
SportsHuddte.com 
laid  off  29  employees 
last  month  and  more 
cuts  are  coming 
soon,  said  company 
President  and  CEO 
Matt  Coen. 

More  than  170 
newspapers  have 
signed  up  for  the 
service,  which  allows 
sports  desks  to  enter 
high-school  sports 
stats  once  for  both 
print  and  online  pub¬ 
lication.  The  network 
also  allows  editors  to 
create  unique  Web 
pages  for  schools, 
teams,  and  individual 
players. 

In  Denver,  high- 
school  Sports  Editor 


■  PEPC  Worldwide's 
automated 
self-service 
newspaper  kiosks 

London,  El  Pais  in 
Madrid,  Spain,  the 
Jerusalem  Post,  The 
Times  of  India  in  New 
Delhi,  and  most  recently, 
the  Mainichi  Shimbun 
in  Tokyo. 

The  company  is 
negotiating  with  60 
more  papers.  Fifty  titles 


their  native  language, 
courtesy  of  Newspaper- 
Direct  or  PEPC. 

Hotel  managers  who 
use  the  Newspaper- 
Direct  program  say  it 
gives  them  a  marketing 
advantage.  “People  are 
getting  the  papers  they 
are  used  to  reading  in 
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Sean  Patrick  Lyons 

Waterhur^  (CT )  Republican- American,  accepts 
the  award  from  Howell  Raines  for  1999  local 


Ken  Ward  Jr. 

Charlesccm  (WV)  Gazette,  is  presented  the  award 
by  Mike  Wallace  for  1999  national  reporting 


Kevin  Heldman 

APBnews.com,  receives  the  award  from  Clarence 
Page  for  1999  international  reporting 


lnviting2000EnUi^ 

Three  $10,000  Prizes  are  given  each  year  by  the  Mollie  Pamis  Livingston  Foundation  for  the  best  print,  on-line  or 

broadcast  coverage  of  local,  national  and  international  news  by  journalists  aged  34  and  younger  in 
any  U.S.  medium.  The  Livingstons,  whose  purpose  is  to  recognize  and  further  develop  the  abilities 
of  young  journalists,  are  the  largest  all-media,  general  reporting  prizes  in  the  country.  Miss  Pamis 
established  the  awards  in  1980  through  her  foundation,  now  chaired  by  Neal  S.  Hochman. 

Deadline  for  2000  entries:  Fehruaiy’  1,  2001 


Judging  Panel 


Christiane  Amanpour 

chief  international  cottespondent, 
CNN  International  and  special  corre¬ 
spondent,  “60  Minutes,"  CBS  News 

Ken  Auletta 

author,  media  columnist.  The  New  Yorker 


Tom  Brokaw 

anchor  and  managing  editor, 

NBC  nightly  news  with  Tom  Brokaw 

Osbom  Elliott 

dean  emeritus,  Columbia  University  Graduate 
School  of  Journalism 

Ellen  Goodman 

associate  editor  and  columnist.  The  Boston 
Globe 


Clarence  Page 

columnist/editorial  Ksard  member, 
Cliicago  Tnhune 

Howell  Raines 

editorial  page  editor.  The  New  York  Times 

Mike  Wallace 

senior  correspondent  and  co-editor,  “60 
Minutes,"  CBS  News 


Entry  forms  can  be  obtained  from  Charles  Eisendrath,  Director,  The  Livingston  Awards,  Wallace  House, 
'University  of  Michigan,  620  Oxford  Road,  Ann  Arbor,  Ml  48104^  Phone:  734-998-7575.  Fax:  734-998-7979. 
www.livawards.org  E-mail:  LivingstonAwards@umich.edu  • 
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Shane  Fitzgerald  re¬ 
ports  that  Rocky- 
MountainNews. corn’s 
RockyPreps  doubled 
its  page  views  after 
implementing 
SportsHuddle’s 
software. 

Coen  said  he  is 
trying  to  find  further 
investment  within  the 
newspaper  industry. 

-  KARIM  MOSTAFA 


An  open-records 
audit  by  36 
Colorado  Press 
Association  member 
newspapers  and 
The  Associated 
Press  found  school 
districts,  police, 
towns,  and  counties 
complied  with 
requests  for  public 
information  about 
two-thirds  of 
the  time. 

The  compliance 
rate  was  among  the 
highest  of  the  18 
states  local  newspa¬ 
pers  have  tested  to 
see  how  unidentified 
people  are  treated 
when  they  ask  to  see 
public  records. 

County  jails,  usually 
among  the  most 
resistant  to  these  re¬ 
quests,  complied 
71%  of  the  time. 

Unlike  some  other 
tests,  the  Colorado 
project  gave  agencies 
72  hours  to  comply. 

-  MARK  FITZGERALD 

HELP-WANTED 
ADS  DECLINE 

Help-wanted  ad¬ 
vertising  in  U.S. 
newspapers  declined 
from  October  1999 


marketing  for  the  com¬ 
pany.  “Some  cities  are  so 
far  that  some  places 
don’t  get  papers  until  the 
end  of  the  day.” 

NewspaperDirect 
expects  to  be  successful 
because  it  takes  only 
three  to  five  minutes  for 
a  hotel  to  download  a 
typical  weekday  edition 
and  another  three  to  five 
minutes  to  print  out 
each  issue,  including  the 
guest’s  name. 

Hotel  operators  are 
charged  only  for  the 
copies  of  papers  that  are 
printed  —  at  a  cost  of 
$1.50  to  $4.50  per  paper. 
Pricing  may  differ 
depending  on  the 
number  of  pages,  Miller 
explained.  “The  hotel 
may  or  may  not  pass 
along  the  cost  of  the 
paper  to  its  guests,”  he 
said.  “We  are  targeting 
mostly  four-  and  five- 
star  properties,  and 
many  times  they  will 
give  their  guests  the  pa¬ 
pers  at  no  charge,  while 
other  hotels  see  it  as  a 
revenue  source  and  will 
decide  to  mark  it  up.” 


Looking  for  new  mar¬ 
kets,  Miller  said  he  sees 
the  cruise  industry  as 
another  match  for  the 
product.  “Because  of  the 
technolog>',  we  can  be 
anywhere,”  he  explained. 

Jan  W.  Vanhogerwou, 
PEPC’s  sales  director  for 
the  Americas,  said  his 

“Because 
of  the 

technology, 
we  can  be 
aimvhere.” 

—  RICHARD  MILLER 

NewspaperDirect 

company  has  specially 
designed  machines  with 
touch  screens  placed  in 
hotel  lobbies. 

“Should  a  German 
walk  up  to  a  machine  in 
New  York  and  touch  the 
screen,  he  would  imme¬ 
diately  see  a  world  map 
in  front  of  him,”  said 
Vanhogerwou.  “He 
would  then  press 
Europe  on  the  screen, 
and  then  Germany. ... 
[H]e  will  receive  the 


names  of  all  German 
newspapers,  at  which 
point  he  will  press  a  title, 
scan  his  credit  card 
through  the  reader,  and 
in  two  minutes  or  less 
have  a  printed  version  of 
the  latest  edition. 

“We  send  downloads 
every  hour  all  over 
world,”  he  said.  “We  re¬ 
ceive  papers  as  soon  as 
they  are  ready.” 

PEPC  designed  its 
machine  two  years  ago 
and  positioned  it  in  a 
couple  of  hotels  in 
Amsterdam,  Nether¬ 
lands.  It  started 
commercial  activities 
the  first  of  this  year. 

“We  have  40  machines 
on  the  market  now  and 
another  400  on  the  way 
to  different  locations,” 
said  Vanhogerwou.  “We 
mo.stly  placed  them  in 
larger  hotels,  at  least  250 
rooms.  By  the  end  of  the 
year,  we  should  have 
4,000  in  place.” 

Vanhogerwou  said 
larger  hotels  receive  the 
machines  for  free.  “If  w'e 
go  into  a  smaller  proper¬ 
ty,  say  250  rooms  or  so. 


we  have  to  see  what  type 
of  activity  occurs  and 
what  their  occupancy  is 
beforehand,”  he  said. 

Currently,  the 
machines  are  only  in 
hotels,  but  Vanhogerwou 
is  targeting  airports, 
cruise  lines,  and  different 
organizations.  He  said  a 
large,  international 
Dutch  organization,  as 
well  as  the  United 
Nations,  have  called 
requesting  information. 

Vanhogerwou  said  the 
main  task  for  PEPC  now 
is  setting  up  a  service 
organization  that  can 
respond  to  calls. 

“Newspapers  love  this 
concept,”  he  said.  “We 
conducted  a  sLx-month 
trial  period,  and  50 
papers  sent  information 
each  day.  They  see  it  as  a 
service  to  their  readers, 
and  that  is  how  hotels 
view'  it  also.” 

At  present,  both  com¬ 
panies  print  only  in 
black  and  white.  But, 
said  Vanhogerw'ou, 
‘We’ve  had  a  request  for 
a  pink  paper  a  la  the 
Financial  Times?  11 


Libel  suit  settled  for  $500, 000 


Judge  scores  against  Virginia  weekly 


BY  JOE STRUPP 

WEEKLY  NEWSPAPER  IN  VIRGINIA  THAT  HAD 

tried  to  counter  a  judge’s  libel  suit  by  pub¬ 
lishing  a  Page  One  apologv'  settled  the  case 
out  of  court  last  week  for  $500,000. 

The  suit,  originally  seeking  $5  million,  stemmed 
from  a  Nov.  11, 1999,  article  in  the  Independent-Mes¬ 
senger  of  Emporia,  Va.,  about  a  wrongful-death  case. 
The  storv',  which  reported  that  the  case  had  been  dis¬ 
missed  by  Emporia  Circuit  Judge  Robert  G.  O’Hara 
Jr.,  included  an  unsubstantiated  accusation  from  a 
woman  involved  in  the  case  that  O’Hara  had  taken  a 
bribe,  according  to  The  Virginian-Pilot  of  Norfolk. 

After  O’Hara  filed  his  suit  in  Virginia  Beach  Cir¬ 


cuit  Court  Jan.  27,  the  newspaper  published  a 
lengthy  apology  and  retraction  in  its  Feb.  10.  issue, 
according  to  editors.  That,  however,  was  not  enough 
to  stop  the  lawsuit,  which  would  have  gone  to  trial 
Nov.  28,  the  day  the  settlement  was  announced. 

“In  the  months  that  had  elapsed  between  the 
original  story  and  the  apology,  the  paper  had  shown 
absolutely  no  remorse  whatsoever,”  said  Thomas  E. 
Albro,  an  attorney  representing  O’Hara. 

Editor  Don  Dibley,  who  was  named  in  the  suit, 
along  with  the  newspaper’s  publisher,  the  reporter 
who  wrote  the  story,  and  the  woman  who  accused 
the  judge,  said  the  apology  ran  after  the  lawsuit  was 
filed  “because  we  did  not  know  it  w'as  a  concern 
before  then.” 

Hanes  Byerly,  president  of  Byerly  Publications, 
the  newspaper’s  owner,  and  Conrad  Shumadine, 
the  paper’s  attorney,  both  declined  comment.  11 
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to  October  2000, 
reflecting  a  slowdown 
in  labor  demand 
and  the  first  major 
change  in  five  years, 
the  Conference 
Board  reported. 

The  board  said  its 
index  of  help-wanted 
ad  volume  in  51 
major  newspapers 
closed  at  79  in 
October,  down  from 
86  a  year  ago. 

Employment  ads 
fell  in  six  regions 
and  rose  in  three. 
Sharpest  declines 
were  in  the  West 
North  Central,  South 
Atlantic,  and  East 
North  Central. 

-  LUCIA  MOSES 

NoeEimniiN 
EXEn  MURDER 

For  at  least  the 
fourth  time,  an 
Illinois  judge  last 
month  refused  to 
grant  a  retrial  for 
Nancy  Rish,  who  was 
convicted  in  the 
1987  kidnapping  and 
murder  of  an  heir  to 
the  Small  family 
media  business. 

Rish,  whose  lawyer 
said  she  would  ap¬ 
peal  again,  is  basing 
her  case  partly  on  a 
1993  Chicago 
Tribune  investigative 
series  that  suggested 
her  original  trial 
was  unfair. 

Rish  was  sen¬ 
tenced  to  life  impris¬ 
onment  for  helping 
her  live-in  boyfriend 
in  a  bungled  scheme 
to  kidnap  Stephen 
Small  for  a  $l-million 
ransom.  Small  died 
after  being  buried  in 
a  box  with  a  malfunc¬ 
tioning  air  pipe. 

-  MARK  FITZGERALD 


CALENDAR 


I  DECEMBER 

MHow  to  Buy  & 
SeU  Web  Ads, 
Adweek  Conferences 
and  the  Laredo  Group, 
Hilton  Los  Angeles 
Airport  Hotel,  Los 
Angeles 

JANUARY 

7  10  NAA  Newspaper 
I  I  IL  Operations 
j  SuperConf erence, 
i  Newspaper  Association 
of  America,  Hilton 
Walt  Disney  World, 
Orlando,  Fla. 

MMFCP  Winter 
Conference, 

I  Midwest  Free 
I  Community  Papers, 

'  Embassy  Suites,  Des 
!  Moines,  Iowa 

in  1 J  IRE  Census 
10  l4workshop, 

I  Investigative  Reporters 


and  Editors,  Holiday 
Inn  Portland  Airport, 
Portland,  Ore. 

Reporting  Boot  Camp 
for  Educators, 
Investigative  Reporters 
and  Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 

FEBRUARY 

If)  1i  33rd  Annual 
lU  14  Metro  Users 
Meeting,  Metro  Users 
Group,  Hilton  Clear¬ 
water  Beach  Resort, 
Clearwater,  Fla. 


in  on  Mid- Atlantic 
IOlU  NAME  Winter 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Litchfield  Beach  and 


Golf  Resort,  Pawleys 
Island,  S.C. 

01  01  E&Pl2th 
L I  l4  Annual 
Interactive 
Newspapers 
Conference  &  Trade 
Show,  Editor  & 
Publisher  Conferences, 
Wyndham  Anatole 
Hotel,  Dallas 

Op  OAAAA  Media 
lO  L  Conference  and 
Trade  Show,  American 
Association  of  Adver¬ 
tising  Agencies,  Hilton 
New  Orleans  Riverside, 
New  Orleans 

MARCH 

10  Weekly  News- 
U  paper  Publishers 
Conference,  Inland 
Press  Foundation, 
Embassy  Suites  Hotel- 
North,  Phoenix 


7  11 NPPA  Northern 
I  1 1  Short  Course, 
National  Press  Photog¬ 
raphers  Association, 
Hartford,  Conn. 

MIFPA  Spring 
Conference, 
Independent  Free 
Papers  of  America, 
Hilton  Clearwater 
Beach  Resort, 
Clearwater,  Fla. 

1  p  _0p  lAPA  Midyear 
ID  LU Meeting,  Inter 
American  Press 
Association,  Hotel 
Caesar  Park,  Fortaleza, 
Ceara,  Brazil 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@editorand 
publisher.com  or 
fcLX  to  Calendar 
Editor  at  (646) 
654-5370. 


Playing  the  name  game 


Alby's  ‘Journal’  places  risky  bet 


BY  STEVE  FRIESS 


A  criticizing 
Bernalillo 

County’s  method  of 
funding  Albuquerque, 
N.M.’s,  new  12,000-seat 
concert  outdoor  arena, 
the  Albuquerque 
Journal  is  negotiating 
to  buy  the  naming 
rights  to  the  facility. 

“It’s  hard  to  say  how 
close  it  is,  but  we’ve 
been  talking  for  a 
couple  of  months  now,” 
Journal  Publisher 
Brian  Fantl  said.  “It’s 
not  going  to  be  a 
Staples  Center  situation 
with  the  L.A.  Times.  It’s 
just  a  sponsorship.” 


FTER  YEARS  OF 


Now  knowTi  as 
the  Mesa  Del  Sol 
Amphitheatre,  the 
facility  recently  con¬ 
cluded  its  first  season 

“The  public 

understands 

advertising.” 

—  KENT  WAL2 

Albuquerque  Journal 

and  is  operated  by  SFX 
Entertainment  Inc.,  a 
^  New  York-based  arena 
operator.  The  JoumaTs 
editorial  board  had 
been  critical  of  the 
county’s  use  of  certain 
1  bond  revenue  to  pay  for 
i  its  share  of  the  project. 


The  prospect  of  this 
deal  arises  weeks  after  a 
similar  negotiation 
broke  down  in  southern 
Florida,  where  The 
Miami  Herald  had 
hoped  to  buy  naming 
rights  to  the  Broward 
County  Convention 
Center. 

In  Florida,  the  con¬ 
vention  center  is  owned 
—  not  just  funded  —  by 
the  county,  but  in  either 
case  the  alliance  could 
raise  questions  of 
whether  the  public 
would  question  the 
independence  of  a 
newspaper  covering  a 
major  local  facility 
named  after  itself 


“As  long  as  you  ex¬ 
plain  what  it  is  and  what 
it  isn’t,  there  isn’t  a 
problem,”  said  Jou  rnal 
Editor  Kent  Walz.  “It’s 
no  difierent  from  a 
newspaper  marquee 
billboard  in  a  sports  sta¬ 
dium.  The  public  under¬ 
stands  it’s  advertising.” 

Still,  there’s  already 
been  some  awkward¬ 
ness.  A  recent  article  in 
the  Journal  about  the 
naming  rights  issue 
indicated  SFX  was 
negotiating  with  three 
casinos,  a  car  dealer¬ 
ship,  and  “a  leading 
New  Mexico  newspa¬ 
per,”  referring  to  —  but 
not  naming  —  itself  11 
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Announcing 

The  T.W.  Wang  Awards  for 
Excellence  in  Reporting 

of 

Chinese  American  Issues 

Sponsored  by  The  World  Journal  and  Queens  College,  City  University  of  New  York  to 
foster  and  eneourage  exeellenee  in  news  coverage  of  Chinese  and  Chinese-American 
issues  in  the  United  States  by  English-language  publications. 

The  annual  award  is  established  in  honor  of  Mr.  Tih-Wu  Wang,  founder  of  the  World  Journal. 
Six  winning  entries  will  be  selected.  Each  award  carries  a  $3,000  prize. 


Year  2000  National  Awards  Competition 


Categories: 


-4-  China-related  issues,  such  as  relations  betwen  China  and  the  United  States,  Hong  Kong  and  Taiwan 

-f  Chinese  American-related  issues  encountered  in  the  United  States  such  as  immigration,  assimilation,  discrimination,  crime,  or  violence 
-f  Editorial  or  opinion  pieces  concerning  China  or  Chinese  Americans 


Eligibility: 

1 .  Stories  from  English-language  publications  printed,  published  and  predominantly  circulated  in  the  United  States,  or  based  in  the 

United  States  will  be  considered. 

2.  Stories  from  magazines  which  publish  at  least  four  times  a  year. 

3.  Stories  from  daily  newspapers,  and  news  weeklies  with  sufficiently  high  print  runs  to  qualify  as  city  or  national  newspapers. 

Submissions: 

Stories,  articles,  editorials,  and  opinion  pieces  published  during  2000.  Only  one  category  may  be  entered  for  any  piece  of  work,  but  you 
may  submit  as  many  different  entries  as  you  like  in  any  category.  Send  5  copies  for  each  entry.  Originals  preferred.  Entries  cannot  be 

returned.  Entries  will  be  destroyed  after  judging  is  completed. 

Entry  form  may  be  photocopied 


Entry  Form  for  the  T.W.  Wang  Awards  for  Excellence  in  Reporting  of  Chinese  American  Issues 

DE.ADLINE:  January  26,  2001  Winners  will  be  notified  by  mail  and  awards  will  be  presented  mid-year,  2001. 

Nominee _ Address  &  Phone  # _ 

City,  State,  Zip  Code,  Email _ 

Organization  Name _  Title  of  Entry _ 

Date  of  Publication _ Category  of  Entry _ 

Submitted  by:  (If  different  from  nominee) _ 

(Address,  Phone  Number  of  Person  and  Organization) _ 

SEND  TO:  Dr.  Joann  Lee,  Director,  Journalism  Program 

T.  W.  Wang  Awards  for  Excellence  in  Reporting  of  Chinese  American  Issues 

G  Building,  Queens  College,  65-30  Kissena  Boulevard,  Flushing,  NY  11367 

Project  Coordinator:  Michael  Yeh  Phone:  (718)  997-2999  http://www.tw’wangawards.org 


e-«ys - 

iNo  Mas  Impunidad!  In  an  all-too-rare 
blow  to  the  impunity  enjoyed  by  those 
who  order  and  carry  out  the  murders 
of  Latin  American 
journalists,  a  criminal 
court  in  Colombia  last 
month  sentenced  Juan 
Carlos  Gonzalez  Jaramillo  to  60  years  in 
prison  for  the  May  1997  murders  of 
Mario  Calderon  and  Elsa  Alvarado,  two 
investigative  journalists  who  worked  for 
the  Research  and  Popular  Education 
Center.  The  Brussels,  Belgium-based 
International  Federation  of  Journalists 
(IFJ),  which  applauded  the  sentences, 
said  the  court  also  appears  genuinely 
interested  in  bringing  to  justice  the 
mastermind  of  this  double  assassination. 
The  court  asked  prosecutors  to  open  a 
formal  investigation  of  Gustavo  Adolph 
Upegui  Lopez,  the  former  president  of  a 
professional  soccer  team  and,  according 
to  the  IFJ,  the  suspected  leader  of 
a  band  of  assassins  who  target 
investigators  and  human-rights 
activists.  ...  Still,  the  killings  continue 
in  Colombia:  According  to  the  Bogota- 
based  Foundation  for  Freedom  of 
the  Press  in  Colombia,  the  Nov.  15 
assassination  of  provincial  radio  reporter 
Gustavo  Ruiz  Castillo,  35,  brings  to  six 
the  number  of  Colombian  journalists 
murdered  this  year  while  doing  their 
jobs.  Another  20  have  received  death 
threats,  the  foundation  said.  ...  Crime 
reporter  Michel  Auger, 
who  was  shot  five 
times  in  the  back  in 
the  parking  lot  outside 
the  offices  of  Le  Journal  de  Montreal  in 
September,  said  in  a  TV  interview  Nov. 

22  that  he  would  continue  to  investigate 
the  Canadian  biker  gangs  suspected 
of  the  attempted  assassination.  Auger 
was  awarded  the  Tara  Singh  Hayer 
Memorial  Award  for  bravery  by  Canadian 
Journalists  for  Free  Expression.  ...  Police 
in  Peru  threw  a  tear- 
gas  bomb  at  Willy 
Zarate  Araujo  Nov.  15 
after  the  photographer 
for  the  Peruvian  daily  El  Tio  ignored  their 
threats  to  stop  covering  a  demonstration 
by  construction  workers,  reported  the 
Institute  for  Press  and  Society,  based 
in  Lima.  —  Mark  Fitzgerald 
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AMERICAS  EXTRA 


AHKHmamniiTH 

Mixing  sports,  gossip,  and  'Bombon’  girls,  ‘Primera  Hora’ 
shows  time  is  ripe  for  a  popular  Latin  American  strategy 


BY  MARK  FITZGERALD 

CHICAGO 

HILE  U.S.  NEWSPAPERS  FRET 
about  their  slumping  reader- 
ship,  several  serious  Latin 
American  papers  are  pumping  up  their 
numbers  and  attracting 
an  entirely  new  audi¬ 
ence  with  the  same 
strategy':  creating  a 
downmarket  tabloid. 

Newspapers  in  Brazil, 

Costa  Rica,  and  El 
Salvador  have  all 
recently  launched 
sibling  papers  that 
reach  for  a  decidedly 
different  audi¬ 
ence  —  readers 
more  interested 
in  the  extramari¬ 
tal  affairs  of  a  na¬ 
tional  soccer  star 
than  the  terms  of 
the  latest  Interna¬ 
tional  Monetary' 

Fund  loan. 

If  there  is  a 
single  inspiration 
for  these  papers, 
it  is  probably 
Primera  Hora,  a 
downmarket  tab  launched  two  years  ago 
in  Puerto  Rico’s  crowded  newspaper 
market  by  the  island’s  biggest  paper, 

El  Nuevo  Dia.  Though  it’s  a  tabloid  itself, 

El  Nuevo  Dia  is  a  serious  paper  that  is 
heavy  on  political  coverage.  Its  closest 
competitor  is  El  Vocero,  a  tabloid  whose 
commitment  to  crime  coverage  is 
underscored  by  blood-red  headlines 
that  shout  from  the  front  page. 

After  extensive  research  into  who  was, 
and  was  not,  reading  its  paper,  the  Ferre 
family-owned  paper  came  up  with  the  idea  ; 
of  a  tabloid  that  would  be  more  downscale 
than  El  Nuevo  Dia,  but  more  upscale  than 
El  Vocero. 

With  a  mix  of  gossip,  sports,  and  enter¬ 
tainment  news,  Primera  Hora  is  designed  i 


to  be  read  in  10  minutes,  said  Samantha 
Gross,  a  circulation  executive  for  the 
tabloid.  The  editorial,  circulation,  and  ad¬ 
vertising  departments  collaborate  fre¬ 
quently  on  the  paper.  In  fact.  Gross  said,  i 
the  most  eye-catching  feature  —  the  | 

weekly  “El  Bombon  i 

Asi”  (‘This  bonbon”) 
photo  of  a  bikini-clad  ! 

young  woman  —  was 
created  when  circula-  ! 

tion  staffers  com¬ 
plained  that  T  uesday 
sales  lagged  far  below 
any  other  day. 

With  a  circulation 
officially  at  105,000  in 
its  latest  Audit  Bureau 
of  Circulations  report 
—  and  now  at  116,000,  ! 

Gross  said  —  Primera 
Hora  has  proven  far 
more  successful  than  even  its  creators  i 

figured.  El  Nuevo  Dia,  now  at  200,000  i 

circulation,  lost  about  20,000  circulation 
to  Primera  Hora,  but  attracted  a  reader- 
ship  that  mostly  was  not  reading  any  pa¬ 
per.  As  a  result,  circulation  increased  from 
about  220,000  before  the  Primera  Hora  \ 
launch  to  a  combined  300,000-plus  now.  i 
Mary  Nesbitt,  managing  director  of 
the  Readership  Institute  at  Northwestern 
University’s  Media  Management  Center, 
said  these  Latin  American  downmarket 
spinoffs  all  depended  on  extensive 
audience  research.  Among  the  most 
interesting  of  the  papers  that  the  Reader- 
ship  Institute  has  studied  is  Zero  Hora  in 
Porto  Alegre,  Brazil,  which  recently 
launched  a  “lite”  version  of  its  paper  that 
does  not  include  stock  listings  or  most 
special  sections,  and  sells  for  60%  of  the 
subscription  price  of  the  regular  paper.  | 

While  going  dow'nscale  is  proving  a  | 

winning  strategy,  the  opposite  is  not  nec-  I 
essarily  true,  as  El  Vocero  in  Puerto  Rico  i 
found  out.  This  spring,  it  folded  El  Mundo 
after  just  18  months  because  the  upscale 
startup  was  able  to  attract  only  about  half 
of  its  100,000  target  circulation.  (1 


Al  Supremo  la 
reforma  desalud 


■  Tnw  Mio  adytTM  cM  AptfaUvo.  dectertt  Ml  Atm  c«ntral  van  tn  ibMl* 
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DATA  TRANSMISSION 
NETWORK  CORP. 

$150,000,000 
Structured  Interest 
Rate  Collar 

Provider 


M&A  Advisory  •  Private  Capital  •  Public  Equity  •  Equity  Research  •  High  Yield  Debt  •  Loan  Syndications 


marmm 


First  Union  Securities  is  the  trade  name  under  which  First  Union  Corporation  conducts  its  investmetA  I 
bank  subsidiaries,  including  First  Union  Securities,  Inc.  ("FUSF'),  a  registered  broker-dealer  and  member  i 
First  Union  National  Bank  C'FUNB''),  a  national  banking  association.  Lending  (loan)  products  and  seriH 
@2000  First  Union  Corporation  002890  - 


securities  and  capital  i 
'ASD,  NYSE  and  S/PC,  and  I 

investments  are  provided  by  PUNB. 


I  U0n-hank  and 
Mtrg  dkt^ions  trf 


VSSeA  Communications  Partners,  our 
private  equity  client,  wanted  to  acquire 
Data  Transmission  Network,  a  leading 
e-commerce  and  information  provider. 

So  they  turned  to  First  Union  Securities - 
an  experienced  financing  partner  with  vast 
knowledge  of  the  media  industry. 


Once  again,  we  surpassed  expectations- 
with  flawless  execution,  quick  response, 
keen  industry  insight,  and  the  commitment 
to  put  our  own  equity  in  the  deal. 


If  your  company  requires  innovative 
ideas  and  fully  integrated  capital  solutions 
for  future  growth,  call  George  Cole  at 
877-549-1428.  Because  growing  companies 
can't  wait  for  ideas. 


Securities 


moPL 

BY  JAMIE  SANTO  NEWSPEOPLE©  EDlTORANDPUBLISHER.COM 

OHIO 

Gene  M.  Carr 

Gtene  Carr  has  been  named  president  and  CEO 
of  Brown  Publishing  West,  a  newly  created  divi¬ 
sion  of  the  Brown  Publishing  Co.  in  Mason. 
Carr,  previously  the  publisher  of  the  Morning 
Journal  in  Lisbon  and  vice  president  for  sales 
and  marketing  for  its  parent.  Trinity  Holdings  Inc.,  will  be  based 
at  the  weekly  Kettering-Oakwood  Times  in  Kettering.  The  Brovm 
West  group  is  composed  of  nine  dailies,  13  weeklies,  and  a  collec¬ 
tion  of  shoppers  in  Western  Ohio  —  and  it  includes  newspapers 
recently  purchased  from  Amos  Press  Inc. 


Belo  Corp. 

has  sold 


Bryan-College  Station  (TX)  Eagle 

(24,000  daily  and  28,500  Sunday  circulation) 
to 

Evening  Post  Publishing  Co. 

of  Charleston,  South  Carolina 

We  are  pleased  to  have  represented 
Belo  Corp.  in  this  transaction. 


Dirks,  Van-Essen  &  Murray 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  5O5.82O.27OO  FAX:  505.82O.29OO 
E-.MAIL:  INF0@DIRKSVANESSEN.COM  http:'  / WWW. DIRKSVANESSEN.COM 


ARKANSAS 
David  Mosesso  to  publi.sher  of  The 
Jonesboro  Sun.  He  succeeds  John  W.  Troutt 
Jr.,  whose  family  sold  the  paper  to  Paxton 
Media  Group  Inc.  in  Septemher.  Mosesso 
remains  publisher  of  The  Courier  in 
Russellville. 

COLORADO 

Steve  Henson  to  managing  editor  for  news 
at  The  Pueblo  Chieftain  from  city  editor. 
Chris  Woodka  to  managing  editor  for 
production  from  production  news  editor. 

FLORIDA 

Robert  D.  Shaw  Jr.  to  deputy  managing 
editor  for  topics  at  the  Orlando  Sentinel 
from  capital  bureau  chief  for  the 
Tallahassee  Democrat.  Shaw  succeeds 
Dana  Eagles  (see  “Florida”  box,  p.  23). 

MAINE 

Curt  Hazlett  to  resign  as  managing  editor 
of  the  Portland  Press  Herald  and  Maine 
Sunday  Telegram,  effective  Dec.  8. 

Eric  Conrad,  assistant  managing  editor 
for  sports,  will  serve  as  acting  managing 
editor. 

MASSACHUSETTS 
Jeff  Donn  to  Boston-based  regional  writer 
for  The  Associated  Press,  covering  the 
Northeastern  United  States  from  AP 
correspondent  in  Springfield.  Donn 
succeeds  special  correspondent  George 
Esper,  who  retired. 

NEW  MEXICO 
Gerald  J.  Crawford  to  vice  president  of 
operations  for  ABQjournal.com  Inc.,  a 
newly  created  subsidiary,  from  senior 
editor  of  X)\e  Albuquerque  Journal. 

Donn  Friedman  to  assistant  managing 
editor  for  ABQjournal.com  from  editorial 
technologv'  department  editor. 


WISCONSIN 

Richard 
Roesgen 

to  president  and 
publisher  of  The 
Sheboygan  Press 
It  and  publisher 
of  The  Reporter  in  Fond  du 
Lac.  Roesgen  succeeds  I.arry 
Antony. 
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OKLAHOMA 

Rick  Green  to  news  editor  for  The  Associ¬ 
ated  Press  in  Oklahoma  City  from  AP 
broadcast  editor  in  Portland,  Ore.  Green 
succeeds  Linda  Franklin,  now  night  super¬ 
visor  for  The  Associated  Press  in  Dallas. 

PENNSYLVANIA 
Robert  Fleming  to  features  editor  at  the 
Philadelphia  Daily  News  from  news  edi¬ 
tor  at  the  Los  Angeles  Times. 

TEXAS 

Tommy  D.  Crow  to  editor  and  publisher  of 
The  Sega  in  Gazette-Enterprise  from  editor 
and  publisher  of  TheAngleton  Times,  a 
semiweekly.  Crow  succeeds  Larry  Reynolds. 

WASHINGTON 
Jody  Hook  to  production  director  at  The 
Olympian  from  production  director  at 
the  Battle  Creek  (Mich.)  Enquirer.  Hook 
succeeds  John  Watlinger,  now  production 
director  at  the  Statesman  Journal  in 
Salem,  Ore. 

Robert  Simonoff  to  circulation  director  from 
circulation  director  for  The  Sun  in  Bre¬ 
merton.  Simonoff  succeeds  Roger  Keegan. 

WISCONSIN 

Genia  L.  Lovett  to  president  and  publisher 
of  The  Reporter  in  Fond  du  Lac  from 
advertising  director  of  the  Battle  Creek 
(Mich.)  Enquirer.  Lovett  succeeds  Richard 
Roesgen  (see  “Wisconsin”  bo.x,  p.  22). 

FLORIDA 

Dana  S. 
Eagles 

;  to  the  newly  cre- 
I  ated  position  of 
jj  senior  editor  for 
planning  and  staff  development 
at  the  Orlando  Sentinel  from 
deputy  managing  editor  for 
topics. 


OBITUARIES 


Frank  Angelo 

86,  Died  Nov.  23 
FORMER  NEWSROOM  EXECUTIVE  AT 
THE  DETROIT  FREE  PRESS 

Frank  Angelo  was  a 
Detroit  newspaperman. 

In  his  home  city,  he  had  a  pa¬ 
per  route,  w’orked  at  school 
papers,  and  joined  the  Free 
Press  after  graduating  from 
college.  Angelo’s  love  for  the  city,  and  his  belief 
that  the  paper  could  exert  a  positive  influence 
upon  it,  rivered  through  the  Free  Press. 

Angelo,  who  served  as  managing  editor  and 
associate  executive  editor,  opened  the  pages  to 
include  coverage  of  minorities,  and  made  sure  the 
newsroom  included  them,  too.  A  gentle,  positive 
man  (except,  perhaps,  when  election  returns  came 
in  slowly),  Angelo  did  not  let  Detroit  ignore  its 
darker  days,  such  as  the  1967  riots:  His  paper’s 
reporting  on  the  tragedy  earned  it  a  Pulitzer  Prize. 

Fred  J.  Archibald  Ralph  Hollenbeck 

78,  Died  Nov.  7  75,  Died  Nov.  1 

FORMER  ASSOCIATE  PUBLISHER  BOOK  REVIEWER  AT  KING 
OF  THE  FREDERICK  (MO.)  POST  FEATURES  SYNDICATE  IN 

AND  THE  NEWS  NEW  YORK 

Archibald  SERVED  'T  tollenbeck  began 

in  Army  news  XXat  King  Features  in 

divisions  and  later  in  1947,  working  on  features 

public  relations  for  the  such  as  “This  Day  in  His- 
General  Motors  Corp.  toiy"  and  writing  book  se- 

before  taking  up  rializations  before  starting 

newspapering.  He  a  book  review  column, 

worked  for  the  News  and  which  ran  in  dailies  na- 
Post  as  a  performing-arts  tionvvide  until  his  retire- 
critic  and  photographer  ment  in  1988.  Although 
for  two  years  before  retired,  he  continued  to 

retiring  from  GM  in  review  books  for  King 

1978,  whereupon  he  Features  Weekly  Service, 

was  named  managing 

editor  of  the  papers.  Craig  Horst 

He  was  later  named  4g  24 

associate  publisher.  reporter  for  the  associated 

In  more  recent  years,  press  in  Missouri 

he  wTote  a  gardening  Xj  orst,  who  joined 

column.  XX  the  AP  in  1979, 


died  following  a  brief 
illness.  After  starting 
as  a  temporary  legis¬ 
lative  staffer  in  Jefferson 
City,  he  spent  tw  o  years 
as  a  newsman  at  the  St. 
Louis  bureau  before 
transferring  to  Kansas 
City.  His  final  assign¬ 
ment  came  Nov.  7,  when 
he  was  to  contribute  to 
the  bureau’s  election 
coverage  team. 

Melvin  H.  Ruder 

85,  Died  Nov.  19 
FOUNDER  AND  PUBLISHER 
EMERITUS  OF  THE  HUNGRY 
HORSE  NEWS  IN  COLUMBIA 
FALLS,  MONT. 

WHEN  A  FLOOD  HIT 
the  Flathead  Val¬ 
ley  in  1964,  Ruder  and 
the  Hungry  Horse 
charged  upon  the  scene. 
Venturing  out  by  boat, 
and  later  driving  on  rail¬ 
road  tracks  when  the 
roads  washed  out.  Rud¬ 
er,  the  amphibious  pub¬ 
lisher,  editor,  and 
photographer  of  the 
small  weekly,  brought 
back  shots  of  the  deluged 
landscape.  He  captained 
his  staff  as  they  got  out 
not  only  the  regular  Fri¬ 
day  paper  but  six  special 
editions  by  Monday. 
Ruder’s  “daring  and  re¬ 
sourceful  coverage” 
earned  him  the  1965 
Pulitzer  Prize  for  local 
spot  reporting,  a  first  for 
both  the  Hungry  Horse 
News  and  Montana.  Af¬ 
ter  32  years  at  the  reins. 
Ruder  sold  the  Hungry 
Horse  News  in  1978. 


The  Society  of  Profession¬ 
al  Journalists  presented 
its  highest  honor,  the 
Wells  Memorial  Key, ' 
to  Richard  R  Kleeman, 


former  national  education 
editor  and  political  re¬ 
porter  at  the  Minneapolis 
Tribune.  A  charter  mem¬ 
ber  of  the  Minnesota 
chapter,  past  president  of 
the  Washington,  D.C., 


chapter,  and  a  former 
member  of  SPJ’s  board 
of  directors,  Kleeman 
received  the  award  ' 
Oct.  28  at  the  society’s 
national  convention 
in  Columbus,  Ohio. 


The  State  University  of 
New  York  at  New  Paltz 
namecfSydney  H.  Schan-, 
berg  the  inaugural  recipi¬ 
ent  of  the  James  H. 
Ottaway  Sr.  Endowed 
Visiting  Professorship 


in  Journalism.  Schan- 
berg  will  be  a  visiting 
professor  during  the 
spring  2001  semester  , 
and  will  teach  a  course 
titled  “The  News  the  ’ 
Press  Doesn’t  Cover. ’I 
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Given  up  for  dead,  unions  are  feisty  again.  Call  it  good  news 
or  bad,  myopic  industry  practices  are  a  big  reason  why. 


ON  A  DRIZZLY  SUNDAY  THREE 

weeks  ago,  members  of  Detroit 
Newspaper  Guild  Local  22 
voted  reluctantly,  but  over¬ 
whelmingly,  to  ratify  the  final  contract  offer 
the  Detroit  Free  Press  and  The  Detroit  Neu's 
made  in  a  labor  dispute  that  started  w  ell 
before  six  unions  struck  in  July  1995. 

For  many  union  journalists,  the  strike 
had  taken  a  devastating  toll  on  their  family 
budgets,  on  their  friendships  with  col¬ 
leagues  who  crossed  picket  lines,  and  on 
their  careers,  as  they  returned  to  the  news¬ 
room  years  later  to  find 
permanent  replacements 
had  taken  over  the  best 
beats.  In  the  end,  Detroit’s 
Guild  employees  found 
themselves  essentially 
forced  to  ratify-  a  contract 
containing  pro\isions  they 
had  fought  \igorously  for 
five  years:  merit  pay  instead 
of  scheduled  wage  increases 
for  N-irtually  all  ATck’s  journalists,  an  open 
shop,  and  no  amnesty-  for  employees  fired 
for  alleged  misconduct  during  the  strike. 

Yet,  not  even  10  days  after  the  Detroit 
vote,  nearly  1,000  Pacific  Northwest 
Newspaper  Guild  members  streamed  out 
of  their  workplaces,  setting  off  a  strike 
against  the  jointly  operated  Seattle  Post- 
Intelligencer  SLud  The  Seattle  Times. 

How  can  that  be?  Didn’t  the  failure 
—  and  there’s  no  other  word  for  it  —  of 
the  Detroit  newspaper  strike,  a  contest 
conducted  on  the  labor  movement’s 
home  field,  ensure  that  newspaper  unions 
would  never  again  resort  to  strikes? 

The  fact  is,  newspaper  unions  have 
grow-n  increasingly  feisty-  in  recent  years. 
Unions  are  well  aw-are  of  how-  thev  were 


Outmoded 
compensation 
practices 
account  for 
much  of  labor’s 
assertiveness. 


hurt  in  Detroit,  but  they  know-  that  pub¬ 
lishers,  too,  can  see  the  dangers  bruising 
strikes  still  hold  for  newspapers.  Detroit’s 
dailies  suffered  a  $100-million  financial 
hit  before  returning  to  profitability-  about 
two  years  into  the  strike.  Combined  circu¬ 
lation  is  still  down  about  30%. 

Union  tenacity  is  beginning  to  pay-  off  in 
some  of  the  industry-’s  lengthiest  impasses. 
After  years  of  quarreling  w-ith  ow-ner  Dean 
Singleton,  for  instance.  Guild  employees 
achieved  a  contract  this  summer  at  the 
Press-Telegram  in  Long  Beach,  Calif  Orga¬ 
nizing  is  on  the  rebound  as 
well  —  often  in  nontradi- 
tional  areas.  In  September, 
one  Guild  local  organized 
the  400  employees  in  New- 
York’s  biggest  new  sstand 
chain.  In  Seattle,  another 
Guild  local  is  in  the  head¬ 
lines  for  its  audacious  plan 
to  organize  thousands  of 
Amazon.com  workers. 

We’re  agnostics  about  w  ho’s  right  in 
Seattle,  Detroit,  Long  Beach,  or  at  any 
other  paper  w  here  unions  and  manage¬ 
ment  contend.  But  we  do  think  that  the 
newspaper  industry’s  outmoded  compen¬ 
sation  practices  account  for  much  of 
labor's  recent  assertiveness.  At  a  time 
when  an  exploding  media  em-ironment  is 
bidding  up  the  price  of  creative  content 
producers,  new-spapers  are  still  trying  to 
attract  the  best  and  brightest  journalism 
graduates  with  a  median  starting  salary- 
of  about  $24,000.  Until  newspapers 
abandon  the  notion  that  journalists  have 
taken  a  vow-  of  poverty-,  they  w-ill  continue 
to  face  the  prospect  of  employees  w  alking 
out  the  door  to  join  a  competitive  medium 
—  or  a  picket  line. 
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"Thank  whomever  was  responsible  for 
NOT  declaring  Bush  a  winner  and  going 
with  the  pack,  but  by  putting  those  time- 
proven  reporting  skills  to  work.  It  should 
have  been  a  lesson  for  all  of  us." 

Larry  Reisman 
Editor 

Vero  Beach  (Fla.)  Press  Journal 


"I'm  sure  glad  you  guys  were  there  as  the 
voice  of  reason,  there  was  tremendous 
pressure  on  you  to  call  for  Bush,  but  you 
didn't  and  you  came  out  looking  like  champs. 

Tom  Miller 
Managing  Editor 
Today's  News-Herald 
Lake  Havasu  City,  Ariz. 


When  it  mattered, 

AP  was  simply  right.' 


"The  AP's  caution  last 
night  was  truly  impressive. 
Congratulations." 

jerry  Ceppos 

Vice  President  for  News 

Knight  Bidder 


"In  a  note  to  its  media  subscribers  at  2:11 
a.m.  CST,  The  Associated  Press  cautioned 
that  uncounted  votes  in  Florida's  Broward 
and  Palm  Beach  Counties  "could  allow  a 
change  of  the  lead."  The  wire  service, 
whose  polling  expert  is  a  former  news  editor 
in  Florida,  refused  to  make  a  projection." 

Reported  by  Tim  Jones 
and  Steve  Johnson 
Chicago  Tribune 


|im  Whittum, 
Managing  Editor 
The  Advocate 
Baton  Rouge,  La. 


"As  the  night  descended  into 
chaos,  I  told  my  guys  we  were 
going  to  stick  with  the  AP:  No  call 
from  the  AP,  no  'Bush  wins'  heads. 
After  a  quarter  century  in  the 
business,  I  know  who  I  can  trust." 

Curt  Anderson, 

Managing  Editor 
Daily  Times-Call 
Longmont,  Colo. 


mD  Associated  Press 

I;  ■  www.ap.org 
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Property  lines  blur  as  writers  battle  papers 
and  papers  declare  war  on  Web  squatters 


Trademarks/Copyrights 


www.editorandpublisher.com 


BY  WAYNE  ROBINS 

The  killer  app,  the  Alpha  Issue,  the  Eggplant 
That  Ate  Chicago  in  copyright  law  is  this:  Who  owns 
which  rights  to  what  content?  The  U.S.  Supreme 
Court  will  hear  arguments  about  that  question  next 
spring.  The  case,  known  as  Tasini  v.  the  New  York 
Times  Co.,  is  already  to  copyright  law  what  the  Ali-Frazier  fights 
are  in  boxing  lore. 

Say  you’re  a  free-lance  writer  who  has  been  selling  pieces  to  The 
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Say  it  loud:  We're 
free-lance,  and  we’re 
proud!  National 
Writers  Union 
President  Jonathan 
Tasini  turns  up 
the  volume  as 
demonstrators  say  no 
way  to  Boston  Globe 
agreement^ 


Tasini  may  wonder:  Baby,  baby,  where  did  our  rights  go?  Brill's  Contentville.com  agreed  to  pay 
royalties  on  downloads.  But  Tasini  v.  the  New  York  Times  Co.  is  headed  for  a  U.S.  Supreme  Court 
showdown.  The  Times  Co.  has  Tribe  on  its  side;  Tasini’s  NWU  hopes  the  law  is  on  its. 


New  York  Times  since  before  couples  with  | 
no  ancestors  on  the  Mayflower  became  eli¬ 
gible  for  Sunday  wedding  announcements. 

The  free-lancer  would  sell  rights  to  the  | 
Times,  and  that  would  be  that:  You’d  get  j 
your  byline  in  the  paper  of  record  (no  | 

small  value  itself  to  a  budding  writer’s  j 

career),  and  tomorrow’s  paper  would  be 
fishwrap,  indistinguishable  from  the 
weekly  shoppers  that  serve  the  same  day- 
after  recycling  function. 

But  the  Internet  has  turned  every  day 
into  Bill  Murray’s  “Groundhog  Day,” 
when  ever)'  single  morning  at  precisely  j 
the  same  time  the  clock  radio  rings  on 
with  “I  Got  You  Babe.”  The  article  you 
write  for  The  New  York  Times  is  on  the 
Times'  Web  site,  in  its  online  archives, 
and  in  various  databases. 

“I  Gk)t  You  Babe”?  That’s  what  Jonathan  i 
Tasini  feels  is  unfair  about  free-lance  i 

contracts  in  the  era  of  online  journalism.  j 

In  1997,  Tasini,  president  of  the  | 

National  Writers  Union  (NWU),  an  j 

association  of  free-lancers,  filed  a  class-  j 
action  suit  against  The  New  York  Times.  ! 
Tasini  claimed  that  it  is  copyright  j 

infringement  for  a  publisher  to  put  a  I 

free-lancer’s  work  online,  reuse  it,  or  resell  j 
it  without  explicit  permission.  This 
includes  publishing  it  on  a  Web  site,  or  i 
selling  it  to  a  database  such  as  Lexis-Nexis.  i 
{Newsday,  Time  Inc.,  and  Lexis-Nexis  are  1 
among  other  defendants  in  the  case.)  i 

Tasini  based  the  suit  on  Title  17  of  the 
U.S.  copyright  code,  which  “allows  the 
creator  of  a  work  to  control  and  license  , 
that  work  for  economic  gain.  Absent  any  | 
agreement  ceding  a  particular  right  or  | 
bundle  of  rights,  all  rights  belong  to  the  j 
original  creator.”  A  federal  District  Court  i 

agreed  with  Tasini,  as  did  the  2nd  U.S. 

Circuit  Court  of  Appeals,  which  ruled 
unanimously  in  favor  of  Tasini  in  fall  1999 
and  again  in  April.  On  Nov.  6,  the  U.S. 
Supreme  Court  agreed  to  hear  the  Times’ 
appeal.  The  case  should  go  before  the  high 
court  in  the  spring  of  2001.  Both  sides  are 
excited  and  cautiously  optimistic. 

“It’s  hard  to  work  out  reso¬ 
lutions  in  Internet  time.” 


“We  are  preparing  briefs  for  the 
Supreme  Court  review,”  a  Times 
spokeswoman  says.  “Otherwise,  there’s 
nothing  new  to  report.” 

But  the  Times  has  brought  in  some 


heavy  hitters  for  its  Supreme  Court  appeal. 
Laurence  Tribe,  who  may  be  the  dean  of 
liberal  Supreme  Court  scholars  (and  part 
of  A1  Gore’s  “Supreme”  legal  team),  is 
representing  the  Times.  Another  legal 
bigfoot  for  “Team  Times”  is  Bruce 
Keller  of  Debevoise  &  Plimpton. 

The  NWU  is  also  drafting  some 
star  players  for  its  first  string,  which 
will  include  Patsy  Felch,  the  attorney 
who  has  successfiilly  led  Tasini  and 
company  through  the  appeals  courts. 
“We’re  putting  together  a  pretty 
impressive  legal  team,”  Tasini  said  in  a 
recent  interview'  with  E&P.  “I  feel 
confident  our  legal  team  will  be  up  to  the 
task.  Star  power  doesn’t  necessarily  help 
you  if  you  don’t  have  a  strong  case.” 


While  it  may  be  seven  or  eight  months 
before  the  Supreme  Court  makes  its  call, 
there  have  already  been  numerous 
repercussions  to  the  lower  court  rulings. 

Steven  Brill’s  Contentville.com  Web 
site  —  which  sells  downloads  of  magazine 
articles,  dissertations,  screenplays,  and 
speeches  as  well  as  books  —  agreed  to  pay 
royalties  through  the  NWU’s  Publication 
Rights  Clearinghouse.  The  agreement  calls 
for  writers  to  get  30%  of  each  download  fee 
(usually  around  $2.95).  The  agreement  is 
retroactive,  and  nonexclusive,  in  the  sense 
that  Contentv’ille.com  doesn’t  make  any 
claim  to  ownership  of  the  electronic  rights. 

i  Creative  licensing  at  the  ‘Globe' 

The  downside  of  the  Tasini  decision. 


—  BRUCE  FUNKHOUSER 

Copyright  Clearance  Center 
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for  some  writers,  is  that  it  has  caused 
some  publications  to  make  their  free¬ 
lance  contracts  more  onerous  — 
without  benefitting  the  writer.  The  most 
contentious  of  these  content  issues  has 
taken  place  in  Massachusetts,  where  a  new 
license  agreement  between  The  Boston 
Globe  and  its  hundreds  of  free-lancers 
resulted  in  angry  demonstrations  and 
pending  legal  action. 

In  June,  the  Globe  informed  about  750 
free-lancers  that  it  was  mandatory  to  sign 
a  new  contract  by  July  1  to  continue  to 
contribute  to  the  paper.  The  Globe 
agreement  called  for  not  only  current 
but  retroactive  electronic  rights  to  works 
by  the  writer,  photographer,  or  illustrator. 

Although  the  contract  granted  the  Globe 
what  was  called  a  “nonexclusive  license,”  it 
also  gave  the  Globe  the  right  (take  a  deep 
breath):  “to  publish  the  Works;  to  create 
derivative  works;  to  use,  adapt,  modify, 
perform,  transmit  or  reproduce  such 
material  and  derivatives  in  any  form  or 
medium  whether  now  or  hereafter  known 
throughout  the  world  including,  without 
limitation,  compilations,  microfilm, 
library  databases,  videotext,  computer 
databases,  CD-ROM’s,  and  the  Internet; 
and  to  transfer  or  sublicense  any  of  these 
rights  to  any  entity  acting  for  the  benefit  of 
the  Globe,  determined  in  its  sole  discretion, 
or  to  its  subsidiaries,  affiliates,  successors.” 
The  signer  had  to  “agree  to  take  all  actions 
the  Globe  may  reasonably  request  to 
confirm  the  Globe’s  nonexclusive  license 
in  the  accepted  works.” 

Just  under  300  Globe  free-lancers 
had  signed  the  agreement  as  of  June  12, 
the  day  that  the  Boston  Globe  Freelancers 
Association  (BGFA)  filed  suit  in 
Massachusetts  Superior  Court,  accusing 
the  newspaper  of  violating  the  state’s 
unfair-business-practice  law.  The  Globe 
said  that,  legal  gobbledygook  aside,  the 
free-lancers  maintained  copvTight  to 
their  work.  As  a  spokesman  for  the 
newspaper  told  E&P  in  June,  the 
contract  “compares  fairly  to  that  of 
other  major  metro  papers.” 

In  October,  the  Globe  filed  a  motion  to 
dismiss  the  free-lancers’  suit.  “The  judge 
has  it  under  advisement,”  says  Richard 
Gulla,  a  Globe  spokesman.  Gulla  says  that 
the  Globe  has  887  free-lancers  who  have 
signed  the  agreement  and  that  he  does  not 
know  how  many  have  not.  But  the  BGFA 
has  a  well-trafficked  Web  site  (http;// 
vv'ww.bgfa.net)  and  the  backing  of 
Tasini  and  the  NWU.  ‘The  demand 
for  retroactive  rights  is  particularly 
egregious,”  Tasini  says. 


Elijah  Wald,  a  music  writer  who  is  on 
the  steering  committee  of  the  BGFA  (and 
who,  of  course,  has  not  signed  the  agree¬ 
ment)  says  that  some  300  to  400  former 
Globe  contributors  did  not  sign.  There  are 
people  who  are  still  depressed  over  it,  oth¬ 
ers  who  feel  liberated,”  Wald  says.  “Others 
miss  it.  [The  Globe'S  was  reliable,  treated 
them  fairly  —  and  ... 
the  people  around 
them  read  [it].  It  be¬ 
comes  part  of  your 
identity.”  And  like  so 
many  of  the  quicksil¬ 
ver  aspects  of  intellec¬ 
tual  property’  in  2000, 
validation  of  that 
identity  often  begins 
and  ends  with  the 
words,  “I’ll  see  you  in 
court.” 

The  wild  West’ 

Not  every  copyright  or  trademark  issue 
is  headed  for  the  Supreme  Court.  But  intel¬ 
lectual  property  law  (IP)  may  certainly  be 
the  greatest  growth  industry  in  the 
entire  dot-com  publishing  boom. 

“Folks  think  that  the  Internet  is  the  new 
wild  West,  where  traditional  law  s  don’t 


apply,”  says  Margaret  Williams,  general 
counsel  for  trademark  for  the  Xerox  Corp. 
(see  story',  p.  32).  At  the  same  time,  the 
music,  movie,  and  and  book-publishing 
industries  have  been  embroiled  in  breath- 
takingly  high-stakes  battles  with  emerging 
file-sharing  technologies  such  as  Napster, 
which  allow'  users  to  download  music  files 
from  the  Internet.  Is  Napster  a  digital 
pirate  ship  or  a  community? 

And  in  book  publishing,  the  nascent 
e-book  industry'  has  publishers  and  authors 
trying  to  determine  how  to  slice  a  pie  that’s 
hardly  out  of  the  oven. 

“We’re  seeing  authors  fighting  with 
book  publishers,  free-lancers  hardlined  by 
publishers  to  give  up  rights .  and  users 
frustrated  because  they  don’t  know  who 
has  rights,”  says  Bruce  Funkhouser  of  the 
Copyiight  Clearance  Center,  a  Danvers, 
Mass.-based  nonprofit  organization.  Run 
by  publishers,  authors,  and  users,  it  started 
in  1978  to  enable  commerce  and  help 
resolve  conflicts. 


Remember, 


There’s  only  one  Post-it  Note  and  it’s  from  3M.  Please  help  us  protect  our 
trademark  by  including  the  ®  w  hen  you  w  rite  about  Post-it  Notes  or  our  other 
Post-it®  products.  .4nd  since  a  trademark  is  an  adjective,  follow  it  up  w  ith  an 
appropriate  noun:  Post-if  Easel  Pads,  for  example.  The  Post-it  trademark 
is  a  name  you  can  trust  —  please  help  us  keep  it  that  way. 


Post-it* 


3M  Innovation 


Elijah  Wald’s  global 
music  beat  is  missing 
from  the  Globe. 


www.editorandpublisher.com 


DECEMBER  4,  2000  EDITORS:  PUBLISHER  29 


But  over  the  last  few  years,  the  online 
information  explosion  has  caused 
conftision  and  impatience.  “It’s  hard  to 

work  out  resolutions 
in  Internet  time,” 
Funkhouser  says. 

To  try  to  get  a 
grip  on  what’s  going 
on  in  the  fertile  field 
of  IP,  especially  as  it 
alfects  the  newspa¬ 
per  industry,  we’ll 
take  a  look  at  some 
of  the  issues  in 
copyright  and 
trademark  law 
(besides  the  Tasini  case)  that  have 
emerged  during  the  past  year  or  so. 

NeK\s  that  gives  the  'Times' fits 

The  New  York  Times  trademark  slogan, 
“All  the  News  That’s  Fit  to  Print,”  is  one  of 
the  most  recognizable,  and  frequently  paro¬ 
died,  phrases  in  worldwide  business  — 
which  is  why  the  Times  doesn’t  take  it  lightly 
when  others  take  liberties  with  it.  When  a 
Web  site  called  FitnessLink  adopted  the  ID, 
“All  the  news  that’s  fit,”  the  Times’  legal  de¬ 
partment  got  all 
pumped  up. 

“We  consulted 
with  our  lawyer  and 
ultimately  decided  it 
was  not  worth  the 
legal  expense  to 
fight  the  Times  (al- 
th^iugh  we  thought 
we  had  a  chance),” 

FitnessLink  founder 
Shannon  Entin  said 
in  an  e-mail  inter¬ 
view.  “We  discontinued  use  of  the  tag  line, 
then  ran  a  contest  to  let  our  viewers  choose 
a  new  one.  We  had  a  lot  of  fun  with  it,  and 
our  viewers  were  mostly  shocked  that  the 
Times  could  be  so  petty.”  The  new  winning 
tagline:  “Reshape  Your  World.” 


(  How  now,  Dow  Jones? 

\  The  lazy  thinker  could  come  up  with 
many  w  ays  to  bend  and  shape  the  name 
of  one  of  the  world’s  best-known  financial 
newspapers.  A  trade  magazine  for  six- 
foot-tall  podiatrists  might  call  itself  The 
Tall  Feet  Journal.  A  publication  catering 
to  candy  stores  in  shopping  centers 
could  conceivably  call  itself  The  Mall 
I  Sweet  Journal. 


Creators  of  such  names  might  think 
I  those  titles  amusing,  but  trademark  and 
!  copyright  lawyers  don’t  earn  their  bonuses 
based  on  their  sense  of  humor.  And  so  it 
came  to  pass  that  The  Wall  Street  Journal 
objected  when  a  couple  from  rural  Maine 
i  attempted  to  register  as  a  trademark  the 
name  of  its  kiddie  paper,  the  Small  Street 
Journal,  “The  Newspaper  Dedicated  to 
Children.” 

The  barristers  at  Dow  Jones  &  Co.  Inc. 
went  for  a  ride  on  the  tilt-a-whirl  of 
negative  spin  at  the  end  of  1999  when 
their  complaint  became  public.  But  when 
it  comes  to  trademark  protection,  you  got¬ 
ta  do  what  you  gotta  do.  “You  need  to 
maintain  your  trademarks  in  general  and 
you  need  to  defend  them;  you  defend 
I  them  or  lose  them,”  Dick  Tofel,  a  Wall 
\  Street  Journal  spokesman,  said  at  the 
I  time,  which  he  repeated  in  an  interview  in 
November.  Tofel  says  he  expects  there  will 


be  a  way  for  the  two  Journals  to  coexist, 
i  but  three  might  be  one,  or  two,  too  many: 
Another  claim  to  the  name  Small  Street 
Journal  by  an  entity  in  Mississippi  is 
]  currently  under  consideration  by  the 
I  Trademark  and  Copyright  section  of  the 
I  U.S.  Patent  Office.  This  one  may  have  to 
be  decided  by  hanging  chads. 

Not  'The  Washin^on  Pots,’ either 

Since  the  advent  of  the  Internet,  there 
have  been  numerous  cases  of  “typosquat- 
ting,”  or  adopting  a  domain  name  nearly 
identical  to  a  rather  famous  one.  In  1999, 
The  Washington  Post  had  to  haul  the 
perpetrators  of  washintonpost.com  into 
court.  Just  as  you’ll  note  the  missing  “g” 
in  “washinton,”  you  also  would  have 
noted  the  missing  g-string  on  some  of 
the  models  viewed  on  the  corresponding 
porn  site.  The  court  said  that  such  use 
“tarnished  and  diluted  plaintiffs  marks,” 
and  the  Post  got  its  requested  injunction 
prohibiting  the  defendants  from  boy- 
toying  with  its  name. 

Wrong  'Spotlight' on  Buffalo 

Though  determining  “dilution  by  blur¬ 
ring”  may  seem  vague  enough  to  be  in  the 
I  eye  of  the  beholder,  at  least  one  case  that 
,  went  to  court  this  year  was  a  no-brainer. 

I  OBH  Inc.  owns  The  Buffalo  (N.Y.)  News. 

!  It  sought,  and  received,  an  injunction 
against  a  company  doing  business  as 
i  Spotlight  magazine.  Spotlight,  it  seemed, 
i  had  a  Web  site  called  “thebuffalonews- 
.com,”  which  clearly  created  some  confu¬ 
sion  with  The  Buffalo  News’  own  site 
;  (http://www.buffalo  news.com).  To  add 
I  insult  to  injury,  the  bogus  site  had  hyper¬ 
links  to  advertising  and  content  that  com¬ 
peted  with  that  of  the  Buffalo  newspaper. 

The  Spotlight  site’s  defense  that  it 
I  constituted  parody  was  tossed  out 
because  the  site  “relied  on  confusion, 
not  recognition,”  to  make  its  point. 

Pinups  and  all  that  jazz 

As  a  host  newspaper  of  the  scandal- 
scarred  2002  Winter  Olympics  (will  gold 
medal  winners  be  announced  on  the 
Internet  as  early  as  next  spring?).  The 
Salt  Lake  Tribune  registered  the  phrase, 
“The  Best  Games  Money  Can  Buy.”  The 
purpose  was  to  sell  a  limited  number  of 
pins  with  that  phrase,  and  donate  the 
entire  proceeds  to  a  battered  women’s 
shelter. 

But  a  Salt  Lake  City  entrepreneur 
liked  the  name  —  and  thought  that 
selling  similar  pins,  during  this  year’s 
Summer  Olympics,  would  be  fun  and 
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profitable.  The  Tribune  legal  team  got 
involved:  reluctantly,  according  to  the 
paper’s  editor,  James  “Jay”  Shelledy. 

“I  told  the 
woman  selling 
them  that  as  long  as 
they  gave  their 
profits  to  charity, 
we  didn’t  have  a 
real  problem,”  he 
told  E&P.  The 
entrepreneur 
agreed,  Shelledy 
says,  although  the 
editor  acknowl¬ 
edges  there  was 
no  hardcore  pursuit  of  the  matter  to  make 
sure  profits  were  going  to  the  shelter.  “We 
don’t  take  life  quite  that  seriously,”  he 
says.  “All  we  were  trying  to  do  is  protect  a 
quick  two-week  promotion.” 

Shelledy  points  out,  however,  that  the 
U.S.  Olympics  Committee  takes  itself 
very  seriously  —  and,  in  fact,  he  notes 
that  he  has  heard  some  grumbles  from 
the  USOC  about  the  Tribune's  irreverent 
promotion. 

“The  USOC  gets  uppity  about  these 
things,”  Shelledy  says.  “I  said,  ‘Well,  if  you 


I  want  to  take  money  away  from  a  battered 
women’s  shelter,  OK  ...  ’”  Everybody 
backed  off.  In  fact,  the  local  publicity  was 
!  good  for  the  sales  of  the  pins.  “Someone 
!  sent  in  $500,”  Shelledy  says.  “I  sent  them 
[  two  pins.” 

I  No freebies  (even  if  you  don’t  pay) 

i  Maybe  you  can  download  the  latest 
j  news  from  the  Los  Angeles  Times,  The 
\  New  York  Times,  The  Washington  Post, 

\  or  Gannett  Co.  Inc.’s  papers  to  your 
I  wireless  device.  But  may  you  download 
i  the  latest  news  without  permission  of 
those  newspapers?  On  June  28,  those 
news  organizations  sued  GoSMS.com, 


a  San  Diego-based  wireless  provider 
that  has  been  giving  its  mobile  phone 
1  customers  access  to  those  news  Web  sites. 

As  E^P  wrote  last  summer,  the  wireless 
company’s  CEO  claimed  he  could  do  what 
he  was  doing  because  he  wasn’t  charging 
for  distribution  of  the  content.  Take  that 
i  defense  and  Johnnie  Cochran  to  copyright 
court  and  you  still  may  lose. 

“There  is  no  liability  exemption  when 


One  way  to  avoid  trouble  with  intellectual 
property  law  is  to  contact  the  International 
Trademark  Association  (1133  Avenue  of  the 
Americas,  New  York,  NY  10036).  The 
organization  also  has  a  useful  Web  site 
(http://www.inta.org)  and  a  trademark  hotline 
at  (212)  768-9886  operating  weekdays  from 
2  to  5  p.m. 

The  Copyright  Clearance  Center  (222  Rose¬ 
wood  Drive,  Danvers,  MA  01923)  is  another 


outlet  for  copyright  information.  The  CCC  is 
particularly  strong  on  licensing  of  photocopy 
reproduction  rights,  but  it  covers  the  whole 
field.  It’s  accessible  at  http://www.copyright 
.com  and  (978)  750-8400. 

Also  potentially  helpful  is  the  National 
Writers  Union  Publication  Rights  Clearing¬ 
house  (113  University  Place,  6th  Floor, 

New  York,  NY  10003).  It's  accessible  at 
http//:Www.nwu.org  or  (212)  254-0279. 


Tribune  Editor  James 
Shelledy  wants  games 
to  be  fun. 
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profit  is  not  intended  or  expected,  nor  is 
a  user  safe  if  the  use  is  for  a  completely 
noncommercial  purpose,”  Sam  Byassee, 
an  attorney  at  Smith  Helms  Mulliss  & 
Moore  LLP  in  Raleigh,  N.C.,  writes  in 
“Ten  Great  User  Myths  in  CopvTight  Law.” 
In  an  e-mail  interview,  Byassee  continues, 
“[A]  profit  motive, 
or  commercial  use, 
easily  can  be  found 
even  if  no  charge  is 
imposed,  since  the 
availability’  of  free 
‘extras’  prov’ides  an 
incentive  for  addi¬ 
tional  users  to  sign 
up  for  the  service. 
More  users  mean 
more  revenues 
(and,  one  pre¬ 
sumes,  more  profits),  so  the  infringer  still 
reaps  an  economic  benefit  from  using  the 
material  regardless  of  whether  a  direct  fee 
is  involved.”  On  Oct.  30,  U.S.  District 
Judge  LawTence  M.  McKenna,  sitting  in 
New  York,  ruled  against  tw'o  of  three 
GoSMS  motions  to  dismiss  the  case. 
Further  rulings  are  pending. 

And  more  cases  involving  intellectual 
property  —  setting  high  stakes  or 
inspiring  low  humor  —  are  inevitable. 

We  may  be  saying  goodbye  to  the  era 
of  the  IPO,  but  seem  to  be  at  the 
daw'ning  of  the  age  of  IP.  ® 

Robins,  associate  editor for  E&P,  has 
been  a  member  of  the  NWU. 


Sam  Byassee  knows 
copyrights  and 
wrongs. 
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The  question  surfaced  in  a 
major  university’s  online 
discussion  group  about, 
ironically,  copyright  law.  “Is  it  legal  to 
print  material  found  online,”  a  group 
member  asked,  “then  xerox  and 
distribute  it  to  a  class  of  students?” 

It’s  not  the  answer  that  gives  the 
Xerox  Corp.  a  bad  case  of  collective 
indigestion.  It’s  the  question  that 
makes  “The  Document  Company” 
create  some  warning  documents 
of  its  ow'n. 

The  “Associated  Press  Stylebook” 
spells  it  out,  right  under  the  letter  “X.” 
Xerox  is  “a  trademark  for  a  brand  of 
photocopy  machine.  Never  a  verb.  Use 
a  generic  term,  such  as  photocopy.” 

Xerox,  of  course,  is  not  the  only 
company  with  a  sensi¬ 
tivity  about  its  valuable 
trademarks.  We  should 
know  that  “Coke”  is  not 
a  synonym  for  a  cola 
drink  and  “Kleenex”  is 
not  another  name  for 
any  old  tissue. 

You  shouldn’t  even 
take  in  vain  the  name  of 
the  lighting  fixture  that 
is  as  much  an  icon  of  the  1970s  as 
Marcia  Brady  —  a  fixture  known 
colloquially,  but  incorrectly,  as  the 
Lava  Lamp.  What  you  should  refer  to 
is  the  Lava  brand  motion  lamp,  a 
registered  trademark  of  Haggerty’ 
Enterprises.  It  asks  those  in  doubt 
about  the  proper  reference  to  check 
the  company  Web  site  (http://ww’w 
.lavaworld.com).  “Our  lawyers  are  very’ 
unforgiving,”  an  advertisement  in 

on  Dec.  11, 1999,  said  ominously. 
Xerox,  the  corporation,  is  among 
the  most  aggressively  “proactive” 
companies  in  defending  their 
trademarks.  Perhaps  once  a  year, 
more  or  less,  you’ll  see  one  of  Xerox’s 
cute  ads  in  this  magazine  or  other 
journalism  journals. 

One  recent  ad  had  the  hed,  “When 
you  use  ‘Xerox’  the  way  you  use 
‘aspirin,’  we  get  a  headache!”  As  the 
ad  copy  explained,using  a  trademark 
name  in  a  generic  manner  can  cause  a 


for  example 

-W  ■■■  THE 

DOCIMENT 

COMPANY 

word  to  lose  that  trademark  status: 
like,  for  instance,  the  word  “aspirin.” 

“There  is  an  affirmative  obligation 
to  protect  and  enforce  your  trade¬ 
mark,”  says  Margaret  Williams,  trade¬ 
mark  and  copyright  counsel  for  Xerox. 
“If  you  take  a  proactive  approach,  it’s 
much  easier  to  deal  with.” 

When  the  company  does  see  a 
misuse  of  one  of  its  trademarks  — 
which  also  include  the  phrase  “The 
Document  Company”  and  the  digital 
or  stylized  letter  “X”  —  the  company’s 
legal  department  sends 
a  letter.  “We  always  take 
the  opportunity’  to  go 
on  record,”  says  Chris 
AuClair,  whose  very 
title  —  manager  of 
corporate  identity  — 
speaks  to  the  serious¬ 
ness  w’ith  which  Xerox 
takes  its  branding. 

The  Internet,  of 
course,  makes  tracking  misuse  of  Xe¬ 
rox  and  other  trademarks  that  much 
more  difficult.  “Online  adds  to  the  ex¬ 
citement,”  Williams  says.  “It  provides 
a  whole  new  opportunity  for  people  to 
use  our  mark  inappropriately.” 

The  company  uses  “watch  services,” 
which  keep  track  of  the  U.S.  Patent 
Office’s  trademark  and  copyright 
section,  for  any  new  applications  that 
might  tread  too  closely  to  the  Xerox 
name  or  trademarks  for  comfort. 

Watch  services  also  scout  cyber¬ 
space,  making  sure  no  one  squats  on 
the  Xerox  domain  name.  The  com¬ 
pany  is  planning  to  use  the  Uniform 
Dispute  Resolution  Policy  procedures 
of  ICANN  (Internet  Corp.  for  Assign¬ 
ing  Names  and  Numbers),  which 
offers  arbitration  over  domain 
challenges  before  litigation  sets  in. 

Says  Williams,  “We’re  watching 
and  waiting  to  see  what  the  quality  of 
decisions  is.”  —  Wayne  Robins 
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A  NOTE  OF  INFORMATION  AND  ENTREATY 
TO  FASHION  EDITORS,  ADVERTISERS, 
COPYWRITERS  AND  OTHER 
WELL-INTENTIONED  MIS-USERS  OF 
OUR  CHANEL  NAME. 


CHANEL  was  a  designer,  an  extraordinary  woman  who  made 
a  timeless  contribution  to  fashion. 

CHANEL  is  a  perfu  me. 

CHANEL  is  modern  elegance  in  couture,  ready-to-wear, 
accessories,  watches  and  fine  jewelry. 

CHANEL  is  our  registered  trademark  for  fragrance,  cosmetics, 
clothing,  accessories  and  other  lovely  things. 


Although  our  style  is  justly  famous,  a  jacket  is  not  ‘a  CHANEL  jacket’ 
unless  it  is  ours,  and  somebody  else’s  cardigans  are  not  ‘CHANEL  for  now. 

And  even  if  we  are  flattered  by  such  tributes  to  our  fame  as  ‘Chanel-issime, 
Chanel-ed,  Chanels  and  Chanel-ized’,  PLEASE  DON’T.  Our  lawyers 
positively  detest  them. 

We  take  our  trademark  seriously. 


Merci, 


CHANEL  Inc 


When  Zenith’s  Maryann  Kiley  calls, 
newspapers  in  the  Northeast  listen 


IN  THE  ADVERTISING  BUSINESS,  A  $100-MILLION  CLIENT  IS 
to  be  cherished.  When  that  client  spends  $100  million 
in  a  single  region  of  the  country,  it  is  to  be  savored, 
pampered,  relished.  When  it  spends  $100  million  in  a 
single  medium,  it  is  to  be  worshiped.  One  such  client  is 
Verizon,  the  conglomeration  of  old  Bell  operating  companies  that 
became  Nynex  and  Bell  Atlantic  and  that  now  stretches  from 
Maine  to  Virginia.  It  is  one  of  the  biggest  buyers  of  advertising 
space  in  newspapers  in  the  Northeast.  There  is  a  good  reason 


why.  Her  name  is  Maryann  Kiley. 

Kiley,  as  vice  president/print  director  at 
Zenith  Media,  the  New  York-based  media 
agency,  has  thrived  for  the  past  two  years 
under  the  constant  pressure  that  comes 
\Wth  spending  Verizon’s  $100-million 
newspaper  budget. 

“Nothing  is  impossible  for  her,”  says 
Melissa  Pordy,  Zenith’s  senior  vice  presi¬ 
dent/print  director.  “She’s  used  to  quick 
deadlines  and  juggling  several  balls  in  the 
air,  but  she  also  maintains  her  composure. 
She’s  just  a  delightful  colleague.” 

Kiley  this  week  will  be  honored  by  E^Fs 
sister  publication,  Mediaweek,  as  the  2000 
Media  All  Star  for  Newspapers.  She  joins  a 
group  of  nine  other  media  agency  profes¬ 
sionals  who  were  similarly  honored  for  their 
skill  in  buying,  planning  and  managing 
media  accounts  in  various  other  categories. 

Far  from  dreading  the  deadlines  on  the 


Verizon  account,  which  often  calls  for  last- 
minute  updates,  Kiley  points  to  its  ability 
to  be  responsive  as  an  example  of  how 
effective  newspaper  advertising  still  is. 
There’s  a  lot  of  fine  print  that’s  difficult 
to  get  across  in  radio  and  TV,”  she  says. 
“There  are  a  lot  of  changes  at  the  last 
minute,  changes  to  the  copy.  A  lot  of 
things  are  reactionary,  depending  on 
what’s  happening  in  the  marketplace. 
Newspapers  allow  you  to  have  those 
last-minute  changes.” 

Zenith  began  promoting  the  telephone 
giant’s  new  identity  in  a  big  way  this  year  — 
in  April  for  the  wireless  unit  and  in  August 
for  the  land-line  group  —  using  more  than 
100  large  and  midsize  papers  from  Maine 
to  Washington,  including  The  New  York 
Times,  The  Boston  Globe,  The  Washington 
Post,  and  The  Philadelphia  Inquirer. 

Kiley ’s  e.xpertise  with  newspapers  has  led 
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to  enormous  benefits  for  Verizon.  When 
the  company  recently  won  J.D.  Power 
and  Associates  awards  for  customer 
satisfaction  in  the  New  York  and 
Boston  markets,  it  wanted  to  tout  the 
accomplishment  in  the  Times  and  Globe. 
Kiley  pulled  it  off  without  a  hitch. 

“When  we  call  her  and  need  a  fast 
turnaround,  she  understands  how  well 
this  will  w'ork  and  why  that  won’t  w'ork,” 
says  Diane  Whitehead,  advertising 
director  for  Verizon  Wireless. 

Adds  Bill  McCarron,  Verizon’s  vice 
president/media  services,  “Marvann 
proved  that  there  is  more 
to  buving  than  delivering 
on  rates  and  positioning. 

She  proved  that  she  is  a 
leader  in  the  new'spaper 
industry'  and  a  great  part¬ 
ner  to  have  helping  us.” 

Kiley  learned  the 
intricacies  of  newspaper 
advertising  during  her 
nine-year  career  at  Macy’s 
Department  Stores.  She 
reached  the  level  of  print 
media  director  before 
joining  Zenith  in  1998. 

When  Zenith  won  the 
Bell  Atlantic/Verizon 
account  two  years  ago, 
says  Wendy  Marquardt, 
president  of  Zenith  Me¬ 
dia’s  Verizon  group,  the 
firm  knew  it  would  be 
dealing  heav'ily  with  news¬ 
papers  and  would  need  a 
top-notch  buyer  who 
deeply  understood  the 
medium.  Where  better  to 
turn  than  retailing,  the 
heaviest  user  of  newspa-  Kiley  is  no  pu 

per  advertising? 

“We  found  absolutely  the  best  person 
in  newspapers  to  manage  this  arduous, 
multitentacled  piece  of  business,” 
Marquardt  says. 

Adds  Pordy,  “What  Marvann  brought 
to  Zenith  was  not  only  passion  and 
expertise  ...  but  she  also  makes 
newspapers  creatively  intriguing." 

Kiley  hiis  an  "intimate  understanding” 
of  the  print  world,  says  Boston  Globe  Ad 
Sales  Director  Paul  Farrell,  who  got  to 
know  her  during  her  Macy's  days.  “She 
needed  to  know  retail,  media,  and  many 
complex  East  Coast  markets,”  he  says. 
“.\nd  just  as  important,  she  needed  to 
know  cold  the  veiy  unique  relationship 
that  exists  between  major  metropolitan 
daily  newspapers  and  department  stores.” 


Farrell  recalls  facing  Kiley  during 
negotiations  between  Macy’s  and  the 
Globe.  “Her  passion  for  doing  the  right 
thing  for  Macy’s  was  phenomenal,”  he 
says.  “You  couldn’t  sit  at  a  table  across 
from  her  and  not  feel  the  incredible 
commitment.” 

On  the  Verizon  account,  positioning 
is  of  the  utmost  importance,  and  much 
of  Kiley ’s  job  involves  landing  the  com¬ 
pany  the  best  possible  slots  in  major- 
circulation  newspapers.  Thanks  to  her 
negotiating  talents,  Verizon  ads  own  the 
back  page  of  The  New  York  Times  every 


Kiley  is  no  pushover:  “You  need  justification  for  [a]  rate  increase.” 


Monday,  Wednesday,  and  Friday. 

Kiley 's  negotiating  talents  are  also 
deployed  during  constant  haggling  over 
rates.  When  faced  with  rate  hikes,  she 
sticks  to  her  guns. 

“When  newspapers  are  looking  for 
their  annual  increase,"  she  says,  “you 
have  to  wonder:  If  you  lose  9%  of  your 
circulation  and  arc  looking  for  a  7%  rate 
increase,  there's  something  not  right 
there.  You  need  justification  for  that 
kind  of  rate  increase." 

Newspapers,  she  argues,  are  quick  to 
blame  the  rising  costs  of  labor  and  raw- 
materials  for  their  increases.  But 
newspapers  don't  adjust  their  rates 
downward  when,  say,  newsprint 
prices  fall.  Kiley  points  out. 


While  she  clearly  loves  newspapers, 
Kiley  does  find  them  challenging. 
Technological  advances  have  been  slow, 
she  says,  particularly  when  it  comes  to 
color  reproduction.  She  says  papers 
such  as  the  Times,  the  Po.'tt,  and  the 
Providence  (R.I.)  Journal  do  a  good 
job,  but  others  have  a  long  way  to  go.  “So 
frequently,  things  are  off-register  —  it 
looks  like  somebody  has  six  heads,  and 
the  film  may  not  be  lined  up  correctly.” 

One  might  assume  Kiley ’s  tough 
negotiating  skills  and  high  standards 
would  make  for  some  prickly  dealings 
with  her  newspaper 
colleagues.  On  the 
contrary,  they  generally 
sing  her  praises. 

“She’s  ver>'  smart, 
hardworking,  and  knowl¬ 
edgeable,”  says  Darren 
Frank,  vice  president  of 
advertising  sales  for  the 
Times.  “She  is  on  her 
client’s  side,  but  she  also 
understands  what  it  takes 
to  make  an  agreement 
come  together.  She 
recognizes  that  we  have 
to  be  partners.” 

Gordon  Prouty,  direc¬ 
tor  of  national  advertising 
for  The  Philadelphia 
Inquirer  and  the 
Philadelphia  Daily  News, 
sees  Kiley  as  “someone  I 
have  always  felt  I  could 
talk  to  and  always  work 
out  a  solution  vv'ith,  no 
matter  what  issues,  prob¬ 
lems,  or  opportunities 
we’re  dealing  with.” 

Whether  Kiley  is 
rolling  out  a  new 

campaign,  scrambling  to  make  last- 
minute  production  changes,  or  going 
to  war  over  ad  rates,  Verizon  executiv  es 
can  trust  that  she  is  on  top  of  things. 

“She  gets  us  excellent  rates  and 
positioning.  Beyond  that,  newspapers 
respect  her  and  enjoy  working  with  her 
—  on  more  than  one  occasion,  our 
newspaper  reps  have  told  us  how  much 
they  enjoy  working  with  Marv  ann,”  says 
Verizon’s  Whitehead. 

And  then  she  adds:  “The  two  words  I 
hear  from  Marvann  more  often  than 
anything  else  are,  ‘It’s  done.’”  11 

Case,  senior  editor  for  Mediavveek,  covers 
the  newspaper  industry  from  the  New 
York  headquarters  of  the  magazine. 
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‘American-Statesman’  swings  into  online  permission  marketing 


BY  LUCIA  MOSES 


For  years,  the  Austin  (Texas)  American-States- 
man  has  used  billboards  as  well  as  radio  and  TV  spots 
to  grab  peoples  attention.  To  Marketing  Director  Con¬ 
nie  Lenz  Salinas,  it’s  “interruption  marketing,”  and  the 
time  had  come  for  a  more  targeted  approach.  So,  in  a 
test  program  this  fall,  American-Statesman  e-mailed  non-  or  oc¬ 
casional  subscribers  and  asked  permission  to  make  future  e-mail 
contacts.  In  return  for  information  about  themselves  and  their  read¬ 
ing  habits,  they  would  receive  news  alerts  and  a  chance  to  win  prizes. 

For  a  growing  number  of  companies,  with  $1  to  $2  per  piece  of  direct  mail, 

e-mail  permission  marketing  —  the  direct  “You  compare  that  to  a  direct-mail  piece, 

targeting  of  customers  who  have  consented  and  you’ll  get  a  less  than  2%  return,”  she 

to  be  contacted  —  is  a  cheap  and  etfective  said.  “Who  needs 

way  of  targeting  potential  customers.  a  calculator  at  1  lierC  S  SO 

C)fl,300  contacts  made  by  the  Amm-  that  point?”  niiipli  vmi  pan 

can-Statesman,  16%  agreed  to  be  added  An  early  Net 

to  a  list  to  receive  the  paper’s  e-letter,  embracer,  the  put  on  this  [e- 

StatesmanAdvantage.  San  Jose  {CdiM)  1  1  XVi* 

The  paper  said  it  w’ouldn’t  know  whether  Mercury  News  ICIICI  J.  l  Ilia 

the  program  resulted  in  more  sales  until  the  has  registered  thing  is  lil\C  tl 

end  oflast  month,  when  its  pilot  period  was  more  than  *  ♦  <  ♦ 

to  end.  But  Salinas  said  the  cost  is  unbeat-  70,000  people  to  ^  nriStinUS  tTC' 

able.  E-mail  marketing  costs  the  paper  1  receive  e-mail  _ CONNIE  LENZ  SAl 

cent  to  25  cents  per  message,  compared  messages  contain-  Austin  American-State 


with  $1  to  $2  per  piece  of  direct  mail. 

“You  compare  that  to  a  direct-mail  piece, 
and  you’ll  get  a  less  than  2%  return,”  she 
said.  “Who  needs 

a  calculator  at  S  SO 

much  vou  can 

An  early  Net 

embracer,  the  put  on  this  [e- 

5a/2  Jose  (Calif.)  IpttCrl  This 

MercuryNews  ICIICI  J.  l 

has  registered  thing  is  like  U 

70,000  people  to  Chnstiuas  trcc. 

receive  e-mail  —  CONNIE  LENZ  SALINAS 

messages  contain-  Austin  American-Statesman 


ing  news  updates,  ads,  and  subscription  of¬ 
fers  —  and  it  has  sold  more  than  3,000  sub¬ 
scriptions  online  this  j  ear. 

Also  in  the  Bay  Area,  the  San  Francisco 
Chronicle  has  taken  4,300  new'  orders 
via  the  Internet  in  the  past  nine  months 
through  a  permission-based  e-mail  offer, 
for  a  2.9%  response  rate.  The  Chronicle 
bought  the  e-mail  addresses  of  non¬ 
subscribers  from  Yahoo!  and  asked  their 
permission  to  e-mail  a  subscription  offer. 
Those  who  signed  up  and  paid  by  credit 
card  were  rew  arded  with  a  gift  certificate. 

Buving  the  addresses  was  cheaper  than  a 
direct  mailing,  said  Jerry  Hill,  the 
Chronicle’s  director  of  circulation  market¬ 
ing  and  strategic  planning,  who  added  that 
“1%  to  lV2%  is  great  in  direct  marketing,  so 
anvthing  over  is  good.” 

Next  year,  the  Chronicle  plans  to  begin 


Election  tussle  gives  ‘Post’  push  e-mail  a  nudge 

WASHINGTONPOST.COM  LAUNCHED  added  the  subscribers  without  much  advertis-  mainstream  advertising,  which  would  run  as 
two  political  push  e-mail  products  ing,  except  for  ads  on  its  own  pages  and  print  banners  on  the  e-mail  messages, 

this  summer  and  saw  subscriptions  ads  in  Congressional  Quarterly.  Marshall  also  says  there  is  a  high  click- 


WASHINGTONPOST.COM  LAUNCHED 
two  political  push  e-mail  products 
this  summer  and  saw  subscriptions 
jump  during  the  presidential  election  frenzy. 

Subscriptions  to  OnPolitics  Daily  Report, 
a  daily  push  e-mail  product,  increased  by 
4,800  in  the  month  preceding  the  election, 
then  rose  by  another  1,100  in  the  first  10 
days  after  the  election. 

There  are  more  than  12,000  subscribers 
now,  said  washingtonpost.com  spokesman 
Don  Marshall.  The  Washington  Post’s  site 


added  the  subscribers  without  much  advertis¬ 
ing,  except  for  ads  on  its  own  pages  and  print 
ads  in  Congressional  Quarterly. 

The  site  also  offers  OnPolitics  Alerts,  e-mail 
news  bulletins  that  are  sent  any  time,  instead 
of  once  a  day. 

These  are  the  first  push  e-mail  products  the 
Post  site  has  tried.  Subscribers  get  the  e-mail 
free.  Revenue  comes  from  advertising,  although 
there's  not  much  yet,  Marshall  said.  Political 
advertising  from  the  Campaign  for  Tobacco-Free 
Kids  has  appeared,  but  the  Post  is  looking  for 


mainstream  advertising,  which  would  run  as 
banners  on  the  e-mail  messages. 

Marshall  also  says  there  is  a  high  click¬ 
through  rate,  with  34%  of  subscribers  click¬ 
ing  through  to  the  stories  that  are  excerpted 
in  the  e-mail  messages,  which  bring  users  to 
washingtonpost.com. 

“We  launched  it  during  the  election 
season,”  Marshall  said,  “but  we  think  it’s 
perfectly  positioned  for  the  transition  into 
the  new  government  —  when  it  actually 
happens.”  —  Ken  Uebeskind 
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what  Hill  calls  the  purest  form  of  permis¬ 
sion  marketing:  sending  e-mail  messages 
containing  news  about  the  paper  and,  even¬ 
tually,  subscription  offers.  “It’s  kind  of  first 
7  wooing  them  and 

then  going  after  the 
'  <  offer,”  he  said, 
f  With  a  large  data¬ 

base,  permission 
marketers  can  collect 

■  valuable  information 
on  customers’  likes 
and  dislikes. 

Jernr  Hill  By  following  the 

“San  Francisco  Web  habits  of  its 

Chronicle”  e-letter  recipients, 

for  example,  \heAmerican-Statesman 
found  that  loyal  Sunday  single-copy 
buyers  are  also  frequent  visitors  to  the 
paper’s  Internet  site. 

Salinas  believes  she’s  only  scratched 
the  surface.  Long-term,  she  envisions 
customizing  the  e-letter  with  information 
and  ads  tailored  to  individuals’  interests 
and  hobbies. 

“There’s  so  much  you  can  put  on 
this,”  Salinas  said.  “This  thing  is  like 
a  Christmas  tree.”  11 


Helping  Connecticut’s  kids 

The  ‘Courant’  shows  its  heart 


Tribune  Co.  revels  with  a  cause 


BY  ELLEN  LIBURT 

T|he  purchase  of  The  Hart- 
ford  (Conn.)  Courant,  for¬ 
merly  a  Times  Mirror  Co. 
propertv',  by  the  Tribune  Co.  has  had 
unexpected  beneficiaries:  the  people 
of  the  Couranfs  circulation  area. 

After  joining  the  Tribune  family,  the 
Courant  was  invit- 
ed  to  become  a 
“fund  partner”  of  The  COUrant 
the  Robert  R.  Children’s  ^ 

McCormick  Trib-  Holiday  Campaign 

une  Foundation  — 

begun  after  the  Hartford  Courant  Z. 

1955  death  of  long-  asks  its  readers 
time  Chicago  Tri-  needy.  L  -  ■  ... 


bune  Editor  and  Publisher  Robert  R. 
McCormick,  who  dedicated  his  estate  to 
establishing  a  philanthropy  to  help  chil¬ 
dren.  Thus  was  born  the  Courant  Commu¬ 


nity  Fund,  which  will  raise  money  to  sup- 
^  port  nonprofit  community’  agencies  pro¬ 
moting  the  welfare  of  kids  and  families. 

Hit  y  r  C  D  “As  a  major  daily 
paper  in  Connecti- 

Vou  can  ^  strong 

see  it  in  commitment  to 

Q  child's  :  support  all  of  our 

eijies...  constituencies,” 

I'idTriJu™.'.  DeLisa, 

corporate  affairs 
manager  of  the 
202,509-circula- 
.  tion  Courant. 

^ “Clearly  with  some 
of  the  stat  sties 
'r'“:crt_  [we’ve  seen  on] 

poverty  and  chil- 

;;  dren,  it’s  a  very  easy 

deCisiOn  tO  direCt 

our  focus  in  w'ays  that  will  benefit  needy 
children  in  our  communities.” 

The  Courant  fund’s  first  endeavor  is  the 
i-  Children’s  Holiday  Campaign,  which  was 


Ttio  C'ARinint 
Commuiilr>’ 
iXind 


^Service  to  your  community  is  inseparabie 
from  your  responsibility  as  a  newspaperman.’ 


-  James  L.  Knight 


Days  before  the  first  half  of 
the  20th  centurv  ended,  two 
brothers  dedicated  to  news¬ 
paper  publishing  sat  down  with 
their  associates  in  Akron.  Ohio, 
for  the  first  meeting  of  a  newly 
minted  enterprise  called  Knight 
Foundation.  Jack  and  Jim 
Knight  started  w  ith  $9,047  and 
a  commitment  to  strengthening 
their  chosen  field  of  journalism 
as  well  as  the  communities 
where  they  lived  and  worked. 


Fifty  years  later,  a  new  century 
and  new  millennium  offer 
immense  challenges  and 
intriguing  opportunities  for  the 
trustees,  staff  and  advisers  of  a 
vastly  expanded  institution,  the 
John  S.  and  James  L.  Knight 
Foundation.  In  that  half-century, 
nonprofit  organizations  across 
America  -  especially  in  the  26 
communities  where  the  Knight 
brothers  published  newspapers 
-  have  benefited  from  more 
than  S448  million  in  funding 
from  the  private,  independent 
foundation. 


50 


The  Foundation's  grant  recipi¬ 
ents  rank  among  our  nation’s 
most  creative  nonprofit  organi¬ 
zations  working  in  arts  and 
culture,  education,  community 
initiatives  and  journalism.  They 
work  with  children.  They  pro¬ 
mote  literacy.  They  provide 
shelter  and  hope  for  society's 
forgotten  men,  women  and  chil¬ 
dren.  They  give  teachers  the 
tools  they  need  to  inspire  voung 
minds.  They  provide  the  artistic 
performances  and  presentations 
that  fuel  our  imaginations.  They 
enhance  the  performance  of 
journalism  at  home  and  abroad. 
They  protect  the  lives  of  belea¬ 
guered  journalists  overseas. 


John  S.  and  James  L. 

Knight  Foundation 

Working  for  50  years  to  enhance  the  quality  of  life  in 
our  communities  and  to  support  a  free  press  worldwide. 
www.knightfdn.org 


They've  made  a  difference  - 
and  so  can  you.  You  don't  have 
to  be  a  foundation  to  help  non¬ 
profit  organizations  improve  the 
lives  of  those  around  you.  Give 
time.  Give  money.  Give  expert¬ 
ise.  Give  back  to  your  commu¬ 
nity,  as  the  Knight  brothers  did. 
The  payofl?  Personal  satisfac¬ 
tion,  and  a  real  difference  in  the 
quality  of  community  life.  It  has 
made  sense  to  Knight  Foundation 
for  50  years,  and  to  the  nation 
since  its  earliest  days. 

Want  to  find  out  more  about 
Knight  Foundation?  Contact 
Dublications@knightfdn.org  or 
call  (305)  908-2629. 
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launched  Thanksgiving  Day  and  will  run 
through  year’s  end.  It  features  half  a  dozen 
child-themed  ads,  with  mail-in  coupons 
for  donations,  which  the  paper  will  run 
four  or  five  times  a  week.  The  Tribune  foun¬ 
dation  (which  granted  more  than 


$105  million  last  year)  will  match  50%  of 
the  first  $50,000  raised  and  will  share  the 
cost  of  the  campaign  with  the  Courant, 
ensuring  that  every  dollar  donated,  plus 
its  match,  will  go  to  nonprofit  agencies. 

Although  the  foundation’s  partners 


primarily  are  newspapers  owned  by  the 
Tribune  Co.,  a  number  of  them  aren’t  — 
such  as  The  Indianapolis  Star  and  The 
Arizona  Republic,  both  recently  acquired 
by  Gannett  Co.  Inc.  in  its  purchase  of 
Central  Newspapers  Inc. 


An  idea  whose  time  has  dot-com  &  dot-gone 


Stick  a  fork  in  1-shopping.’ 
It’s  done.  (At  least  for  now.) 


BY  JOE  NICHOLSON 


I  HE  IJ^TEST  VICTIM  OF  THE  DOT- 


rcom  meltdown  is  i-shopping,  a 
newspaper-sponsored  monthly 
publication  that  had  been  expected  to 
launch  next  March  4  and  reap  a  windfall 
of  Web  ads. 

“We  have  made  the  difficult  decision  to 
put  the  i-shopping  project  on  hold,”  said  a 
Nov.  17  letter  sent  to  86  newspapers  that 
had  joined  a  cooperative  to  distribute  the 
l6-page  startup  to  8.3  million  households 
with  their  Sunday  editions. 

The  publication  w'as  designed  to  be 
filled  with  ads  for  traditional  retailers, 
such  as  Kmart  and  Macy’s,  that  offer  prod¬ 
ucts  online.  It  w'as  developed  by 
advertising  e.xecutives  at  The  San  Diego 
Union-Tribune.  Co-op  members  would 
have  shared  in  net  revenue  in  proportion 
to  their  circulation. 

John  Morton,  president  of  Silver 
Spring,  Md.-based  Morton  Research  Inc., 
said,  “What  this  shows  is  that  nobody  has 
yet  completely  figured  out  the  way  to  use 
the  Web  for  e-tailing  —  and  I’m  not  just 
talking  about  newspaper  companies. 

“We’re  probably  going  to  have  several 
different  initiatives  in  several  forms 
before  one  finally  turns  out  to  be  a  big 
winner,  if  one  ever  does,”  he  added.  “Brick- 
and-mortar  companies  that 
[also  do  e-tailing]  may  question  whether 
they  need  to  have  something  different 
from  the  ads  they  already  have  that  can 
signal  their  Web  sites.” 

Similarly,  Interactive  Week  recently 
claimed,  “America’s  daily  newspapers  have 
yet  to  see  a  dime  of  profit  from  all  the 
money  they’ve  spent  getting  on  the  Web.” 

The  Union-Tribune  had  arranged  for 
i-shopping  to  be  sold  and  managed  by 
Innovative  Media  Solutions  (IMS),  a 
division  of  Downers  Grove,  Ill.-based 
New’spaper  Services  of  America. 

But  ad  sales  were  sluggish  in  the  wake 


of  the  dot-com  stock-market  crash  and  the  be  a  good  idea,”  said  Whitley,  who  spoke  a 
dot-coms’  dismal  third  quarter.  “The  retail  day  after  Scarborough  Research  (a  VNU 
dot-com  landscape  is  just  so  unstable  right  corporate  sibling  of  E^P)  reported  that 

55%  of  U.S. 

“The  retail  dot-com  jiduits  have 


landscape  is  just  so  unstable 
right  now. ...  Universally,  this 
project  was  believed  to  be  a 


good  idea.”  —  scott  t.  whitley 


adults  have 
Internet  access 
and  47%  of 
these  Netizens 
make  purchas¬ 
es  via  the  Web. 

After  retail- 


now,”  said  Scott  T.  Whitley,  advertising 
director  at  the  Union-Tribune.  “We 
suffered  from  the  negative  halo  effect 
of  the  dot-com  shakeout. 

“UniversaPy,  this  project  was  believed  to 


The  San  Diego  Union-Tribune  through 

a  challenging 

;  holiday  sales  season  and  the  dot-com 

shakeout,  WTiitley  said,  “We  believe  [that] 
if  the  retail  landscape  changes,  there  will 
be  revived  interest  and  the  project  could 
;d  to  be  rekindled  at  a  future  date.”  II 


Whether  you’re  running, 
skiing,  hilung  or  writing, 
if  you  use  GORE -TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 


GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GO^-TEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly.  , _ , 


GORE-TEX®  is  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc. 
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a  thin  plastic  film  yields  a  flexible  display 
that  is  roughly  one-quarter  the  thickness 
and  weight  of  a  standard  LCD  panel. 

E  Ink  and  Lucent  expect  displays  incor¬ 
porating  printed  plastic  transistors  could  be 
available  within  five  years,  which  Paul 
Drzaic,  E  Ink’s  display  technology  director, 
concedes  “is  a  really  long  time”  compared 
with  much  of  today’s  computing  and  com¬ 
munications  technology.  Still,  the  materials, 
manufacturing,  and  operating  efficiencies 
are  such  that  “it  has  the  potential  of  being 
very,  very  inexpensive,”  he  said. 

But  while  the  functionality  of  plastic 
transistors  has  been  proven,  their  practical¬ 
ity  has  not.  Drzaic  said  they  remain  highly 
experimental,  and  “not  a  whole  lot  is  known 
about  their  stability.”  Though  they  can  “live 
at  room  temperature  for  many  months  with 
almost  no  change,”  he  said,  only  time  will 
tell  how'  they  react  to  repeated  wide  swings 
in  temperature  and  humidity. 

Another  hurdle:  achieving  satisfactory 
quality  and  fabrication  rates  in  manufactur¬ 
ing.  For  that,  the  companies  “are  investigat¬ 
ing  finding  another  partner,”  he  said. 

Yet  another  challenge  in  the  years  ahead, 
said  Drzaic,  is  the  “matter  of  getting  the  cir¬ 
cuitry  down”  to  a  size  that  will  yield  a  suit¬ 
able  resolution.  The  prototvpe  shown  in  the 
photo  on  this  page  consists  of  a  mere  two 
dots  per  inch.  But,  said  Drzaic,  no  one  ever 
built  anything  like  it  before.  In  the  mean¬ 
time,  he  continued,  E  Ink  is  working  with 
other  companies  on  “other  near-term  possi¬ 
bilities,”  including  silicon-based  electronics. 

The  electrically  sensitive  particles  sus¬ 
pended  in  dye  in  E  Ink’s  microcapsules  can 
deliver  gray-scale  shading  at  the  pixel  level. 
As  in  conventional  displays,  the  E  Ink-Lu¬ 
cent  flexible  film  puts  one  transistor  behind 
each  pixel.  But  by  controlling  the  duration 
of  an  electrical  charge  at  a  pixel  site,  E  Ink 
can  control  the  number  of  white  or  light- 
colored  particles  that  rise  to  the  surface  of 
the  darker  dye. 

And  although  E  Ink  has  “been  successful 
in  demonstrating  a  number  of  single  col¬ 
ors,”  said  Drzaic,  “we’re  still  pretty  early  on” 
in  experiments  with  combinations  that 
would  permit  full-color  reproduction.  He’d 
say  nothing  further  on  full-color  other  than 
that  “we  recognize  its  importance.” 

As  for  the  look  and  feel  of  an  electroni¬ 
cally  re-imageable  newspaper,  Drzaic 
indicated  speculation  is  premature, 
remarking,  “I  don’t  think  there’s  a  lot  of 
consensus  around  on  how'  to  do  this.” 

(Several  media  companies  are  E  Ink 
investors,  including  the  McClatchy 


E  Ink  and  Lucent  unveil  first  fruit  of  collaboration  that  puts 
display  electronics  into  ink  and  onto  paper 


BY  JIM  ROSENBERG 

ONE  YEAR  AFTER  ANNOUNCING  A  PROJECT  TO  DEVELOP 

a  flexible,  paperlike  electronic  display  medium,  E  Ink 
Corp.  and  Lucent  Technologies  said  they  have  creat¬ 
ed  working  protoypes  that  use  thin  sheets  of  plastic. 
E  Ink,  Cambridge,  Mass.,  said  the  devices  show  that 
“electronic  ink,  driven  with  printed  plastic  circuits,  is  a  compelling 
design  for  electronic  paper  and  other  next-generation  displays.” 

The  prototypes  put  several  hundred  pixels  into  a  25-square-inch 
display  area  capable  of  showing  text  and  simple  graphics.  Displays 
were  constructed  using  E  Ink’s  electronic  ink  and  Lucent’s  active- 

matrix  drive  circuits  Because  the  reflec- 

printed  on  plastic,  ink  requires  power 

which  were  developed  only  during  a  switching 

by  Bell  Labs,  Lucent’s  cycle  —  it  retains  its 

research-and-develop-  image  (or  no  image) 

ment  unit  in  Murray  without  pow'er  —  a  dis- 

Hill,  N.J.  play  will  draw  from 

Plastic  trsmsistors  in  “one-tenth  to  one-thou- 

these  circuits  are  fabri-  sandth  the  pow-er  of  an 

cated  with  a  low-cost  LCD  of  equivalent  size,” 

printing  process  that  according  to  E  Ink. 

uses  high-resolution  Lucent  and  E  Ink 

rubber  stamps  (£&P,  seek  to  combine  the 

Aug.  7,  p.  9).  Their  ink’s  negligible  operat- 

switching  properties  /  ing  cost  and  ability  to 

are  similar  to  thin-film  ^  be  printed  on  almost 

silicon  transistors  ■  any  surface  or  shape 

made  by  conventional  f  I  n  I  ifl  W  with  the  plastic-transis- 

fabrication  methods,  L  tor  circuitry’s  printabil- 

but  they  are  mechani-  ity  on  flexible  materials 

cally  flexible,  rugged,  .  to  offer  paper’s  form, 

and  lightw'eight.  Paul  Drzaic  holds  a  display  prototype.  look,  and  ease  of  use. 

Electronic  ink  provides  brightness  supe-  Plastic-circuit  production  methods  and 
rior  to  liquid  crystal  displays  (LCD)  and  materials,  w'hich  bypass  steps  and  costs  in 

other  reflective  displays,  high  contrast  un-  making  silicon  devices,  have  the  added  ad¬ 
der  a  range  of  lighting  conditions  (a  ratio  of  vantages  of  being  compatible  with  fast  reel- 

more  than  10:1,  exceeding  newspapers’  typ-  to-reel  printing  schemes  and  allowing 
ical  contrast  of  8:1  or  less),  easy  viewing  at  patterns  to  be  applied  to  large  sheets  of 

all  angles,  and  low  power  consumption.  plastic  in  one  step.  Lucent  says.  Printing  on 
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Co.,  Hearst  Corp.,  and  Gannett  Co.  Inc.) 

Those  working  on  IBM’s  electronic 
newspaper  e.xperiment,  he  said,  are  “big 
fans  of  a  broadsheet  and  multiple  pages.” 
Others,  he  noted,  favor  a  simple  digital 
tablet  displaying  one  page  at  a  time.  For 
now,  E  Ink  and  Lucent  are  wed  to  no  single 
design  and  are  still  gathering  information 
about  likely  user  preferences,  said  Drzaic. 

Though  the  paper  is  the  display  (it’s 
capable  of  “reprinting”  itself),  it  may  or  may 
not  require  at  least  a  temporary  connection 
to  a  receiver  —  desktop  or  laptop  computer, 
or  some  other  wired  or  wireless  device. 
Technology  exists  to  build  receiving  circuits 
into  the  electronic  paper.  Thin  strip  anten¬ 
nae  and  thin-film  “sticker”  batteries  are 
relatively  easy;  the  rest  of  the  circuit  is  not. 

In  the  end,  said  Drzaic,  the  matter 
comes  down  to  form  versus  cost:  “Could 
you  [build  in  a  receiver],  and  would 
you  want  to?” 

If  the  manufacturing  is  feasible  and  inex- 
p)ensive,  he  said,  maximum  fimctionality 
would  be  built  into  a  future  product.  Short 
of  that,  news  pages  could  be  transferred 
from  any  number  of  now-ubiquitous 
electronic  devices  serving  as  receivers.  (si 


EQUIPMENT 

PREPRESS 

Digital  Technology 
International,  Springville,  Utah 

Installed  a  large  publishing  solution  at 
Tiroler  Tageszeitung,  Innsbruck,  Austria. 

A  90-seat  system  serves  both  display  and 
classified  advertising.  The  classified  system 
consists  of  ClassSpeed  seats  and  will  have 
the  ClassSpeed  Web  Publisher  option  for 
real-time  publishing  of  ads  on  the  Net.  Also 
included:  Report  Writers  for  management 
reports  using  £my  information  in  the  data¬ 
base,  AdSpeed  clients  (integrating  Adobe 
InDesign)  for  display  ad  composition,  Ad- 
Speed  Web  Publisher  to  book  and  publish 
button,  banner,  and  full-page  Web  ads. 

The  newsroom’s  152-seat  NewsSpeed  5.0 
system  replaces  a  system  built  in-house. 

The  PageSpeed  design  and  layout  applica¬ 
tion  integrates  the  design  capabilities  of 
Adobe  InDesign  with  a  database  produc¬ 
tion  environment  enhanced  with  Kxtensible 
Markup  Language.  SpeedWriter,  which  in¬ 
tegrates  Adobe  InCopy,  handles  text  edit¬ 
ing.  PageSpeed  Web  Publisher  manages 


publication  of  online  content  directly  from 
the  database.  ImageSpeed  manages  photos 
and  graphics.  Integrated  pagination  for  ad¬ 
vertising  and  editorial  will  be  completed 
with  DTI’s  PlanSpeed. 

The  100,900-circulation  daily  moved  to 
a  single  vendor  to  unify  all  information  in  a 
Sun-based  SQL  database  from  which  to 
serve  content  to  multiple  media.  PC  client 
workstations  run  Window  s  2000. 

OUTPUT 

Agfa,  Morstel,  Belgium 

Introduced  WebApprove  and  TiffProof, 
software  for  its  IntelliNet  work-flow  sys¬ 
tem.  WebApprove  uses  any  standard  Inter¬ 
net  browser  to  give  newspaper  production 
staff  remote  access  to  the  status  of  the  en¬ 
tire  production  work  flow.  It  also  serves  as  a 
softproofer,  giving  supervisors  or  clients  re¬ 
mote  approval  capability.  TiffProof  also  in¬ 
tegrates  directly  into  IntelliNet,  but  can  run 
on  its  own  in  any  TIFF-enabled  work  flow 
to  automate  color  proofing.  As  part  of  In¬ 
telliNet,  the  ApogeeCreate  component  of 
Apogee  PDF-based  work  flow  allows  de¬ 
signers  from  ad  departments  or  ad  agencies 
to  generate  predefined  PDF  masters  to 


Help  Your  Audience  say...  . 

NO!''  to  Frozen  Pipes. 


Cold  weather  can  cause  a  real  disaster  - 
INSIDE  a  home.  Water  pipes  can  freeze  and  burst. 

Every  year,  thousands  of  homeowners  suffer 
through  the  mess  of  frozen,  burst  pipes  and  lose 
things  important  to  them. 

With  your  help,  most  can  avoid  this  winter  nightmare. 

For  story  background  on  frozen  pipes: 

•  call  State  Farm  Media  Relations  (309)  766-2086, 

•  or  visit  statefarm.com™. 


STATE  FARM 


Like  a  good  neighbor,  State  Farm  is  there.' 

State  Farm  Insurance  Companies  •  Home  Offices:  Bloomington,  Illinois  •  Statefarm.COm^' 
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maintain  the^integrity  of 

processing  software  has 

an  intuitive  interface.  I  j^i' 

The  AgfaJet  Sherpa  ||l 

newspaper  proofer  s 
color  management  now 
has  newspaper-specific 
output  profiles.  Agfa’s  • 

new  Newsprint  proofing 

stock  offers  all  standard  * 

newsprint  characteristics,  AgfaJet  Sherpa  24  proofer 


but  at  90  grams  is  sturdier 
for  easy  handling.  The  new 
Proofer  RIP  for  AgfaJet 
Sherpa  supports  new 
screening  software 
developed  for  newspapers 
based  on  Agfa’s  Balanced 
Screening  technology-. 

PRESSROOM 

Koenig  &  Bauer  AG 

Wiirzburg,  Germany 
Will  ship  late  next  year  a 
75,000-copy-per-hour  Colo- 
ra  press  to  Scottish  Media 
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I®  I  Now  Accepting  Nominations  for  2001 

^  Writing  -  Reporting  -  TV  «Sj  Radio 

Photography  -  Graphics 

H  The  National  Headliner  Awards  is  one  of  the  oldest 
H  and  largest  annual  contests  recognizing  journalistic 
merit  in  the  communications  industry. 

H  Our  67th  annual  competition,  to  be  Judged  by  a 
B  distinguished  panel  of  professional  journalists  and 
B  broadcasters,  is  open  to  all  material  published  or 
B  broadcast  between  January  1,  2000  and 
B  December  31,  2000 
B  Deadline  for  entry’  is  January  1 2,  2001 . 

B  Nomination  forms  and  category 
B  descriptions  may  be  obtained  from: 

B  Michael  R.  Sehurman 

B  National  1  leadliner  Awards 

B  226  Mr.  Vernon  Avenue 

B  Post  Office  Bo.x  239 

B  Northfield,  New  Jersey  08225-0239 

B  phone:  609-646-8896  •  fax:  609-646-8826 

■H  www.Naiionall tcacIlincr.Awarils.coni 


Newspapers,  Glasgow,  which  prints  1.5  mil¬ 
lion  copies  of  a  range  of  dailies,  including 
the  Gla^igow  Herald,  the  Evening  Times, 
and  the  Scottish  Daily  Mail. 

The  order  comprises  10  four-high  tow¬ 
ers  of  H-type  units  and  two  half-units.  The 
84  printing  couples  will  have  film  inking 
units  with  undershot  ink  knives,  roller 
washing  systems,  and  four-roller  spray- 
dampeners.  The  press  will  be  fitted  vrith 
electric  infeed  units,  motorized  lateral  and 
circumferential  register  settings,  and  auto¬ 
matic  register  controls. 

KBAs  Patras  M  reel-handling  system  will 
feed  13  Pastostar  RC  reelstands.  At  the  oth¬ 
er  end,  13  turner  bars  in  the  superstructure 
and  tw’o  folder  superstructures  w-ith  two 
formers  apiece  will  guide  the  w-eb.  Tw-o 
2:5:5  KF  5  folders  (each  with  a  stitcher)  will 
deliver  up  to  96  pages  in  collect  mode.  Pro¬ 
vision  was  made  for  later  adding  a  skip  slit¬ 
ter  and  four-former  folder  superstructure. 

Couples,  infeed  units,  draw  rollers,  and 
folders  will  have  KBA  Drivetronic  drives 
w-ith  dedicated  AC  motors.  Monitoring  and 
control  consoles  will  have  job-scheduling 
and  EAE  Print  4press  presetting  systems 
w-ith  a  RIP  interface  and  plate  scanner. 

Petro-Canada  America 
Lubricants  Inc.,  Chicago 

Offers  Accuflo  SS  68  oil  for  all  Goss 
double-wide  press  units,  folders,  angle  bars, 
and  horizontal  drive  gear  bo.xes,  it  uses 
“severely  hydrocracked  base  oils”  and 
additives  to  maintain  tackiness,  oxidation 
stability,  and  pressure  protection  under 
severe  conditions. 

POST-PRESS 

Heidelberg  Web  Systems 

Dover,  N.H. 

Is  installing  tw  o  NP630  inserters  at 
Morris  Communications’  Florida  Times- 
Union,  Jacksonville.  Both  have  25  NP25 
hoppers  with  Heidelberg’s  differential  grip¬ 
per  drums  and  four  MSLP  light-product 
hoppers.  Each  system  includes  hopper 
loaders  and  gripper  conveyors.  Two  NP125 
primary  gripper  conveyors  will  deliver  to 
two  stacker  releases  each,  and  two  NP125 
secondary  gripper  conveyors  will  deliver  to 
one  stacker  each.  The  configuration  allows 
each  system  to  insert  28  pieces  into  one 
jacket  (single-delivery  mode)  or  13  inserts 
into  a  jacket  twice  (dual  delivery)  —  “a  pri¬ 
mary  reason”  for  selecting  the  NP630,  ac¬ 
cording  to  Greg  Webb,  distribution  center 
director.  With  double-out,  he  said,  two  sys¬ 
tems  can  “perform  like  four  inserters  for 
our  daily  product.” 
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PROFESSIONAL  DIGITAL 
^  SLR  D1  DEALER! 


MIkon 


SLR  Camera  Se^*; 

^  CbWe. 

r  Nikon 

^  video  cable  for  Dl,  D]  Neck  Strap, 
r  Inshyc^  manual,  Nikon  UmHed  - 

W  One  Year  Warranty  Document.  J 
Kh  *^£A/5  5QU)  SEPARATELY  H 


THE  ONE-STOP  SOURCE  SINCE  1927  FOR  DIGITAL  CAMERAS,  COMPUTERS, 
PRINTERS,  ELECTRONIC  IMAGING  SUPPLIES  AND  MORE!- 


2.74  -  megapixel 
Superhigh-speed,  high-quality 
image  processing 

4.5  frames  per  second  shooting  speed 
3D  Digital  Matrix  Image  Control 

High-speed  AF  system  including  Dynamic  AF  operation 
3D  Multi-Sensor  Balanced  Fill-Flash  for  D1 
Compatible  with  virtually  any  F-mount  Nikkor  lens 


Nikon 

\\ctakcth^\^crids 
Q«uest  pictLoes? 

^  Yam. 


The  Nikon  D1  Set  is  sold  in  the  United  States  by  Nikon  Inc. 
through  Authorized  Nikon  Professional  Digital  Products  Dealers 
and  Authorized  Value  Added  Retailers. 
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DIGITAL  HOW-TO 


FirstGov.gov  provides  access  to  about  20,000  government  sites 

BY  CHARLES  BOWEN 

IT  ALL  STARTED  WITH  THE  WHITE  HOUSE  SWITCHBOARD. 

When  Bill  Clinton  arrived  at  his  then-new  home  in  1993,  he 
found  a  phone  system  so  archaic  that  calls  had  to  be  trans¬ 
ferred  by  operators  pushing  plugs  into  holes  in  a  board,  just 
like  a  1940s  movie:  Hello,  Central,  give  me  Number  9- 
In  the  months  that  followed,  much  of  the  public  and  the  federal 
government’s  executive  branch  learned  about  cyberspace  technol- 
og>'  at  the  same  time.  New  computers  came  to  the  White  House. 

Electronic  mail  addresses  were  set  up  several  featured  links,  followed  by  numer- 

for  the  president  and  his  people.  Online  ous  related  links  to  various  federal  Web 

^\^lite  House  forums  were  established  so  i  sites.  If  you  want  to  move  in  a  faster  lane, 
Web  surfers  could  chat  up  Clinton’s  new  I  you  can  use  a  keyword  search  engine  or 
cyber-sawy  staff. 

WTien  the  White  House  subse¬ 
quently  established  its  own  home 
page  on  the  Web,  it  inspired  such  a 
rush  by  businesses  and  other  gov¬ 
ernment  agencies  to  follow  suit 
that  newspapers  began  calling  it 
“the  year  of  the  Internet.”  In  just 
12  months,  the  Web  saw  new  sites 
for  the  Senate  and  the  House  of 
Representatives,  the  Democrats 
and  Republicans,  liberals  and  con¬ 
servatives,  Libertarians  and  Social¬ 
ists.  By  Clinton’s  1996  re-election 
campaign,  the  entire  federal 
government  and  most  state 
governments  had  dug  in  digitally. 

Now,  as  Clinton  prepares  to 
leave  office,  his  Web  wing  unveils  the 
finesse  of  the  whole  Internet  effort:  an 
electronic  fi-ont  door  to  all  of  wired 
Washington.  FirstGov.gov  brings  us  access 
to  about  20,000  government  sites  —  more 
than  27  million  online  pages  of  information 
—  from  a  central  point,  all  with  a  very 
non-wonk  organization. 

Instead  of  being  centered  on  agencies  or 
departments,  FirstGov.gov  categorizes  its 
sites  by  interests.  Click  a  topic  and  up  come 


browse  hierarchical  listings  of  the  three 
branches  of  government. 

To  use  the  resource,  visit  the  site  (http:// 
www.firstgov.gov),  where  the  introductory 
page  links  to: 

•  Agriculture  and  Food,  with  links  to 
farms,  food,  and  nutrition. 

•  Arts  and  Culture,  including  muse¬ 
ums,  history,  grants,  and  related  topics. 

•  Business  and  Economy,  with  busi¬ 
ness  advisories,  statistics  and  trade  data. 


•  Common  Interests,  such  as  kids, 
disabilities,  seniors,  and  veterans. 

•  Consumer  Services  and  Safety 
covering  recalls,  complaints,  safe  workspace 
issues,  and  more. 

•  Environment  and  Energy,  from 
wetlands  to  weather. 

•  Federal  Benefits  and  Grants, 
featuring  links  to  Social  Security,  Medicare, 
grants,  and  more. 

•  Healthy  People,  with  data  on 
diseases,  insurance,  hospitals,  and  doctors. 

•  Home  and  Community,  with 
local  data,  emergency  numbers,  mail, 
and  the  like. 

•  Learning  and  Jobs,  covering 
students,  jobs,  training,  and  similar  issues. 

•  Library  and  Reference,  focusing 
on  laws,  regulations,  statistics,  and 
publications. 

•  Money  and  Taxes,  dealing  with  the 
IRS,  the  U.S.  budget,  etc. 

•  Public  Service  Opportunities,  such 
as  government  jobs  and  volunteer 
opportunities. 

•  Recreation  and  Travel,  focused  on 
parks,  passports,  air  traffic  advisories, 
and  more. 

•  Science  and  Technology,  with  links 
to  patents,  space,  research,  and  grants. 

•  The  U.S.  in  the  World,  covering 
defense,  trade,  immigration,  and  aid. 

Other  considerations  in  using 
FirstGov.gov  for  your  writing  and 
editing: 

IThe  fast  lane  afforded  by  the 
search  box  on  the  introductory 
page  uses  most  of  the  de  facto  stan¬ 
dards  for  Web  searching.  Put  quota¬ 
tion  marks  around  search  terms  to 
specify  a  phrase  rather  than  separate 
words.  Wild  cards  also  are  support¬ 
ed.  Use  the  asterisk  (*)  to  find  words 
that  begin  with  a  set  of  letters  (air*  to 
find  airplane,  airline,  etc.)  and  use  a 
question  mark  (?)  to  indicate  a  single 
letter  (m?n  would  find  man  or  men). 

2  A  “Site  Map”  link  at  the  top  of 
the  introductory  display  takes 
you  to  a  one-stop  look  at  the  entire  First- 
Gov.gov  site.  Also,  an  “FAQ”  link  on  the  top 
of  the  screen  provides  access  to  an  extensive 
collection  of  frequently  asked  questions 
about  the  site. 

3Wh0e  FirstGov.gov  is  primarily 
about  federal  information,  the  site 
also  has  a  wealth  of  state  and  local 
government  data,  too.  See  the  “State  & 
Local”  government  section  on  the  left 
column  of  the  introductory  screen.  11 
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-FEATURES  AVAILABLE- 


_ ASTROLOGY _ 

WEEKLY  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 

ENTERTAINMENT 

BLACK  HOLLYWOOD  -  News  and  Gossip 

Fax  request  for  samples  and  rates  to: 
L.A.  Features  (847)  446-4804 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572 ,  Fax  (845)  692-83 1 1 

_ PUZZLES _ 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 

APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
NY  (516)  379-2797 
Fax  (516)  379-3812 

Tampa,  FL  (727)  786-5930 
E-mail:  kamenandco@aol.com 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHAT’S  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.mediamergers.com 

NEWSPAPER  BROKERS 

780  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.WesVWest 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 
C214)  265-9300  Ted  RIckenbacher 
Rickenbacher  Media 
6731  Dcsco  Or..  Oalla.s.  TX  73223 
WWW. rickcnbachermedia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 

PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
"A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
RO.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

FLORIDA:  Atlantic  entertainment  guide, 
very  profitable;  Hawaii  Community 
monthly,  well  established.  Mayo  Com¬ 
munications,  (813)  971-2061 

FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 

www.mediamergers.com 

NEW  ENGLAND:  Monthly  healthcare 
newspaper;  FLORIDA;  Monthly  maga¬ 
zine,  growing  island  community.  Mayo 
Communications,  (813)  971-2061. 


Advertisers  call  Michele  Golden  at  (6461654-5304 


NEWSPAPERS  FOR  SALE 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 

NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  I L  60062 
Phone:  (847)  272-2244 

PUBLICATIONS  FOR  SALE 

FREE  LISTING  in  nation's  marketplace 
for  buying  and  selling  publications. 

www.publicationsforsale.com 

OPPORTUNITY  FOR  ESTABLISHED, 

satisfying  publishing  business  and 
envied  lifestyle  including  large  home  on 
acreage  in  mountain  paradise. 
$375,000.  If  financially  able,  email 
background  to  “52weeks@excite.com” 
for  more  info. 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 

NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

NEWSPAPER  APPRAISERS 


-EQUIPMENTS  SUPPLIES- 


_ MAILROOM _ 

BUY/SELLALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  PartsoTraining  •  Installation 
•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
WWW.  newstec .  com 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 

_ PRESSES _ 

CURRENTLY  IN  STOCK 

•  12-unit  Community,  SC/SSC  units,  4 
stacked,  8  floor,  many  extras 

•  8-unit  Community  SC/SSC  units,  2 
stacked,  SC  folder 

•  5-unit  Community  SC/SSC  with  UOP 

•  6-unit  V15C,JF25  folder  81/83 

•  5-unit  VI  5A,JF1 5  folder  77/79 

•  6-unit  V22  with  JFl  excellent  condition 

•  Rebuilt  109  Count-O-Veyor,  bump  and 
90  degree  turns 

•  Community,  VI  5A,&  VI 5C  add-on’s 

Inter-Continental  Graphics,  Inc. 

Fort  Myers,  Florida 
(941)  561-6401  Fax:  (941)  561-6402 
i  nter@spri  ntma  i  I .  com 

METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 

NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisala  est1923 
Over  2000  papers  soM 


cribb.com 

Confidential  •  Convenient 

24  hours  •  day,  7  days  a  week 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Ciibb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
JcribbeimLnel 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  82834 
Jfhicksetrib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  341  (fe 

i.com 


Naples,  FL  341  (fe 
tokisemindspring.c 

For  a  listing  of  publioatfpns  for  sale,  go  to  www.crlbb.com 


www.editorandpublisher.com 
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Phone:  1 


■888-825-9149  ~  CLASSIFIED  ADVERTISING  -  ;  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

■‘Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15Dor  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)648-2000 
Fax:  (913)648-7750 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 
(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 

WANTED  TO  BUY 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


•  -INDUSTRY  SERVICES- 


ADVER'nSING  SERVICES 


PosT-H^tJo-pe  Adv&rtis.ing  by 

NoteAdsxom 

NoteAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readershtp  and  respcxise 
of  your  pnnt  media  advertising. 

•  Authorized  distnbutor  1^. 


CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 


MARKETING  PLUS  INC.  ,  ,  , 

Telemarketing  specialists  in  circulation  IF  YOU  DON  T  SEE  A 

development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of  . 
experience  delivering  Quality  plus  Quan-  PLEASE  CALL  US  AT 

tity  sales!  Phone  (732)  738-5100,  Fax  ' 

(732)  738-5115 
E-mail  JanMont@Earthlink.com 
C2  EDITOR  &  PUBLISHER  CLASSIFIEDS  DECEMBER  4,  2000 


('..VITTiOKY  TII.VrFlTS  VOI  R  NLi-DS. 


PLEASE  CALL  US  AT 
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-HELP  WANTED- 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references 
Dennis  McQuillan 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•Cold  Calling 

•  Conversations/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 

www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)791-3301  www.fakebrains.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


CIASSIFIED  ADVERTISERS: 


888.82S.9149 


ACADEMIC 


ASSISTANT  PROFESSOR 
OF  JOURNALISM 

RESPONSIBILITIES:  Teach  photo¬ 

journalism  In  traditional  and  digital  labs, 
writing,  reporting,  and  mass  communi¬ 
cations;  develop  course(s)  in  graphics 
and/or  on-line  journalism;  publish;  join 
in  committee  life. 

QUALIFICATIONS:  Terminal  degree  — 
Ph.D.  in  journalism  or  a  related  field  pre¬ 
ferred;  significant  professional  experi¬ 
ence  in  print  or  on-line  journalism. 
STARTING  DATE:  Fall  2001 
SEND  application  letter,  CV  or  resume, 
transcripts,  and  three  letters  of  recom¬ 
mendation  by  February  1, 2001  tO: 

Deckle  McLean 

Journalism  Search,  Simpkins  Hall 
Department  of  English  and  Journalism 
Western  Illinois  University 
1  University  Circle,  Macomb,  IL  61455 
WIU  has  a  strong  commitment  to 
diversity  and,  in  that  spirit,  is  particu¬ 
larly  interested  in  receiving  applications 
from  women,  minorities  and  persons 
with  disabilities. 

http://www.wiu.edu/users/mieng 


THE  E.W.  SCRIPPS  SCHOOL  OF  JOUR¬ 
NALISM  AT  OHIO  UNIVERSITY 
ANNOUNCES  A  SEARCH  FOR  AN  OUT¬ 
STANDING  EDITOR  AND  DEDICATED 
TEACHER  to  serve  as  program  leader  for 
the  Knight  Ohio  Program  for  Editing  and 
Editing  Education,  a  new  program 
funded  by  the  John  S.  and  James  L. 
Knight  Foundation.  The  ideal  candidate 
will  expand  a  strong  and  revitalized  pro¬ 
gram  in  news  editing  in  three  ways:  offer 
instruction  in  editing,  emphasizing  the 
enduring  role  and  standards  of  editing 
within  the  contemporary  and  evolving 
media  environment;  develop  and 
administer  workshop  and  conference 
opportunities  for  news  professionals  and 
journalism  educators;  develop  a  think 
tank  and  related  programs  to  keep  edit¬ 
ing  education  as  current  as  possible  and 
to  ensure  that  the  findings  of  editing 
research  are  delivered  to  the  newsroom. 
The  non-tenured  nine-month  appoint¬ 
ment,  renewable  annually  for  up  to  three 
years,  carries  a  salary  of  $60,090  to 
$65,000  (plus  benefits  package),  depen¬ 
ding  on  qualifications.  Starting  date  is 
September  1,  2001.  The  program 
budget  includes  resources  designated  for 
staff  support,  equipment,  travel,  out¬ 
reach  and  continuing  education  efforts, 
research  and  publication.  Ohio  Univer¬ 
sity’s  new  multimedia  laboratory  pro¬ 
vides  20  multimedia  work  stations  that 
enable  editing  students  to  edit  non-linear 
material  for  broadcast,  edit  copy  from 
one  or  more  daily  news  services,  design 
and  lay  out  news  pages  using  state-of- 
the-art  software  found  in  top  news¬ 
rooms,  and  produce  outstanding  Web 
journalism  sites.  Minimum  of  a  master’s 
degree  is  required,  along  with  extensive 
professional  experience.  Women  and 
minorities  are  especially  encouraged  to 
apply.  Send  letter  of  application,  resume 
and  names,  addresses  and  phone  num¬ 
bers  of  at  least  three  references  to: 
Daniel  Riffe,  E.W.  Scripps  School  of 
Journalism,  Ohio  University,  Athens,  OH 
45701-2979.  Review  of  applications 
begins  January  15, 2001. 


ACCOUNTING 


CONTROLLER 

3  year  old  INTERNET  company  needs 
hands  on  Controller  to  supervise  account¬ 
ing  department.  400  employees  60,000 
net  paid  and  growing  15%  per  Month. 
Annual  salary  $40K  -  $60K.  Reports 
directly  to  CFO  with  opportunity  to  grow. 
Send  resume,  with  salary  requirement  to; 
coo@gointernet-corp.  net 
visit  us  at  www.gointernet.net 


administrative; 


FINANCIAL  MANAGER 
Seasoned  Financial  Manager  to  provide 
financial  management  and  support  for 
the  President/Publisher  and  Division 
Managers.  This  individual  will  be 
responsible  for  the  management  (budget¬ 
ing,  forecasting,  tracking,  etc.)  of  certain 
Capital  Expenditures,  Operating  Costs, 
and  Human  Resources. 

As  Business  Manager  this  person  will 
provide  direction,  exercise  control  and 
implement  procedures  on  financial  and 
related  administrative  matters,  including 
responsibility  for  the  development  of  the 
Strategic  Plan,  Annual  Budget,  Quarterly 
Outlooks,  and  Monthly  Actual  Results. 
Also,  provide  variance  analyses  for 
revenues  and  expenses. 

Four  to  Six  years  of  financial  analysis, 
accounting  and  managerial  experience 
with  a  strong  background  in  using 
Microsoft  office  suite  is  required.  Must 
be  self-starter,  motivated  and  be  able  to 
demonstrate  initiative. 

The  Business  Manager  will  serve  on  the 
NPT’s  Management  Team,  which 
oversees  the  organization’s  general  man¬ 
agement,  programming  and  strategic 
planning  processes.  Must  have  excellent 
Interpersonal  and  organization  skills  and 
be  able  to  work  independently  as  well  as 
on  teams.  Dedication  to  fostering  the 
company’s  culture  of  a  supportive  and  pro¬ 
ductive  work  environment  is  essential. 
Competitive  compensation  plan  and 
benefit  package  including  health/dental/ 
disability/life  benefits,  vacation,  sick 
leave,  holidays,  401(k)  with  employer 
match  and  relocation  assistance. 

Qualified  applicants  should  forward 
resumes  to: 

Judith  Colborn,  NPC  Human  Resources 
North  Platte  Telegraph 

RO.  Box  370,  North  Platte,  NE  69103 
Email;  jcolborn@nptelegraph.com 
An  Equal  Opportunity  Employer 


PUBLISHER 

You’ll  lead  two  strong  community 
weeklies  with  a  combined  circulation  of 
12,570,  and  live  in  Safford,  Ariz.  The 
Eastern  Arizona  Courier,  of  Safford, 
Ariz.,  and  The  Copper  Era,  of  Clifton, 
Ariz.,  have  respected  news  content  and 
growing  ad  bases  (see:  eacourier.com). 
Apply  to: 

Tom  Lee 

Wick  Communications 
RO.  Box  27087 
Tucson,  AZ  85726-7087 
E-mail:tlee@azbiz.com 

www.editorandpubllsher.com 


Phone:1-888-825-9149  -  CLUniFIED  ADVERTISING  ~  Fax  :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE 


PROPERTY  MANAGER 
Are  you  looking  for  a  career  in  leading  a 
sales  staff  to  publish  a  weekly  pub¬ 
lication?  Personal  sales  account  base 
management  support  is  needed.  The 
ability  to  work  with  other  property  man¬ 
agers  in  the  group  and  promote  cross 
sell  and  shared  promotions  and  activities 
is  essential  within  this  position. 
Qualifications  desired  include  manage¬ 
ment  experience,  sales  achievement 
track  record,  production  knowledge  and 
experience,  business  finances  understan¬ 
ding,  communication  skills/education 
and  flexibility  and  commitment  to  the 
organization. 

The  ability  to  build  a  high  performance 
team  by  helping  recruit,  develop  and 
retain  top  employees  and  develop  and 
implement  strategic  and  tactical  plans 
along  with  profit  planning  for  the  prop¬ 
erty  are  invaluable  qualifications. 

Our  employee-owned  company  offers  out¬ 
standing  wages  with  an  extensive  benefit 
package.  To  apply  for  this  position 
please  send  your  resume  to: 

Box  01398,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 


ACCOUNTING 


ADMINISTRATIVE 


Wick  Communications  with  37  small 
dailies/  weeklies  in  12  states  is  seeking 
candidates  for  publisher/general  man¬ 
ager  positions  due  to  transfers  and  pro¬ 
motions  within  the  company.  If  you’re 
looking  for  a  new  challenge  with  a  grow¬ 
ing  company,  send  a  resume,  cover  let¬ 
ter,  to:  Lou  Major  Sr.,RO.Box  820, 
Bogalusa,  LA.  70429. 


GENERAL  MANAGER/EDITOR  for  5,000 
weekly  in  Southern  Indiana.  Resume: 
filkinsr@psci.net.  Call  (812)  547-3424. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Join  an  award  winning  sales  staff  at  the 
Herald-Journal  in  Spartansburg,  South 
Carolina.  This  is  a  New  York  Times 
owned  paper.  We  are  looking  for  a  high 
energy  individual  who  will  motivate  our 
sales  team.  Increasing  sales  and  revenue 
is  a  top  priority.  If  you  have  advertising 
experience  in  sales  and  strategies  and 
would  like  to  be  a  part  of  a  great  team, 
please  send  resume  to: 

Sheri  Yoder-PHR 
Human  Resource  Director 
Herald-Journal 
PO.  Box  1657 
Spartansburg,  SC  29304 
Or  E-mail  to:sheri.yoder@shj.com 
An  Equal  Opportunity  Employer 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 


The  Sun-Sentinel  Community  News  Group,  a  subsidiary  of  Sun-Sentinel  Com¬ 
pany,  a  leading  provider  of  information  serving  South  Florida,  and  a  member  of 
the  Tribune  Company  family,  has  an  immediate  need  for  a  Chief  Financial 
Officer. 

This  position,  located  in  the  corporate  office  in  Deerfield  Beach,  is  responsible 
for  providing  direction,  development  and  planning  processes  that  produce 
aggressive  financial  goals  and  objectives.  Institutes  appropriate  financial 
systems,  procedures  and  internal  controls  and  provides  accurate  and  timely 
recording  of  assets,  liabilities,  income  and  expenses  in  accordance  to  parent 
company  accounting  policies  and  principles.  Additionally,  controls,  maintains 
and  protects  permanent  corporate  records  and  interprets  and  implements 
parent  company  policy  on  all  financial  issues.  Developing  staff,  fostering  lead¬ 
ership  development  through  encouraging  participation  on  company-wide  pro¬ 
ject  teams,  and  maintaining  an  internal  customer  service  oriented  environ¬ 
ment,  as  well  as  insuring  a  diverse  workforce  are  important  components  of  this 
position.  The  CFO  directly  manages  2  positions,  and  indirectly  manages  5. 

The  successful  candidate  typically  will  have  10  -12  years  analytical,  financial 
and  management  experience  and  a  Bachelor's  degree  in  accounting  or  finance. 
MBA  and/or  CPA  preferred.  Experience  in  the  newspaper  industry  preferred. 
Occasional  travel  to  other  business  units  required. 

We  offer  a  comprehensive  benefits  package  which  includes  stock  plans  and 
incentives  and  the  opportunity  to  work  with  a  dynamic  multi-media  organiza¬ 
tion. 

To  apply,  please  forward  resume  and  salary  history  to: 

Sun-Sentinel 
Attn:  B.  Feidkamp 

333  SW  12th  Avenue,  Deerfield  Beach,  FL  33442 
Or  E-mail  to:  bfeldkamp@tribune.com 

We  value  diversity  and  encourage  those  who  share  our  vision  to  apply 
We  support  a  drug-free,  smoke-free  work  environment 


ADVERTISING 


ADVERTISING  DIRECTOR 
Due  to  retirement.  The  Waterloo/Cedar 
Falls  Courier,  a  46,000  daily,  54,000 
Sunday  newspaper  is  looking  for  a 
creative  advertising  and  marketing  exec¬ 
utive  to  lead  our  advertising  and  market¬ 
ing  efforts.  Located  in  North  Central 
Iowa,  the  Waterloo/Cedar  Falls  market 
is  a  major  retail  hub  for  north  central 
Iowa  and  home  to  the  University  of 
Northern  Iowa.  Send  resume  to: 

John  Goossen 

Waterloo/Cedar  Falls  Courier 
PO  Box  540,  Waterloo,  lA  50701 
Or  e-mail  to:  jgoossen@wcfcourier.com 


REAL  ESTATE  MANAGER/ADVERTISING 
The  Savannah  Morning  News,  a  coastal 
newspaper,  is  seeking  a  Real  Estate 
Sales  Manager.  The  successful  candi¬ 
date  should  have  3-5  years  management 
and  real  estate  and/or  print  saies  experi¬ 
ence.  Must  have  strong  supervisory 
skills,  nighly  motivated,  energetic,  posi¬ 
tive  and  goal  driven  with  a  proven  sales 
record.  Excellent  compensation  and 
benefits.  Send  your  resume  to: 

L.  Barnes,  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA  31401 
Or  E-mail:  lbarnes@savannahnow.com 


ACADEMIC 


ADVERnSING 


ASIA  OPPORTUNITY!  for  a  VP,  Sales  & 
Marketing,  to  drive  a  dynamic  sales 
team  at  Free  Market  Media  -  Asia's 
fastest  growing  media  company  and 
Singapore's  largest  suburban  newspaper 
group.  Package  includes  stock  options, 
relocation  and  housing.  With  less  than 
12  months  to  IPO,  the  successful  candi¬ 
date  will  be  well  rewarded.  We  are  seek¬ 
ing  a  high  calibre,  high  energy  individual 
with  extensive  senior  management  expe¬ 
rience  and  a  pioneering  spirit. 

Apply  tO:  roger@fmm.com. sg 
Website:  http://www.fmm.com.sg 


SALES  MANAGER /ENTREPRENEUR 
Incredible  adventure  for  entrepreneurs 
and  sales  sharks  looking  for  fantastic 
career  opportunity,  bigfoot  Media,  pub¬ 
lisher  of  the  Berkeley  Daily  Planet  &  San 
Mateo  Daily  Journal,  is  looking  for  high- 
energy  Sales  Managers  to  build  and  lead 
teams  at  small,  start-up  California  daily 
newspapers.  Absolutely  must  love  sales 
and  entrepreneurship!  Competitive  com¬ 
pensation  -I-  stock  options  for  aggressive 
leaders  (we  are  venture  capital-backed). 
Not  for  the  faint-hearted;  strong,  entre¬ 
preneurial  work  ethic  required!  E-mail 
cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net;  or 
Fax:  (510)  841-5695 


ACADEMIC 


UNIVERSITY  OF  ILLINOIS  AJ  URBANA-CHAMPAIGN-KNIGHT 
CHAIR  IN  INVESTIGATIVE  &  ENTERPRISE 
JOURNALISM-FULL  PROFESSOR,  TENURED. 


The  Department  of  Journalism  at  the  University  of  Illinois  in  Urbana-Champaign 
seeks  applications  for  its  new  John  S.  and  James  L.  Knight  Foundation  Chair  in 
Investigative  &  Enterprise  Journalism.  We  have  a  proud  tradition  in  public  affairs 
journalism  education.  The  Department  of  Journalism  is  a  orofessionally  oriented 
program  within  a  major  Research  I  university.  The  successful  candidate  will  teach  a 
variety  of  courses  to  highly  selective  print  and  broadcast  students  at  one  of  Amer¬ 
ica’s  great  public  universities.  The  Chair  Hoider  also  will  conduct  programs  in  edu¬ 
cational  outreach  in  investigative/enterprise  reporting  to  professional  journalists  via 
workshops  and  seminars  and  contribute  to  the  body  of  knowledge  in  the  field  via 
research  and/or  creative  endeavor.  We  strongly  support  the  principle  of  diversity  and 
encourage  applications  from  women  and  ethnic  minorities.  Academic  year;  full 
time;  beginning  August  21,  2001.  Salary  negotiable.  Required:  The  Knight  Chair 
Holder  will  be  a  journalist  of  the  highest  professional  reputation  with  exemplary  cre¬ 
dentials  and  significant  experience  in  the  area  of  investigative  reporting  in  print  and/ 
or  broadcast  with  a  record  of  distinguished  achievement;  minimum  of  bachelor’s 
degree.  Preferred:  Accomplished  teaching  record  in  journalism  and/or  investigative 
reporting;  advance  degree.  Send  full  details  on  qualifications  including  current  cur¬ 
riculum  vitae,  a  letter  outlining  employment  history  and  achievements  in  the  world 
of  professional  journalism,  relevant  clippings  or  videotape  demonstrating  work  in 
investigative  journalism,  and  names  and  phone  numbers  of  three  references  to- 
Professor  Leon  Dash;  Chair,  Search  Committee;  Department  of  Journalism 
University  of  Illinois;  119  Gregory  Hall 
810  S.  Wright  Street;  Urbana,  IL  61801 
(217)  333-0709 

To  ensure  full  consideration,  applications  should  be  received  by  January  31, 2001 

r/;e  University  of  Illinois  is  an  Affirmative  Action  and  Equal  Opportunity  Employer 
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www.editorandpublisher.com 


Phone:  1-888-825-9149  -  CLAniriED  ADVERTISING  -  Faw :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


ADVERTISING  ADVERTISING  ADVERTISING  ADVERTISING 


CLASSIFIED 

TELEPHONE  SALES  MANAGER 
The  Baltimore  Sun,  A  Tribune  Company, 
seeks  an  experienced  and  well-rounded 
Classified  Telephones  Sales  Manager  for 
our  Advertising  Department.  This 
dynamic  and  challenging  position  will  be 
responsible  for  our  entire  call  center, 
working  with  both  sales  managers  and 
telephone  sales  representatives  in  a  fast- 
paced,  deadline-driven  environment. 
This  position  will  report  to  the  Classified 
Strategic  Planning  Manager,  and  be 
responsible  for  the  supervision  of  all  tel¬ 
ephone  sales  representatives. 

The  ideal  candidate  must  have  strong 
communication  and  customer  service 
skills,  with  at  least  2  years  of  manage¬ 
ment  experience  in  a  call  center  environ¬ 
ment.  Must  be  a  team  player  with  a  pro¬ 
ven  ability  to  develop,  train  and  motivate 
sales  groups.  Inbound  and  outbound  call 
center  sales  experience  is  required. 

The  Baltimore  Sun  offers  a  wide  range  of 
benefits,  including  a  generous  salary, 
annual  bonus  program,  comprehensive 
medical/dental/vision  benefits,  401(k) 
program,  and  tuition  reimbursement. 
Please  send  or  fax  resume  in  confidence 
to: 

The  Baltimore  Sun 
Attn:  Jennifer  Helphenstine/CTM 
RO.  Box  1377,  501  N.  Calvert  Street 
Baltimore,  MD  21278 
Fax:  (410)  783-2529 
jennifer.helphenstine@baltsun.com 


COMBINED  DAILY  NEWSPAPERS, 
23,000  daily  and  Sunday  and  13,000 
six  day  paper  seek  an  outstanding  can¬ 
didate  for  advertising  director  at  our 
13,000  six  day  newspaper  but  this 
person  will  also  function  as  our  number 
2  person  in  advertising  for  both  pro¬ 
perties.  Report  and  work  with  our 
advertising  director  at  our  larger  news¬ 
paper.  This  person  will  also  have  addi¬ 
tional  responsibilities  with  our  weeklies, 
shoppers  and  a  specialty  publishing 
operation.  Candidate  should  be  a  hands- 
on  manager,  with  excellent  people  skills, 
and  a  good  solid  understanding  of 
advertising  sales.  We  are  an  equal 
opportunity  employer.  We  offer  reloca¬ 
tion,  pension,  medical,  401-K  program 
and  other  benefits.  Qualified  candidates 
should  send  resume  to: 

Rhonda  J.  Geer,  Advertising  Director 
The  Daily  Record 
212  E.  Liberty  Street 
Wooster,  OH  44691 

EXPERIENCED  AD  SALES  MANAGER 
needed  for  Pittsburgh’s  25  year  old  Pen- 
nysaver.  Direct-mailed  weekly  with 
700,000  circulation,  needs  a  creative, 
aggressive,  hands-on  manager  who 
wants  to  help  us  kick  it  up  a  notch  for 
the  next  25  years.  Attractive  salary,  com¬ 
mission  and  benefit  program  for  the  right 
candidate.  Send  resume  in  confidence  to: 

Ted  Benson,  Publisher 
The  Pennysaver 

511  Rodi  Road,  Pittsburgh,  PA  15235 
Or  E-mail:  tbenson2@hotmail.com 


CLASSIFIED  SALES  MANAGER 
Grab  this  career  opportunity  to  join 
Utah's  fastest  growing  newspaper.  One 
of  the  10  fastest  growing  DMA’s  in  the 
country  (also  one  of  the  youngest)  in  a 
beautiful,  recreational  setting. 

Responsible  for  the  critical  auto,  real 
estate  and  recruitment  categories  of  busi¬ 
ness  with  revenue  of  over  5  million 
dollars. 

Energize  and  develop  young  staff  into 
achieving  individual  and  team  revenue/ 
volume  goals  and  be  a  hero!  Developing 
new  revenue  streams  and  product 
initiatives  and  coaching/cultivating 
talent. 

Media  and  supervisory  experience 
required.  College  degree  preferred. 

If  you  are  interested  in  this  key  and  very 
visible  area  of  business  to  grow  your 
career  please  send  your  resume/cover  let¬ 
ter  and  salary  history  tO: 

Matthew  Miller,  Ad  Director 
The  Daily  Herald 
1555  North  Freedom  Boulevard 
Provo,  UT  84604 

Ore-mail  at:  mmiller@heraidextra.com 


CLASSIFIED  ADVERTISING  MANAGER 
A  top  35  market  is  currently  looking  for 
an  individual  to  lead  its  classified 
department.  The  Columbus  Dispatch,  of 
Columbus,  Ohio,  is  a  major,  progressive 
newspaper  committed  to  delivering  a 
quality  product  to  its  approximate 
250,000  daily;  380,000  Sunday  circula¬ 
tion.  The  qualified  individual  must  have 
a  proven  classified  track  record  and  a 
history  of  creative  product  development 
and  a  proven  ability  to  lead  and  manage. 
This  individual  must  have  experience  in 
developing  classified  web  products  in  con¬ 
junction  with  a  newspapers  new  media 
department. 

To  be  successful  this  person  must  have 
an  appetite  to  be  actively  involved  in  the 
sales  process,  an  ability  to  provide 
effective  leadership  for  five  supervisors, 
and  the  power  to  lead  a  department  con¬ 
sisting  of  100  employees.  This  position 
reports  directly  to  the  Director  of 
Advertising.  A  college  degree  and  ap¬ 
propriate  experience  is  preferred  but  an 
individual  who  has  shown  through  his/ 
her  job  performance  an  ability  “to  make 
a  substantive  difference"  would  be  given 
equal  consideration. 

Qualified  candidates,  please  send  your 
resume  to: 

Mabry  Donabauer 
Human  Resources  Specialist 
The  Columbus  Dispatch 
34  S.  3rd  Street 
Columbus,  OH,  43215 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADMINISTRATIVE 


PUBLISHER 

PHchWaskly 
Kansas  City,  Missouri 

New  Times,  Inc.,  headquartered  in  Phoenix,  Arizona,  is  the  country’s  largest  pub¬ 
lisher  of  newsweeklies  having  twelve  newsweeklies  in  major  cities  throughout  the 
United  States.  New  Times  also  owns  an  advertising  placement  agency  with  satellite 
offices  in  Chicago  and  New  York  representing  27  additional  newsweeklies.  New 
Times’  papers  have  earned  hundreds  of  local  and  national  awards  for  their 
investigative  reporting,  feature  writing  and  commentary  and  comprehensive  coverage 
of  entertainment  and  the  arts. 

New  Times  Publishers’  have  responsibility  for  all  business  aspects  of  their  respective 
paper.  Including  managing  Retail  and  Classified  Sales,  Circulation,  Business  and 
Production  departments.  We  are  looking  for  a  dynamic,  sales-driven  leader,  to 
manage  our  Kansas  City  paper  -  PitchWeekly,  with  a  proven  record  of  performance 
who  has  also  been  directly  responsible  for  hiring,  training,  motivating  and  setting  the 
direction  of  a  sales  staff  as  well  as  all  day-to-day  operations. 

The  ideal  candidate  must  have  a  minimum  of  6-7  years  experience  in  a  sales 
environment  with  3  years  in  management. 

We’re  looking  for  a  hands-on  leader  who  has  an  entrepreneurial  spirit  and  an  urgent 
sense  for  results.  New  Times  offers  a  comprehensive  benefits  package,  paid  vacation 
and  401(k).  If  you  meet  the  above  qualifications  and  are  seeking  an  opportunity  to 
affect  change  and  be  a  part  of  an  aggressive  and  growing  company,  please  E-mail 
your  resume  and  cover  letter,  including  salary  requirements  to: 

Diana  Fraser,  Director  of  Human  Resources 
at  diana.fraser@newtimes.com 
or  fax  it  to  (602)  253-4884 

Please  visit  our  website  at  www.NewTimes.com  for  more  information 
about  our  company.  Candidate  MUST  be  authorized  to  work  in  this  coun¬ 
try  for  any  employer. 


IVXEDIATT 

managementXX 


Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Ad  Director  -  Daily  newspaper  (20,000  to  30, (KX) 
circulation)  close  to  Chicago  metro  area;  experienced 
management  pro;  exceptional  opportunity;  high  five 
figure  compensation. 

■  Retail  Manager  and  Classified  Manager  -  Daily 
newspaper  in  Ftrinsylvania  (20, (XX)  to  30,000  circuUtion) 
seeking  to  fill  both  positions;  experienced,  hands-on 
professionals  sought. 

■  Channel  Producers  -  Major  consumer  products 
company  seeks  content  managers  to  lead  development 
of  specific  categories  for  website  focused  towards 
teenagers:  web  experienced  -  no  need  to  move; 
outstanding  benefits;  $50  -$70K  compensation  range. 


Collect  US  if  you  have  a  recruitment  need.  ..or 
send  your  resume  for  current  or  future  openings. 

l605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  mm2@voyager.net  ■  lax  847.934.6607 


Ifs  a  Classified  Secret  -  We'll  never  reveal  the  identity  of  an  E&P  box  holder.  If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies).  ; 
Classified  Advertising  Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you'i 


epiy  in  an  envelope  addressed  to  the  E&P 
ig  is  on  your  list,  we  ll  discard  your  reply. 
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-HELP  WANTED- 


ADVERTISING 


SENIOR  SALES  MANAGER 
FT.  UUDERDALE  OFFICE 
The  Sun-Sentinel,  a  division  of  Tribune 
Company,  is  seeking  an  experienced 
Senior  Sales  Manager  for  the  Major 
Accounts  Group  in  the  Advertising  Division 
located  in  Ft.  Lauderdale,  Florida. 

This  challenging  position  will  be  responsi¬ 
ble  for  supervising,  training  and  developing 
Major  Retail  Account  Managers  and  sup¬ 
port  personnel  responsible  for  large 
volume  major  retail  advertisers.  This  indi¬ 
vidual  will  manage  the  negotiation  process 
for  large  volume  revenue  contracts,  plan 
and  develop  creative  ideas  that  meet  the 
client's  marketing  needs  and  set  and 
achieve  high  performance  standards  that 
contribute  to  the  advertising  department’s 
overall  goals. 

The  successful  candidate  will  have  an 
undergraduate  degree  in  advertising  or 
marketing  or  equivalent  related  experi¬ 
ence.  Typically  requires  6-8  years  of 
newspaper/advertising  sales  and.'or  man¬ 
agement  experience.  Prefer  some 
understanding  of  multimedia  sales,  data¬ 
base  marketing,  interactive  and  event 
marketing.  Requires  skills  in  problem  solv¬ 
ing,  prioritizing,  data  interpretation  and 
evaluation,  and  strong  marketing  knowl¬ 
edge.  Excellent  organizational  and  com¬ 
munication  skills  are  required  along  with 
the  ability  to  function  under  deadline  con¬ 
straints.  Must  possess  valid  driver's 
license  and  accessible  transportation  to 
visit  clients.  Requires  travel  and  in-town/ 
out-of-town  entertaining  in  order  to  estab¬ 
lish  and  maintain  customer  and  pro¬ 
fessional  relationships. 

The  Sun-Sentinel  offers  a  competitive 
salary  and  excellent  benefit  package.  To 
apply,  please  send  resume  attn: 

Sun-Sentinel 
Human  Resources 
333  SW  12  Avenue 
Deerfield  Beach,  FL  33442 
Fax;  (954)  425-1518 
E-mail;  mlorenzo<a>tribune.com 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision  to 
apply.  We  support  a  smoke-free,  drug-free 
work  environment. 

Equal  Opportunity  Employer 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  one  WL'Iisitv  al 
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ADVER-nSING 


SOUTHEASTERN  Wl  CLASSIFIED 
MANAGER 

Add  Inc.,  a  division  of  Journal  Commu¬ 
nications  is  seeking  an  energetic  individ- 
ua  to  lead  our  20  person  sales  team  at 
our  Waukesha,  Wisconsin  location. 
Responsibilities  include  leading  a  staff  to 
exceed  monthly  goals  through  training, 
working  in  the  field  with  representatives, 
strategizing  to  increase  market  share  and 
creating  successful  sales  promotions. 

The  ideal  candidate  will  possess  advertis¬ 
ing  sales  and  sales  management  experi¬ 
ence  with  an  emphasis  on  coaching. 
Good  communication  skills  are  a  must. 
Evidence  of  self-directed  improvement  is 
important. 

The  ideal  candidate  will  have  3-5  years 
of  experience  in  classified  management, 
classified  sales,  promotional  and  have 
had  success  building  recruitment, 
automotive  and  real  estate  classified 
categories  for  weekly  publications.  Our 
company  offers  competitive  wages, 
excellent  benefit  package  and  great  work¬ 
ing  conditions. 

Benefits  include  medical  and  dental 
insurance,  life  and  AD&D  insurance, 
short-term  disability  insurance,  profit 
sharing,  401(k)  retirement  program, 
pension  plan,  employee  stock  ownership 
option  and  incentive  bonus  program. 
Please  forward  your  resume  with  cover 
letter  tO; 

Add  Inc 

Attn;  Human  Resources  Dept. 

600  Industrial  Drive 

Waupaca,  Wl  54981 
addinchr@add-inc.com 
EOE/M-F 

CIRCULATION 


CIRCULATION  DISTRICT  MANAGERS 
The  Tampa  Tribune(Tampa,FL.)  is  in  the 
process  of  building  a  new  circulation  team 
and  you  could  be  a  strong  part  of  that 
foundation.  We  are  seeking  experienced  dis¬ 
trict  managers  who  are  obsessed  with 
customer  satisfaction  and  committed  to 
success.  We’ve  got  an  outstanding  news¬ 
paper,  a  terrific  market  and  a  competitive 
compensation  package  include  salary  and 
monthly  bonuses.  If  you’re  ready  to  pack 
your  tools  and  help  us  build,  send  your 
resume  to; 

rbeaty@tampatrib.com 


CIRCULATION  MANAGER 
Due  to  a  corporate  promotion  our  top 
single  copy  position  is  open.  Located  in 
the  Philadelphia  suburbs,  we  are  a 
50,000  circulation  7-day  morning 
newspaper  with  half  of  our  circulation  in 
single  copy.  Our  numbers  are  on  the  rise 
and  we  need  someone  who  will  keep  the 
momentum  going.  Only  candidates  with 
prior  single  copy  experience  will  be  con¬ 
sidered.  We  offer  a  good  starting  salary, 
bonus,  benefits  and  the  chance  to  be 
part  of  a  winning  team.  Send  your 
resume  and  salary  requirements  to; 

Mike  Murray,  Circulation  Director 
The  Daily  Times 
Primos,  PA  19108  or  e-mail  at 
circ@op.net.  No  phone  calls  please 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
The  Wilmington  Star-News,  a  56,000 
daily  circulation  newspaper  in  South¬ 
eastern  North  Carolina,  is  seeking  a 
Single  Copy  Sales  Manager.  This 
challenging  position  is  responsible  for 
creating  sales  strategies  to  grow  single 
copy  in  one  of  the  fastest  growing 
markets  in  the  country. 

A  fast-paced  environment,  qualified  can¬ 
didates  must  be  well  organized, 
demonstrate  expertise  in  all  aspects  of 
circulation,  possess  leadership  skills,  a 
winning  attitude,  creativity  and  the 
ability  to  motivate  independent  con¬ 
tractors. 

The  New  York  Times  company  offers  a 
competitive  salary,  bonus  plan,  excellent 
benefits  package  with  ESPP,  SRIP  and 
more.  EEC  Employer,  Drug  Free/Smoke 
Free  Workplace. 

Send  letter/resume  with  salary  require¬ 
ments  to; 

Beverly  A.  Jurgensen 
Human  Resources  Director 
Wilmington  Star-News 
RO.  Box  840 

Wilmington,  NC  28402  or  E-mail  to; 

Beverly.Jurgensen@wilmingtonstar.com 


ADVER-nSING 


CIRCULATlbN 


CIRCULATION  MANAGER 
Suburban  daily  needs  leader/manager  to 
continue  growth  program  -  up  15%  last 
24  months.  Circulation  focus  last  two 
years  fueled  growth.  Predecessor  pro¬ 
moted.  Need  aggressive  leader  to  con¬ 
tinue  and  expand  efforts.  Send  resume 
and  salary  requirements  to; 

David  Stringer,  Publisher 
Norman  Transcript 

RO.  Box  1058;  Norman,  OK;  73070  or 
Email;publisher@;normantranscri  pt.com 


HOME  DELIVERY  BRANCH  MANAGER 
Career-minded  home  delivery  supervisor 
needed  for  growth-orientated  newspa¬ 
per.  Must  have  ability  to  successfully 
lead  a  team  of  seven  within  a  distribu¬ 
tion  center  ooeration.  The  News  Tribune 
is  a  128,000  circulation  newspaper 
based  in  Tacoma,  WA  ;  30  miles  south 
of  Seattle.  We  offer  competitive  salary 
and  benefits.  Send  resume  and  salary 
history  to 

Bruce  Benson,  Home  Delivery  Manager 
The  News  Tribune 

1950  So.  State  St.;  Tacoma  WA  98411 
bruce.benson@mail.tribnet.com 


ADVER’nSING 


RETAIL  &  CLASSIFIED  ADVERTISING 
SALES  DIRECTORS 

The  alternative  newsweekly  industry  is  one  of  the  fastest  growing  segments  of  print 
media,  billing  over  $500  million  nationally.  This  growth  stems  from  a  feisty  and 
irreverent  editorial  approach  that  has  lured  young  readers  away  from  daily  newspapers. 
New  Times,  Inc.  is  the  nation’s  largest  publisher  of  alternative  newsweeklies  with 
papers  in  twelve  major  markets.  We  are  currently  seeking  candidates  for  a  limited 
number  of  Retail  &  Classified  Advertising  Sales  Directors  positions. 

The  New  Times  papers  are; 

•  Phoenix,  Arizona  Phoenix  New  Times 

•  Denver,  Colorado  Westword 

•  Miami,  Florida  Miami  New  Times 

•  Dallas,  Texas  Dallas  Observer 

•  Houston,  Texas  Houston  Press 

•  San  Francisco,  California  SF  Weekly 

•  Los  Angeles,  California  LA  New  Times 

•  Broward,  Florida  New  Times  Broward/Palm  Beach 

•  Cleveland,  Ohio  Scene 

•  St.  Louis,  Missouri  Riverfront  Times 

•  Kansas  City,  Missouri  PitchWeekly 

•  Fort  Worth,  Texas  FW  Weekly 

Applicants  should  have  1-2  years  of  sales  management  experience  and  at  least  two 
years  of  media  sales  experience.  Online  and  event  marketing  experience  is  a  plus. 
Experience  in  Employment,  Real  Estate  Rentals  and  Service  a  plus.  Responsibilities 
include  motivating  and  managing  salespeople,  setting  and  achieving  sales  pro¬ 
jections,  and  developing  key  local  accounts. 

We  offer  a  competitive  salary,  excellent  benefits,  and  a  chance  to  work  for  an  indus¬ 
try  leader.  Candidates  MUST  be  willing  to  relocate  for  future  promotional 
opportunities. 

If  you  meet  the  qualification  listed  above  and  want  to  become  a  part  of  our  dynamic 
team,  submit  your  resume,  cover  letter  listing  the  specific  position  and  cify(s)  of 
interest  IMMEDIATELY  to; 


Diana  L.  Fraser,  Director  Human  Resources 
at  diana.fraser(@newtimes.com  or 
FAX  to  (602)  253-4884 
NO  PHONE  CALLS,  PLEASE 

Candidate  must  be  authorized  to  work  in  this  country  for  any  employer 


^  i  Classified  Advert  ising  call  ( HHH  )H2  s  -  9 1 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
Manage  all  circulation  functions  of 
14,000  average  circulation  in  Bar¬ 
tlesville,  Oklahoma,  Requires  strong 
communication  and  people  skills  and 
experience  hiring,  training,  supervising, 
budgeting,  and  strategy  planning  to 
increase  starts. 

Excellent  benefits  package  includes 
401(k)  and  dental/vision/health  with  a 
prescription  card.  Location  offers  ex¬ 
cellent  school  system  with  a  small  town 
atmosphere  near  a  large  metropolitan 
area. 

Send  reusme  with  salary  requirements  tO: 

Ed  Parker 

CIO  The  Morning  News 
RO,  Box  7 

Springdale,  AR  72765 

Fax:  (501)  872-5006 
E-mail:jeaton@nwaonline.net 
EOE-Drug  Screen  Required 


HOME  DELIVERY  ZONE  MANAGER 
The  San  Mateo  County  Times,  a 
MediaNews  Group  subsidiary,  located  on 
the  Peninsula  in  California's  booming 
Bay  Area  Market,  is  seeking  a  well 
organized,  highly  motivated  individual  to 
manage  four  to  eight  independent  con¬ 
tractors  in  our  newspaper  home  delivery 
operation.  You  will  guide  our  contractors 
to  success  by  providing  the  highest  qual¬ 
ity  service  to  our  customers,  ensuring 
that  their  newspapers  arrive  on  time, 
everyday. 

However,  applicants  should  have  a  min¬ 
imum  of  2  years  management  experi¬ 
ence  in  a  service-oriented  industry.  Be  a 
part  of  the  fastest  growing  newspaper 
group  in  California’s  Bay  Area.  To  apply, 
send  a  cover  letter  and  resume  tO: 

San  Mateo  County  Times 
Attn:  Human  Resources 
RO.  Box  28884,  Oakland,  CA  94604 
Or  Fax:  (510)293-2725 


ADVERTISING 


CIRCUIA'nON 


RETENTION  MANAGER 
One  of  the  United  States’  10  largest 
newspapers  is  seeking  a  Retention  Man¬ 
ager  to  join  its  Subscriber  Development 
team. 

Reporting  the  Director  of  Circulation  Sales 
and  Retention,  the  successful  candidate 
will  be  responsible  for  managing  the 
papers  subscription  retention  efforts.  This 
will  include  both  the  management  of  exist¬ 
ing  programs  as  well  as  the  development 
of  programs  designed  to  increase  the  long¬ 
term  retention  of  subscribers,  while  enhan¬ 
cing  their  life  value  for  the  paper. 

Candidates  should  have  at  least  five  years 
experience  in  both  subscription  sales  and 
retention  in  either  the  newspaper  or  mag¬ 
azine  industry. 

The  employer  offers  a  competitive  salary, 
complete  benefits  package,  401 K  and  a 
fast  paced  environment  in  a  major  metro 
market.Please  send  resumes  with  salary 
expectations  to: 

circulationl23@aol.com 
Or  mail  information  to: 

Box  01397,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SALES  TO  ESTABLISH  and  maintain 
circulation  promotions  and  sales  pro¬ 
gram  for  20K  and  growing  daily. 
Includes  NIE,  kiosk  sales,  DM  and  car¬ 
rier  promotions.  Must  be  a  goal  oriented 
and  have  good  organization,  communi¬ 
cation  skills.  Marketing  or  sales  experi¬ 
ence  required.  Send  resume  to: 

Circulation  Manager 
RO.  Box  968 
Hickory,  NC  28602 

email:  psipe@piedmontpublishing.com 


EDITORIAL 


EDITOR:  FOR  SEMI-weekly  newspaper 
headquartered  in  Franklin,  VA  Excellent 
salary,  benefits.  Call  Jamie  Brown  or 
Hanes  Byerly  (800)  562-9822. 


ADVERTISING 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
If  you’re  an  assistant  city  editor  looking 
for  a  newsroom  that  offers  top-notch 
management  training,  then  the  News  & 
Record  in  Greensboro  is  your  next  stop. 
As  N  &  R  travel  editor  Lydian  Bernhardt 
says,  "The  company  offers  the  most 
extensive  collection  of  on-site  pro- 
fessionai-development  opportunities  I’ve 
ever  heard  of.”  Our  100,000  daily, 
between  North  Carolina’s  beaches  and 
mountains,  has  added  33  newsroom 
positions,  and  we’re  still  looking  for 
savvy  editors  to  develop  teams  of  5-6 
reporters.  Opportunities  include  directing 
coverage  of  Rockingham  County, 
supervising  education  and  specialty 
reporters  and  running  the  show  at  night 
on  the  city  desk.  If  you  have  2  years  of 
editing  experience,  please  send  resume 
and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
www.news-record.com/company 


BUSINESS  JOURNAL  EDITOR 
Live  and  work  in  one  of  the  best-kept 
secrets  in  Florida  —  Florida’s  Treasure 
Coast!  Scripps  Treasure  Coast  Newspa¬ 
per  Group  is  looking  for  an  independent, 
forward-thinking  editor  to  dig  in  and 
grow  an  established  and  successful 
monthly  business  publication  to  the  next 
level.  From  Stuart  to  Vero  Beach,  this 
east  coast  Florida  beach  area  boasts  a 
diversified  business  base  that  includes 
agriculture,  technology,  tourism  and 
health  care.  The  perfect  candidate  will 
have  a  strong  business  background,  be  a 
strategic  thinker,  have  experience  in 
independent  publishing,  a  strong  work 
ethic,  and  the  willingness  and  drive  to 
work  hard  for  a  great  sense  of  achieve¬ 
ment.  We  offer  competitive  pay,  excel- 
cellent  benefits,  sun  in  your  face  and  the 
smell  of  salt  in  the  air.  Send  resume  to: 

Larry  Reisman,  Treasure  Coast  Business  Journal 
RO.  Box  1268,  Vero  Beach,  Fla.  32961 


ADVER'nSING 


EDITORIAL 


CORY  EDITORS 

EXPAND  YOUR  HORIZONS-A  new 
English-language  daily  in  Seoul,  Korea, 
aims  to  be  the  best  English  newspaper 
in  Asia,  and  we  need  the  first  class  copy 
editors  to  do  it. 

We  are  seeking  highly  skilled,  experi¬ 
enced  editors  who  can  aggressively  han¬ 
dle  copy,  spot  holes  and  inconsistencies, 
rewrite  when  necessary,  come  up  with 
high-quality  headlines  and  work  to  the 
highest  standards  of  journalism. 

Our  compensation  package  includes 
housing  and  will  top  what  you  are  earn¬ 
ing  now.  Here  is  an  opportunity  to  help 
mold  a  newspaper  and  live  in  an  exciting 
part  of  the  world  that  you  may  not  have 
thought  about  before.  Oontact  us  by 
email  to: 

ljhjh@joongang.co.kr 


DESIGNER/COPYDESK  person  who 
loves  warm  weather  and  beaches  is 
what  we  are  looking  for.  Of  course,  they 
should  be  proficient  with  QuarkXPress,  a 
goud  headline  writer,  dedicated  to 
accuracy  and  have  a  flair  for  design.  If 
you  fit  this  description,  call  or  E-mail: 

John  Hackworth,  Sun  Herald 
(941)255-8147 
Or  hackworth@sun-herald.com 


EDITOR  AND  WRITERS 
The  Potomac  News,  an  aggressive 
Northern  Virginia  daily  in  the  Media 
General  chain,  has  the  following  openings. 

•  Editors:  night  news  editor,  copy  desk 
chief,  assistant  news  editor.  Positions 
require  3-5  years  experience  and 
knowledge  of  Quark. 

•  Reporters:  news  and  sports.  Sports 
positions  require  Quark  experience. 

Apply: 

Ellen  Mitchell,  Potomac  News 
RO.  Box  2470,  Woodbridge,VA  22195 


ADVER'nSING 


Tir|(t  Media  Partnen.  in  oramling  interrutional  publishine  compiny,  his  openings  for 
A-Tom  plij!ers.TMP  las  mar  30  cbssifeo  4  specalty  puWiations  extending  from  Cilifomii  to  Florida  4  up  to  the 
Great  Lms.TF1P  is  i  leinly  rmniged  4  loosely  structured  enterprise  with  no  nce/sex  barriers,  no  mission  statements, 
no  organizaDonai  charts  or  dress  codes.  Qualifkations  for  employment  indude  an  entrepreneurial  spirit,  intelligence, 
energy,!  sertse  of  humor  4  wiinpess  to  relocate  for  the  right  opportunity. 


Compensation  for  positions  Bsted:  4^.000-4150.000  dependng  on  position  4  applicant's  qualifications.  Performance 
incentwes  are  a  hey  component  of  ail  compensaoon  plans.  Heiltn  bei«fts.  40 1 K  plan,  paid  vacation  4  equity  incentives 
for  peak  performance. 


GENERAL  SALES  MANAGERS: 

Run  the  show!  Grow  4  manage  THP  operations 
from  sales  to  distribution  to  production: 

Los  Angeles,  California 
Atlanta,  Georgia 
Chicago,  Illinois 
Montgonnery,  Alabama 

X  resume  to  (8S8)  279-4832  or 
nail  to 


C6  EDITOR  &  PUBLISHER  CLASSIFIEDS  DECEM  B  ER  4,  2  0  0  0 


If  you  are  Itxjking  for  an  exc  iiing  opportunity  to  shovv  off 
your  ability  to  grow  revenue  and  build  market  share  in  a 
competitive  maricet,  we’re  looking  for  you. 


Our  new  VP  will  have  a  high  level  of  competence  in  the 
following  areas:  classified  advertising,  strategic  planning,  team¬ 
building,  and  handling  multiple  products. 

One  50,000  circulation  daily  newspaper  and  12  weeklies  in 
Eastern  PA  and  Western  NJ  (total  distribution  of  172,000),  and  a 
staff  of  80  will  be  your  tools  to  build  your  success.  Your 
Qassified  Manager  tdso  supervises  a  classified  telecenter  with 
30  publications. 

Send  resume  to  Martin  K.  Ttll,  President  &  Publisher,  The 
Expr^-Times,  PO  Box  391,  Easton,  PA  18044-0391  or  email 
to  mtill@express-times.com. 


www.editorandpubllsher.com 


Phone:1-888-825-9149  ~  GLflSSIFIED  ADVEBTISIIIB  ~  Faoc :  (646)  654-5312 
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-HELP  WANTED- 


EDITORIAL 


COPY  EDITORS 

The  Times-Picayune,  New  Orleans’ 
272,000  circulation  daily  newspaper,  is 
looking  for  senior  copy  editors  to  handle 
rim  and  siot  work  on  its  main  news 
desk. 

We  need  peopie  with  strong  news  judge¬ 
ment  and  word  skills  as  slot  editors,  our 
last  line  of  defense  before  the  stories  hit 
the  press-  people  who  can  find  a  hole  in 
a  story,  know  when  a  lead  has  gone 
wrong,  make  a  bad  headline  good  and 
turn  a  good  one  into  a  grabber. 

If  you're  a  good  editor,  we’d  like  to  hear 
from  you.  Successful  candidates  will  love 
language,  be  able  to  grasp  the  big 
picture  of  the  news  of  the  day  and  serve 
as  a  sounding  board  for  the  news  editors 
crafting  our  daily  A-1  news  packages. 

Five  years  of  daily  news  and/or  copy 
desk  experience  required.  Experience 
with  zoning  is  helpful.  Live  in  America’s 
most  interesting  city,  and  join  the  team 
that  has  made  The  Times-Picayune  a 
great  paper. 

Send  resume  and  work  samples  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
An  Equal  Opportunity  Employer  M/F 


EDITORIAL  POSITIONS 
The  Bakersfield  Californian,  award¬ 
winning  mid-sized  dally  in  California’s 
heartland,  seeking  key  editorial  people. 
Send  cover  letter,  resume  and  work  sam¬ 
ples  tO:  Lois  Henry,  Asst.  Managing 
Editor,  The  Bakersfield  Californian,  RO. 
Box  440,  Bakersfield,  CA  93302. 

WEB  CONTENT  PRODUCER:  To  pack¬ 
age  and  create  content  for  our  site, 
www.bakersfield.com,  to  enhance  print 
and  web  products.  Will  generate  some 
original  content  specifically  for  the  web 
and  enhance  w/video  and  audio.  1-2 
years  reporting  or  editing  exp.  preferred. 
PAGE  ONE  EDITOR:  Need  editor  with 
strong  news  judgment,  design  skills  to 
create  compelling  Page  One.  Work  w/ 
senior  editors  and  photo  and  graphics 
depts.  3-5  years  editing  experience  pre¬ 
ferred. 

NIGHT  ASSISTANT  CITY  EDITOR:  Need 
editor  who  enjoys  working  closely  with 
reporters  in  the  brainstorming/planning 
stages  through  the  final  edit.  3-5  years 
daily  experience  (reporting  and  editing) 
preferred. 

COPY  EDITOR:  Fully  paginated  Quark/ 
QPS  system.  Qualified  applicants  must 
have  an  attention  to  detail,  solid  gram¬ 
mar  and  familiarity  w/AP  style.  2  years 
reporting/editing  experience  preferred. 


ENTRY  LEVEL  OPENING  at  small  paper 
that  thinks  big  in  competitive  market. 
Bring  the  right  attitude  and  skills  and  we 
will  do  the  training.  Mail  resume  and 
writing  samples  to:  Managing  Editor, 
The  Saratogian,  20  Lake  Ave.,  Saratoga 
Springs  NY  12866. 


REPORTER  wanted  for  daily  in  south¬ 
east  New  Mexico.  Call  505-393-2123  & 
ask  for  Managing  Editor  Ralph  Damiani. 
www.editorandpublisher.com 


EDITORIAL 


EDITOR 

Lancaster  Farming,  the  Northeast’s 
largest  farm  and  dairy  weekly  is 
searching  for  an  editor.  This  highly  visi¬ 
ble  position  requires  an  individual  with  a 
proven  track  record  in  Management,  Edit¬ 
ing  and  Reporting  skills.  A  creative 
approach  to  articles  along  with  an  eye 
for  photography  is  what  will  be 
necessary  in  reporting  news  from  a  six- 
state  area.  Experience  in  the  use  of 
Newsmaker  Pagination  (Harris  system), 
HTML  programs  and  TMS  (Phoenix)  are 
helpful. 

We  will  offer  the  successful  candidate  a 
competitive  starting  salary  and  benefit 
package  including: 

•  Medical/Dental/Vision/RxDrugInsurance 
•Company-Paid  Retirement  Plan 
•401(k)  Plan 

•  Paid  Vacation  and  Holidays 

Qualified  candidates  should  submit 
resume  and  clips  to: 

Lancaster  Farming  Inc. 

Attn;  Bill  Burgess 

1  E.  Main  Street,  Ephrata,  PA  17522 
Phone;  (717)721-4417 
EOE 


THE  NEWS  &  OBSERVER  of  Raleigh,  NC,  a 
consistent  APSE  award  winner  in  a  vibrant, 
growing  market,  is  looking  for  an  assistant 
sports  editor  to  oversee  the  department’s 
night  operations.  This  is  a  demanding,  yet 
rewarding  job,  that  requires  a  creative, 
energetic  individual  with  strong  news  judg¬ 
ment  who  knows  how  to  pull  together  a  com¬ 
prehensive  and  compelling  section,  manage  a 
talented  desk  staff  of  eight,  make  tight 
deadlines  consistently  and  work  well  within 
overtime  and  space  budgets. 

Minimum  of  five  years  desk  experience 
required.  Send  resume,  clips  and  references 
to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 


PHOTO  EDITOR 

The  Associated  Press  seeks  an  experi¬ 
enced  photo  editor  to  coordinate  cov¬ 
erage  of  the  entertainment  industry 
(music,  film,  theater,  celebrities,  etc.). 
Must  have  excellent  computer,  commu¬ 
nication  and  organizational  skills  and 
significant  experience  covering  entertain¬ 
ment  stories.  To  apply,  send  resume  and 
cover  letter  to  apjobs@ap.org  or  fax  to 
(212)621-5447.  EEO 


REPORTERS 

The  NewsTribune,  a  Midwest,  mid-size, 
Monday-Saturday  PM  is  seeking  to  fill 
two  full-time  general  assignment  report¬ 
ing  positions.  A  good  opportunity  to 
build  a  strong  portfolio  through  beat 
reporting,  features  and  in-depth  writing. 
Send  resume  and  clips  to: 

Joyce  Me  Cullough 
NewsTribune 

426  Second  Street,  LaSalle,  IL  61301 
Or  E-mail  tO:newstrib@ivnet.com 


EDITORIAL 


POLITICAL  REPORTER 
Come  live  in  unspoiled  Idaho  while  cover¬ 
ing  politics  for  the  Lewiston  Tribune,  a 
25,000  a.m.  We  need  someone  who 
can  help  readers  understand  why  they 
should  care.  Includes  staffing  legislature 
in  Boise  each  year,  covering  state, 
national  issues  and  writing  a  weekly  col¬ 
umn.  Send  clips,  resume,  references  to: 

Paul  Emerson,  Managing  Editor 
Lewiston  Tribune 

RO.  Box  957,  Lewiston,  ID  83501  or 
E-mail:  pemerson@lmtribune.com 


EDITORIAL 


REPORTER 

The  San  Jose  Mercury  News  is  seeking 
an  experienced  reporter  to  join  our  expan¬ 
ding  Sacramento  bureau.  Candidates 
must  have  top-flight  writing  and  report¬ 
ing  skills  and  a  talent  for  breathing  life 
into  stories  about  politics  and  gov¬ 
ernment.  Send  clips  to: 

Ben  Stocking,  California  editor 
San  Jose  Mercury  News 
750  Bidder  Park  Drive 
San  Jose,  CA  95190 
or:  bstocking@sjmercury.com 


EDITORIAL 
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SENIOR  BUSINESS  EDITORS 
WEB  CONTENT  MANAGER 
^  AND  COPY  EDITOR 

KIPLINGER  EDITORS 


One  of  America’s  most  respected  business  and  personal  finance 
publishers  seeks  experienced  journalists  for  its  business  fore¬ 
casting  staff  at  its  headquarters,  two  blocks  from  the  White 
House. 

Terrific  opportunity  to  help  shape  business  and  economic  cov¬ 
erage  for  the  country’s  oldest  and  most  widely  read  business 
newsletter  and  its  business  forecasting  Web  site. 

Excellent  benefits,  competitive  salaries  and  good  growth 
opportunities. 

•  SENIOR  EDITORS  FOR  ECONOMY,  BUSINESS  to  oversee 
associate  editors  and  reporters  covering  economic  and  business 
outlook,  including  interest  rates,  inflation,  trade,  stock  market, 
employee  relations,  business  costs,  technology.  Responsible  for 
all  aspects  of  coverage  from  story  assignment  through  pub¬ 
lication.  Opportunity  to  look  beyond  the  news,  offering  analysis 
and  insight.  Minimum  10  years’  experience  editing  and  report¬ 
ing  on  economic  and/or  business  issues. 

•  WEB  CONTENT  MANAGER  to  coordinate  and  oversee  pub¬ 
lication  of  business  forecasting  Web  site  content,  including  arti¬ 
cles,  database,  tables  and  graphs,  outside  links,  news  feed 
headlines.  Responsible  for  maintaining  quality  control,  pub¬ 
lishing  schedule  and  for  coordinating  with  print  publication  and 
technical  staff.  Strong  organizational  and  computer  skills,  good 
editorial  and  news  sense  required.  Good  interpersonal  skills, 
must  be  able  to  work  successfully  across  editorial  teams.  Min¬ 
imum  4  years  journalism  experience.  Familiarity  with  HTML, 
business  issues,  a  plus. 

•  COPY  EDITOR  for  print  and  electronic  publications.  Editing  for 
clarity,  accuracy  and  adherence  to  style  guidelines.  Minimum  3 
years’  experience  required,  newspaper  or  magazine  work  pre¬ 
ferred.  Strong  grammar  skills,  ability  to  work  under  tight 
deadlines.  Familiarity  with  business  issues,  a  plus.  Must  have 
good  computer  skills;  experience  with  Quark,  HTML,  desirable. 

Forward  resume  with  cover  letter  and  salary  requirements,  stat¬ 
ing  the  position  title  to; 


Personnel  Department 
Kiplinger  Washington  Editors,  Inc. 
1729  H  Street,  NW  _ 
Washington,  DC  20006 
Fax:  (202)496-1817 
personnel.department@kiplinger.com 
Equal  Opportunity  Employer 
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HEADING  ASSISTANT  ARTS  EDITOR 
The  Atlanta  Journal-Constitution  is  look¬ 
ing  for  an  assistant  arts  &  entertainment 
editor  to  help  plan  and  edit  our  Sunday 
Arts  and  Weekend  Preview  sections  as 
well  as  daily  arts  stories. 

Need  a  solid  No.  2  person  who  is  a 
strong  line  editor,  has  a  gift  for  working 
one-on-one  with  reporters  to  produce 
well-written  pieces  and  has  experience 
in  putting  out  solid  arts  sections.  Editor 
should  have  broad  knowledge  of  arts  & 
entertainment  field,  and  preferably  be  an 
avid  consumer  of  the  arts,  and  strong 
news  judgment.  Strong  writing  ability, 
headline  writing  ability  would  be  pluses. 
Job  Requirements: 

Five  years  of  daily  newspaper  editing 
experience;  management  experience  pre¬ 
ferred.  Send  resume  and  work  samples 
to; 

Angela  Tuck,  News  Personnel  Manager 
Atlanta  Journal-Constitution 
RO.  Box  4689,  Atlanta,  GA.  30302 
Phone:  404-526-5472 
Fax:  404-526-5033 
E-mail:  atuck@ajc.com 


LOOKING  FORWARD  TO  covering  the 
holiday  shopping  rush  this  year?  If  not, 
maybe  it’s  time  you  started  shopping  for 
a  new  job.  How  about  a  business  report¬ 
ing  job  where  you’ll  really  learn  some¬ 
thing,  with  normal  hours  and  great  work¬ 
ing  conditions?  Crain’s  Detroit  Business 
is  looking  for  scoop-oriented  reporters  to 
dissect  one  of  the  nation’s  largest  busi¬ 
ness  communities.  We  need  critical- 
thinking  reporters  to  dissect  with  at  least 
a  few  years  of  professional  experience. 
Business  news  experience  a  plus,  but 
not  mandatory.  And  our  best  perk:  a  40 
cent  Coke  machine.  You  know  the  drill 
cover  letter,  resume,  clips.  On  your  way 
to  cover  those  busy  shoppers  lining  up  at 
6  a.m.  drop  off  your  application  to; 

Philip  Nussel,  Managing  Editor 
Crain’s  Detroit  Business 
1400  Woodbridge,  Detroit,  Ml  48207 
or  PNussel@crain.com 


MANAGING  EDITOR 

As  Parlo’s  world-class  Managing  Editor, 
you  will  help  build  the  leading  interna¬ 
tional  brand  for  language  and  culture  e- 
learning.  You  will  establish  an  editorial 
strategy  and  voice  that  will  attract  and 
serve  users  around  the  world.  You  will 
supervise  reporters  and  editors  and 
report  directly  to  Parlo’s  Executive  Pro¬ 
ducer. 

•  Minimum  of  five  years  of  journalism 
experience,  preferably  in  business 
and/or  travel  media. 

•  Web,  multimedia  and  broadcast  expe¬ 
rience  and  familiarity  with  Internet 
business  development  and  syndication 
models  are  needed. 

•  It  is  necessary  to  have  at  least  a  work¬ 
ing  knowledge  of  one  or  more  foreign 
languages. 
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MANAGING  EDITOR 

Chatsworth  based  publishing  company 
seeks  qualified  Managing  Editor  for  fast 
growing  adult  industry  trade  Internet 
publication.  This  candidate  must  be 
highly  accomplished  and  a  creative  com¬ 
municator  capable  of  commanding  the 
respect  of  the  staff  and  leading  them 
into  the  future  of  e-commerce. 

Should  also  possess  strong  communica¬ 
tion  skills,  and  a  thorough  foundation  in 
journalistic  ethics  and  news  values. 
Responsibilites  include  creating  and 
assigning  story  assignments,  proofread¬ 
ing  all  copy,  maintaining  department 
budget.  Previous  magazine  experience 
and  strong  understanding  of  the  Internet 
preferred. 

Competitive  salary  full  benefits  including 
401(k)  plan.  Casual  atmosphere  and 
dress.  Fax  resume  attention  Darren  to; 

(818)718-5795 


MANAGING  EDITOR  FOR  independent 
daily  plus  Sunday  in  central  New 
Hampshire.  We  are  looking  for  a  proven 
leader  who  can  energize  our  news  staff 
and  aggressively  serve  our  readers. 
Excellent  salary,  full  benefit  package  and 
the  freedom  and  the  budget  to  create  a 
great  newspaper.  If  you  can  make  a  dif¬ 
ference  in  the  communities  we  serve, 
please  send  your  resume  to: 

Ed  Shepardson,  The  Eagles  Times 
RFD2,  Box  301 
Claremont,  N.H.  03743 
Fax:  (603)  542-9705  e-mail 
etadv@cyberportal .  net 


MANAGING  EDITOR 

The  East  Valley  Tribune  is  seeking  an 
experienced  journalist  for  the  position 
of  Managing  Editor.  One  of  the  newest 
members  of  the  Freedom  Newspaper 
family,  the  East  Valley  Tribune  is 
locked  in  a  fierce  battle  with  the 
Phoenix  metro  daily  for  readers  in  the 
regions  prosperous  East  Valley. 

The  87,000-i-  circulation  daily’s  next 
managing  editor  will  be  a  highly  com¬ 
petitive,  skilled  professional  with  a 
passion  for  serving  readers,  the  will  to 
fight  a  newspaper  war  and  the  lead¬ 
ership  tools  to  make  the  Tribune  the 
indispensable  news  source  for  the  East 
Valley. 

If  you  are  ready  for  a  challenge  and  for 
a  smart  career  move,  this  may  be  the 
place  for  you.  Send  resume  and 
portfolio  to: 

Editor,  Jim  Ripley 
East  Valley  Tribune 
120  W.  1st  Avenue 
Mesa,  AZ  85210 


GENERAL  NEWS  REPORTER 
Full-time  General  News  Reporter,  some 
feature  writing  as  assigned.  Assist  Editor 
with  pages,  copy.  B.A.  in  Journalism 
and/or  equivalent  newspaper  experience. 
Excellent  benefits.  Send  resume/ 
application,  clips,  references; 

Kathy  Steiner,  Editor 
Jamestown  Sun 
RO.  Box  1760 
Jamestown,  ND  58402 
DECEMBER  4,  2000 
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MISS  COMPETITION? 

Tne  award-winning  York  Dispatch/ 
Sunday  News,  in  one  of  America’s  few 
remaining  two-newspaper  towns,  is  look¬ 
ing  for  a  few  aggressive  journalists  to  fill 
these  openings: 

•  A  BUSINESS  EDITOR  to  shepherd  cov¬ 
erage  of  our  local  economy.  You’ll 
work  with  reporters  focusing  on  busi¬ 
ness,  consumer  affairs  and  technology 
here  in  south-central  Pennsylvania, 
where  business  is  booming. 

•  A  COUNTY  EDITOR  to  oversee  coverage 
of  our  71  suburban  municipalities  and 
15  school  districts,  working  with 
freelance  reporters,  our  county  gov¬ 
ernment  writer  and  other  staffers. 

•  A  BUSINESS  REPORTER  to  cover  our 
local  industries  and  economy. 

•  A  CONSUMER  AFFAIRS  REPORTER  to 
cover  issues  as  diverse  as  personal 
finance  and  the  health  industry. 

Aside  from  a  competitive  new  environ¬ 
ment,  York  offers  a  friendly  community 
with  a  good  quality  of  life  in  a  scenic 
region  of  Pennsylvania  one  hour  north  of 
Baltimore  and  two  hours  west  of  Phila¬ 
delphia.  We  circulate  40,000  daily  and 
95,000  Sunday  in  a  place  where  readers 
still  care  passionately  about  their  local 
newspaper. 

Candidates  should  send  a  letter,  resume 
and  work  samples  to  Managing  Editor 
Deena  Gross,  The  York  Dispatch/Sunday 
News,  RO.  Box  2807,  York,  PA  17405. 


MUSIC  REPORTER/CRITIC 
The  Star  Tribune  in  Minneapolis/St. Paul 
is  looking  for  someone  to  cover  the  local 
music  and  nightclub  scene.  This  person 
will  contribute  to  coverage  of  a  national 
acts  and  trends  in  music  as  well  as  cul¬ 
tural  issues.  You  will  cover  breaking 
news  and  do  features  and  reviews  of 
CD’s,  concerts  and  sometimes  videos 
and  TV.  Candidates  must  have  expertise 
in  a  wide  variety  of  pop  music,  interest 
in  cultural  issues,  a  knack  for  connecting 
with  artists  on  the  beat,  strong  and  dis¬ 
tinctive  writing,  keen  critical  skills  and 
ability  to  work  on  deadline.  Send 
resume,  clips  and  letter  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
425  Portland  Avenue 
Minneapolis,  MN  55488 
Apply  by;  Dec.22nd,2000; 

The  Star  Tribune,  an  equal  opportunity 
employer,  is  owned  by  McClatcby 
Newspapers  of  Sacramento,  California.  It 
is  the  16th  largest  daily  paper  In  the 
country  with  a  circulation  of  411,179 
and  the  12th  largest  Sunday  paper  at 
673,346. 


REPORTER 

Accurate,  aggressive  and  prolific  reporter 
sought  for  anticipated  early  2001  open¬ 
ing  at  award  winning  Nevada  twice- 
weekly  less  than  half  an  hour  away  from 
the  bright  lights  of  Las  Vegas. 

Call  Marie  at;(775)  727-5102 
or  fax  letter  of  interest  and  resume  to; 
(775)  727-5309 
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NEWS  DESIGNER 

Seeking  an  experienced  journalist  who 
would  like  to  be  member  of  our  award 
winning  news  staff! 

Requirements:  knowledge  in  front  page 
and  features  design  under  deadline  pre¬ 
ssure,  three  years  experience  and 
bachelor’s  degree  a  must;  must  be 
knowledgeable  in  Photoshop,  Quark, 
Illustrator  and  Freehand. 

Benefits:  four  day  workweek;  com¬ 
petitive  salary;  qualify  benefits  package. 
Loveland  is  just  30  miles  from  Rocky 
Mountain  National  Park  and  a  short 
drive  to  the  Denver  area.  We  invite  you 
to  visit:  LovelandFYI.com  to  see  what 
our  beautiful  town  and  area  has  to  offer! 
Please  submit  resume  and  work  samples 
to; 

Human  Resource  Department 
Daily  Reporter-Herald 
RO.  Box  59 
Loveland,  CO  80539 


NEWS  EDITOR 

The  South  China  Morning  Post,  Hong 
Kong’s  leading  English-language  news¬ 
paper,  seeks  an  experienced  news  editor 
to  supervise  its  copy-editing  and  news 
production  operations.  We  would  like  to 
hear  from  talented  candidates  interested 
in  working  with  a  multinational  staff, 
and  able  to  both  teach  and  inspire  high 
standards  of  news  writing  and  editing. 
The  SCMR  with  a  daily  circulation  of 
115,000  and  Sunday  circulation  of 
95,000,  provides  local,  China  and 
extensive  international  news  and 
features  to  a  multilingual,  multinational 
audience  with  high  educational  and 
career  achievements. 

The  current  holder  of  the  position  will 
leave  Hong  Kong  soon  after  ten  years 
with  the  paper.  Attractive  terms.  Please 
respond  to; 

Robert  Keatley,  Editor 
in  care  of  the  paper  at: 

28/F,  Dorset  House,  979  King’s  Road 
Quarry  Bay,  Hong  Kong 

Fax:(852)2516  7478 
E-mail:  rkeatley@scmp.com 


EDITOR 

The  Daily  Press,  a  combined  38,000 
daily  newspaper  in  the  High  Desert  of 
Southern  California,  is  seeking  a  strong 
editor  with  at  least  five  years  of  experi¬ 
ence. 

Candidates  should  have  a  background  in 
management,  excellent  editing  skills, 
good  news  judgment,  familiarity  with 
hard  news,  producing  special  sections, 
web  news  and  page  layout.  An  ability  to 
motivate,  coach  and  mold  both  long¬ 
time  as  well  as  young,  inexperienced 
reports  to  produce  qualify  stories  is  also 
a  must. 

Qualified  candidates  should  send  letter 
and  resume.  Including  salary  require¬ 
ments  to: 

E.  A.  Nichols,  Jr. 

RO  Box  1389 

Victorville,  CA  92393-1389  or 
by  e-mail  to:jweldon@link.freedom.com 
www.editorandpubljsher.com 


Attn:  Human  Resources 
Fax;  (212)204-6501  or  email 
jobs@parlo.com 
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WIRE  EDITOR 

Wire  editor  to  select  Associated  Press 
stories,  photos  and  graphs,  and  lay  out 
inside  pages  of  6,000  circulation  daily. 
State-of-the-art  equipment.  Macintosh 
computers.  Quark  Express,  Photoshop. 
Challenging  work;  pleasant  working  con¬ 
ditions.  11-member  newsroom.  Family 
owned  and  operated.  Also  owns  and 
operates  local  tv  station.  Small-town 
atmosphere.  Located  on  island. 
Opportunity  for  advancement.  Profit  shar¬ 
ing  plan,  paid  vacation,  sick  leave, 
medical/dental  insurance  plan,  and 
401(k).  Send  letter,  resume  and  clips  to; 
Tena  Williams,  Publisher 
Ketchikan  Daily  News 
501  Dock  Street 
Ketchikan,  Alaska  99901 


REPORTER 

Adweek  is  expanding  its  editorial  staff. 
We’re  looking  for  a  highly  motivated 
reporter  for  a  key  post  in  the  L.A. 
bureau.  Background  covering  advertising 
and  marketing  a  major  plus.  We  need  a 
strong  writer  and  team  player  who  can 
break  news  and  work  on  tight  deadlines. 
Excellent  work  environment,  great  bene¬ 
fits.  Send  resume  and  clips  to: 

Editor,  Adweek 
5055  Wilshire  Blvd. 

Los  Angeles,  CA  90036 
Equal  opportunity  employer. 
(Absolutely  NO  phone  calls) 


FOOD  EDITOR 

Starved  for  a  challenge?  Hungering  for  a 
job  that  whets  your  appetite  for  a  full 
plate  of  creative  demands?  Feast  your 
eyes  on  the  Food  Editor  position  at  The 
Columbus  Dispatch  (250,000  daily/ 
380,000  Sunday).  We’re  looking  for  an 
innovative  editor/writer  to  set  our  Food 
section  -  but  not  the  test  kitchen  -  on 
fire.  You  must  have  a  cornucopia  of  writ¬ 
ing,  editing,  organizational  and  design 
skills.  Five  years  experience  writing,  edit¬ 
ing  and  eating  is  required.  (OK,  we’re 
just  kidding  about  the  eating.) 

Send  your  resume  and  clips  in  short 
order  to: 

Mabry  Donabauer,  HR  Specialist 
The  Columbus  Dispatch 
34  S.  3rd  Street,  Columbus,  OH  43215 


NEWSROOM  POSITIONS 
The  Seattle  Post-Intelligencer,  the 
Northwest’s  oldest  daily  newspaper, 
needs  reporters,  copy  editors,  lay-out 
editors,  graphic  artists,  and  photo¬ 
graphers.  We  offer  a  competitive  salary 
and  benefits  package.  If  you  are 
interested,  available,  and  willing  to  con¬ 
sider  a  temporary  assignment  in  a  strike 
situation,  please  send  your  resume  and 
work  samples  to: 

Human  Resources 
Seattle  P-l 

101  Elliott  Ave  West 
Seattle,  WA  98119 
Or  fax:  (206)  448-8299 
Or  E-mail:  mariareid@seattle-pi.com 

www.editorandpubllsher.com 
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REPORTER 

ADWEEK  Magazines  is  looking  for  an 
experienced  reporter  for  its  Dallas 
bureau.  Duties:  to  cover  the  fast-paced 
advertising  industry  in  the  Southwest;  to 
report  and  write  breaking  news,  trends 
and  feature  stories  for  the  industry’s  lead¬ 
ing  trade  magazine. 

Requirements:  solid  reporting  skills;  the 
ability  to  meet  daily  deadlines;  a  desire 
to  work  inside  one  of  the  world’s  .Tiost 
interesting  and  influential  businesses. 
Salary  negotiable.  Contact: 

Vincent  Coppola,  Editor 
E-mail  tO:  vcoppola@adweek.com 
Send  clips  and  resume  to: 

Adweek,  King  Plow  Center 
887  W.  Marietta  St.,  Studio  S-106 
Atlanta,  GA  30318 


THE  NEWS  &  OBSERVER  is  expanding 
its  arts  reporting  staff  to  cover  the  boom¬ 
ing  cultural  scene  in  North  Carolina’s 
Research  Triangle  region.  We  have  a 
new  ballet  company  that  gets  national 
attention,  opera  companies  that  com¬ 
mission  and  stage  new  works,  and  a 
symphony  orchestra  moving  into  a 
custom-designed  concert  hall.  We  seek  a 
journalist  with  at  least  five  years’  experi¬ 
ence  to  join  a  staff  of  skillful  reporters 
and  stylish  writers  to  carve  out  a  new 
beat  covering  classical  music,  opera  and 
ballet.  We  want  someone  who  gets 
excited  about  breaking  news,  who  dog¬ 
gedly  pursues  great  stories  and  who  can 
write  everything  from  a  bright  to  a 
brilliant  profile.  Some  reviewing  of 
classical  music  and  dance  is  required, 
and  experience  as  a  critic  is  preferred. 
Send  a  cover  letter,  resume  including 
references,  your  10  best  clips  and  five 
best  story  ideas  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 


SPORTS  PRODUCER 
ONLINE  Central  Pennsylvania’s  most 
interactive  and  compelling  news  and 
information  Web  site  seeks  a  sports  pro¬ 
ducer  to  join  its  rapidly  growing  staff  in 
Harrisburg,  PA.  Sports  Producer  will 
plan  and  coordinate  coverage  of  pro,  col¬ 
lege  and  prep  sports  on  the  site.  Will 
also  help  update  and  maintain  the  site’s 
sports  pages  and  will  coordinate  devel¬ 
opment  and  production  of  exclusive  con¬ 
tent  for  the  site. 

Ideal  candidates  will  have  strong  sports 
journalism  skills  and  a  solid  knowledge 
of  html,  Photoshop  and  Web  production. 
Experience  a  plus,  but  will  consider 
recent  grads  with  college  paper/site 
experience.  Company  offers  competitive 
salary  and  benefits.  To  apply,  send  cover 
letter  and  resume  tO: 

pajobs@advance.net 

Please  send  resumes  In  the  body  of  the 
E-mail  message.  NO  AHACHMENTS 
PLEASE!  Cover  letters  and  resumes  can 
also  be  faxed  to  (717)  703-3519. 


NEWS  EDITOR 

We  have  a  feisty  daily  that  is  battling  a 
metro  in  its  home  market,  and  we  need 
a  news  editor  who  will  help  us  guide  a 
young  staff  to  meet  that  challenge.  We 
cover  communities  that  straddle  the  his¬ 
toric  Erie  Canal  near  Niagara  Falls. 
Strong  writing  and  people  skills,  a  will¬ 
ingness  to  pounce  on  a  story  and  an 
eagerness  to  take  the  paper  to  higher 
levels  are  a  must.  Send  resumes  to: 

Pam  Doto,  Managing  Editor 
Tonawanda  News 
435  River  Road 
North  Tonawanda,  NY  14120 


THE  FLORIDA  CATHOLIC,  Orlando  Edi¬ 
tion  seeks  a  professional,  hardworking 
reporter  to  fill  an  upcoming  vacancy.  Suc¬ 
cessful  candidates  will  have  a  Bachelor’s 
degree  in  journalism  and  three  to  five 
years’  newspaper  reporting  experience. 
Must  have  working  knowledge  of  the 
Catholic  Church  and  possess  proven  com¬ 
mand  of  journalistic  style  and  writing  as 
well  as  be  able  to  meet  deadlines.  Send 
resume  and  five  samples  to: 

Steve  Paradis,  Editor/General  Manager 
The  Florida  Catholic 
RO.  Box  609512 
Orlando,  FL  32860-9512 


SPORTSWRITER 

The  Lincoln  Journal  Star,  an  80,000 
circulation  AM  at  the  center  of  the 
Nebraska  football  universe,  is  looking 
for  a  sportswriter.  Big  Red  football  cov¬ 
erage  will  be  part  of  the  job,  but  the 
position  could  also  include  coverage  of 
everything  from  rifle  to  recumbent  cycl¬ 
ing.  In  other  words,  we’re  looking  for 
someone  willing  to  work  hard  through¬ 
out  the  year,  not  just  on  fall  Satur¬ 
days.  Please  send  a  cover  letter, 
resume,  five  feature  samples  and  two 
deadline  gamer  samples  to: 

Human  Resources 
Lincoln  Journal  Star 
RO.  Box  81609 
Lincoln.  NE  68501-1609 
Application  deadline  is  Dec.  15,  2000 


REPORTER 

Looking  for  a  great  place  to  gain  experi¬ 
ence  in  all  facets  of  community  journal¬ 
ism?  Central  FL  2x  weekly  has  2  open¬ 
ings  —  cops/city  and  county  government. 
Send  clips/resume  to: 

Osceola  News-Gazette 
RO.  Box  422068,  Kissimmee,  FL  34742 


EDITORIAL 

EDITORIAL 

Journal  of  Accountancy 

The  American  Institute  of  Certified  Public  Accountants  is  the  premier 
national  professional  membership  organization  representing  CPAs  and 
the  profession.  Currently,  we  offer  an  excellent  opportunity  in  our 
JERSEY  CITY,  NJ  office  for  a  creative  copy  editor  to  take  each  article 
through  the  copy  editing  and  revision  process  of  our  award-winning 
professional  publication. 

Selected  candidate  should  demonstrate  well-developed  project  manage¬ 
ment  skills,  a  detail  orientation  and  ability  to  juggle  several  projects  effec¬ 
tively.  We  require  a  BA/BS  in  English,-  journalism  or  similar  field.  A  mini¬ 
mum  of  4  years’  copy-editing  experience  on  a  magazine  within  a  business, 
finance  or  accounting  publishing  environment  is  a  must.  Strong  writing, 
oral  and  interpersonal  skills  and  a  high  level  of  enthusiasm  are  essential. 
Research  skills,  strong  computer  skills  and  a  healthy  respect  for  deadlines 
are  also  essential. 

AlCPA  offers  a  competitive  salary,  excellent  benefits,  flexible  work  arrange¬ 
ments,  a  casual  dress  workplace,  and  a  team  environment.  For  consideration, 
please  mail/fax  resume  with  salary  requirements  to:  Recruiter-FCE,  AlCPA, 
201  Plaza  III,  Harborside  Financial  Center  jersey  City,  Nj  0731 1.  Fax; 
(201)  938-3783.  E-mail:  LRafal@aicpa.org.  An  equal  opportunity/affir¬ 
mative  action  employer  committed  to  fostering  diversity  in  the  workplace. 


The  CPA.  Never  Underestimate  The  Value. 
www.aicpa.org 


DECEMBER  4,  2000  EDITOR*  PUBLISHER  CLASSIFIEDS  C9 


Phone:  1-888-825-9149  -  MSIFIED  ADVERTISIl  -  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


FREELANCE  WRITERS  with  a  flair  for 
brief,  pithy  profiles,  features,  and  "how¬ 
to”  articles  on  homemaking,  parenting, 
sports,  health  care,  travel  and  leisure, 
and  investing  needed  for  on-line  "lifes¬ 
tyle"  magazine.  Send  resume  and  clips 
to: 

Aorme@militarylifesty.c.com 


INFORMATION  SYSTEMS 


DIRECTOR  OF  INFORMATION  SYSTEMS 
Media  General's  Publishing  Division  is 
seeking  a  Director  of  Information  Systems 
who  will  report  to  the  VP  of  Operations 
for  the  Publishing  Division.  This  position 
will  be  responsible  for  researching,  plan¬ 
ning,  and  implementing  computer  based 
solutions  for  the  operating  needs  of  all 
Media  General  Community  newspapers. 
Ideal  candidate  will  have  strong  man¬ 
agement,  development  and  planning 
skills  in  both  the  business  administration 
and  information  systems  fields,  and  able 
to  prioritize  IT  projects  and  procedures 
based  analysis  of  available  resources  and 
company  goals.  Minimum  8  years  expe¬ 
rience  in  IT  environment  with  a  BS/BA  in 
a  relevant  field  or  equivalent  desired. 
This  position  will  be  based  in  Media 
General’s  corporate  headquarters  located 
in  Richmond,  Virginia. 

Qualified  applicants  should  forward  a 
resume  and  salary  requirements  to: 

Human  Resources 
R  0.  Box  85333 

Richmond,  VA  23293  E-mail  address: 
employment@mediageneral.com 


MAILROOM 


NIGHT  PACKAGE  CENTER  MANAGER 
Growing  Southwest  Florida  Daily  is  seek¬ 
ing  experienced  package  center  man¬ 
ager.  If  you  are  thinking  of  making  a 
move  to  Florida  or  are  currently  a 
number  two  person  looking  to  move  up, 
this  is  for  you.  Prefer  experience  on 
Harris  848  inserting  machines.  Hall 
Stackers,  and  Dynaric  Strappers  but  will 
train  with  related  experience. 

Please  send  resume  to: 

Sun  Herald  Newspapers 
Attn:  Richard  Spriggs 
RO.  Box  2390,  Port  Charlotte,  FL  33949 
Orcall  (941)  255-8153 
Or  (800)  830-7861  Ext.  153 
You  may  E-mail  resume  to: 
rdspriggs@earthlink.net 


MARKETING 


MARKETING  DIRECTOR  TO  grow  twice- 
weekly  revenues  in  expanding, 
sophisticated  resort  market.  Demo¬ 
nstrated  skills  in  training,  team  motiva¬ 
tion,  telemarketing,  classified  growth. 
Quark  pagination,  budgeting,  co-op,  pro¬ 
motions,  agency  presentations.  $50,000 
salary/bonus.  Resume  to: 

W.C.  O'Donovan,  Publisher 
The  Virginia  Gazette 
216  Ironbound  Road 
Williamsburg,  VA23188 
Fax:  (757)  220-1665  ore-mail: 
damory@cpc.chaspub.com 


NEW  MEDIA 


DIRECTOR  OF  INTERNET  SERVICES 
Add  Inc,  an  employee-owned  company 
and  one  of  the  Country's  leading  pub¬ 
lishing  and  printing  companies,  has  an 
opening  for  a  Director  of  Internet  Ser¬ 
vices. 

The  position  will  be  responsible  for: 

•  Creating  and  implementing  sales 
strategies  aimed  at  bringing  local  auto 
dealerships  and  real  estate  companies 
to  the  Internet. 

•  Establishing  a  sales  plan 

•  Setting  and  working  with  a  yearly 
budget 

•  Hiring  personnel 

A  preferred  candidate  will  have  a  strong 
sales  background,  with  an  interest  in 
bringing  those  skills  to  an  Internet  based 
product.  Experience  with  Internet  pro¬ 
grams,  web  design  and  publishing 
knowledge  preferred. 

Add  Inc  is  one  of  seven  media  related  com¬ 
panies  owned  by  Journal  Communica¬ 
tions,  publishers  of  the  Milwaukee 
Journal  Sentinel,  as  well  as  operators  of 
several  local  radio  and  television  sta¬ 
tions. 

Add  Inc  provides  an  excellent  compensa¬ 
tion  package.  We  offer  health  and 
dental  insurance,  life  and  AD&D  insur¬ 
ance,  short-term  disability  insurance, 
profit  sharing,  401  (k)  retirement  pro¬ 
gram,  pension  plan,  employee  stock 
ownership  and  incentive  bonus  program. 
Send  your  cover  letter  and  resume  tO: 

Add  Inc 

Attn:  Human  Resources  Dept. 

R  0.  Box  609,  Waupaca,  Wl  54981 
Fax:  (715)258-8469 


PHOTOGRAPHY 


The  News-Sun,  Kendallville,  Indiana.,  an 
award  winning  and  growing  seven-day-a- 
week  newspaper,  is  looking  for  a  full¬ 
time  photographer.  Send  resume  to 
Terry  Housholder,  The  News-Sun,  RO. 
Box  39,  Kendallville,  IN  46755. 


PRESSROOM 


PRESS  MAINTENANCE  SUPERVISOR 
Need  experienced  press  operator  to 
repair  and  maintain  14-unit  Goss 
Urbanite  press  with  folders,  perform  pre¬ 
ventative  maintenance,  control  inventory 
of  parts,  tools,  and  supplies  and  work 
with  Pressroom  Manager  in  budget  plan¬ 
ning  and  preparation.  Requires  10  years 
of  proven  mechanical  knowledge  and 
ability  and  good  verbal  and  written 
communication  skills.  Computer  skills 
preferred. 

We  offer  an  excellent  pay  and  benefits 
package! 

Send  resume  with  cover  letter  to: 

Human  Resources 
The  Morning  News  of  Northwest 
Arkansas 

2560  No.  Lowell  Road 
RO.  Box  7 

Springdale,  AR  72765 

Fax:  (501)  872-5006 
E-mail:jeaton@nwaonline.net 
EOE 

Drug  Screen  Required 


_ PRESSROOM _ 

PRESSROOM  SUPERVISOR 
Join  Philadelphia's  largest  cold 
web  printer  and  earn 
$80,000  Annually  +  Performance  Bonus 
Bartash  is  a  7-day,  24  hour  printing 
operation  that  seeks  an  experienced  pre¬ 
ssroom  supervisor  that  has  the  ability  to 
commit  tight  deadlines,  work  under  pre¬ 
ssure  while  providing  excellent  print  qual¬ 
ity.  The  supervisor  has  the  responsibility 
to  manage  a  press  crew  of  20  to  operate 
four  press  lines.  Ideal  candidate  will  have 
press  experience  on  a  Community,  Sub¬ 
urban  and  Tensor  press  units.  Special  con¬ 
sideration  will  be  given  to  candidates  that 
have  printing  experience  with  quarter- 
folds,  on-line  glue  and  process  color.  This 
is  a  pivotal  role  that  requires  planning, 
management  skills  and  the  ability  to  pro¬ 
duce  bottom-line  results  by  streamlining 
the  production  process.  This  position 
offers  a  base  salary  plus  a  quarterly 
performance  bonus. 

Submit  your  resume  to: 

Bartash  Printing 
Attention:  Edward  Yucis 
5400  Grays  Ave 
Philadelphia,  PA  19143 
Phone:  215  724-1700  Fax:  215  724-3489 


ASSISTANT  PRESSROOM  FOREMEN 
Large  daily  newspaper  building  a  modern 
printing  facility  in  the  northeast  seeks 
several  assistant  pressroom  foremen. 
GCIU  members  preferred.  Each  foreman 
will  manage  a  press  crew  of  up  to  14  peo¬ 
ple.  Must  have  color  offset  press  experi¬ 
ence.  This  position  offers  excellent  salary 
and  benefits  including  401(k)  plan, 
medical,  dental,  prescription  programs 
and  life  insurance.  Interested  applicants 
should  send  resume  with  current  salary 
and  cover  letter  tO: 

Box  01400,  Editor&  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRODUCnON/TECH 


PRODUCTION/PAGINATION 

MANAGEMENT 

Independent  daily  and  Sunday  newspa¬ 
per  has  an  immediate  opening  for  a 
manager  to  lead  our  pagination  project, 
and  to  manage  prepress  and  other  areas 
of  the  production  department. 

Candidates  need  5-7  years  of  successful 
people  and  project  management  experi¬ 
ence,  effective  leadership  and  communi¬ 
cation  skills,  and  ability  to  work  with 
multifunctional  disciplines/areas.  For 
pagination  project,  should  have  solid 
knowledge  of  networking,  Adobe  pre¬ 
press  products  including  PDF  workflows. 
Preps,  Color  Central  or  other  OPI  and  pre¬ 
flight  technology.  Excellent  benefit  plan. 
Please  forward  your  resume  and  salary 
requirements  in  confidence: 

Patricia  D.  Nagle,  Personnel  Department 
Waterbury  Republican-American 
389  Meadow  Street,  Waterbury,  CT  06702 
Fax:  (203)  573-9432 
E-mail:  pnagle@rep-am.com 
Equal  Opportunity  Employer 


PRODUCnON  I  I  <  I  ( _ 

ASSISTANT  PRODUCTION  MANAGER 
Large  daily  newspaper,  building  a  mod¬ 
ern  printing  facility  in  the  northeast 
seeks  an  assistant  production  manager 
(night  position).  Duties  include  but  are 
not  limited  to:  supervising  the  pressroom 
and  mailroom  operations,  quality  con¬ 
trol,  computer  to  plate  operations  and 
various  computer  related  tasks  in  prepa¬ 
ration  for  the  nightly  pressrun.  The  right 
person  must  be  well  organized,  self 
motivated,  a  team  player  and  possess 
initiative.  Prior  experience  is  a  must.  Com¬ 
puter  literacy  is  necessary.  Competitive 
starting  salary  based  on  qualifications 
and  experience.  Benefits  include  401(k) 
plan,  medical,  dental,  prescription  pro¬ 
grams  and  life  insurance.  Interested 
applicants  should  send  resume  with  cur¬ 
rent  salary  and  cover  letter  tO: 

Box  01399,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


NEED  HELP  IN  making  a  transition? 
Editor/Publisher  seeks  short  or  long  term 
assignment  anywhere.  Over  15  years  in 
paid  and  closed  circulation  publication. 
Knows  web  pub  development. 
Restructure  or  launch  a  publication.  Call 
Hunter  at  (908)  630-0151  or  email: 
tobago2@aol.com 


EDITORIAL 


20  YEARS  experience.  Editor-reporter- 
copywriter.  Want  editing/copyrighting  in 
home.  (509)  453-3224  or  E-mail  at: 
Obi  knowbeee@aol  .com 


EXPERIENCED  WRITER/EDITOR  with 
Capitol  Hill  reporting,  pagination  and 
managerial  skills  seeks  challenging  posi¬ 
tion  in  D.C.  area.  (301)  441-8066  or 
Mturner292@aol.com. 


MEDIA  CRITICISM  COLUMN  available 
from  longtime  SPJ  chapter  president. 
Topics  include  ethics,  current  issues  in 
media.  First  Amendment.  Call: 

(518)  399-8306  or  GSilver792@aol.com 


NEWS  VETERAN  SEEKS  reporting  posi¬ 
tion  on  daily  where  editors  will  challenge 
me  to  help  the  paper  and  improve  my 
craft.  Call  Brad  (352)  375-0177  or 
email:  brdbuc@cs.com 


Professional  Freelance  Writer.  Contact 
at:  (337)  857-2237  ext.  1  or  E-Mail: 
karenblanchard@aol.com.  Experienced 
journalist,  competitive  fees,  and  mass 
communications  degree. 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 
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www.editorandpublisher.com 


AVAILABLE  NOW! 

ALL  NEW  2001 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


For  76  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  community  life. 

Now,  in  our  77th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

Relocation  info  now  indudes  rankings  of  quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  now  includes: 

*  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  S  YEARS  to  2006! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features;  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 


Outlets,  Retail  Outlets,  Location 
of  Markets,  Newspapers  Serving  the 
Market.  Retail  Sales  Data,  and  much,  much  more! 


It’s  the  only  source  of  valuable,  descriptive  information  for  MSA 
and  non-MSA  markets  in  the  US.  and  Canada ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3,141  US.  counties. 

PRICiNfi 

Tie  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $145.  it’s  also  available 
on  CD-ROM  for  windows.  Pricing  for  the  CD-ROM.  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA,  DC,  FL.  IL,  MA,  MD,  NJ,  NY,  OH 
and  TX  residents  please  add  appropriate  sales  tax.  Canada 
residents  please  add  GST.) 


ORDER  TOD.  VY! 

Please  send  payment  to: 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway,  New  York,  NY  10003 
Phone:(888)612-7095 
E-Mail:  rlarsen@adweek.com 
Place  your  order  on  our  Web  site: 
www.editorandpublisher.com 
(click  on  the  store  icon) 

Or  call  (646)  654-5207  for  more  information 


EDITOR&PUBLISHER 


Where  You’ll  Find  the  Powers  of  the  Press.' 


EDITORef  PUBLISHER 
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YEAR  BOOK 


YEAR  BOOK 
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E&P’s  Internaliflffl 
need  to  reach  and! 


DAILIES 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


I  Web  site  addresses,  ad  rates, 
installed  equipm.ent,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 
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to  get  the  golf  pro’s  autograph  —  prompting 
the  exhausted  Azinger  to  tell  Davis:  “I  wish 
I  was  a  cartoonist!” 

“Zits”/“Baby  Blues”  writer  Jerry  Scott,  a 
Los  Angeles-area  resident,  remembered 
being  in  a  Malibu  eatery  where  celebrities 
such  as  Ted  Danson,  David  Duchovny,  and 
Mark  Wahlberg  were  dining. 

was  staring  at 

“Baby  Blues”  - 
distributed  by 
King  Features  Sviidicate  to  nearly  1,000 
and  750  papers,  respectively  —  might  have 
more  fans  than  the  aforementioned  actors. 

But  when  people  realize  in  the  course 
of  conversation  who  Scott  is,  he  gets  lots 
of  positive  feedback.  Fans  recount  story 
lines,  mention  characters  who  remind 
them  of  family  members,  etc.  “I  love  being 
recognized  for  the  work,”  said  Scott. 

Bil  Keane  does,  too.  The  King  cartoonist 
said  that  when  people  hear  his  name  or  see 
it  on  a  credit  card,  they  often  ask,  “Do  you 
do  "The  Family  Circus?” 

“It’s  flattering,”  said  Keane,  who,  if  he  has 
his  briefcase  with  him,  pulls  out  a  sheet 
with  the  “Family  Circus”  circle  on  it  and 
does  a  signed  sketch  for  fans. 

Keane,  whose  comic  runs  in  1,500-plus 
papers,  is  seldom  recognized  by  sight  out¬ 
side  his  home  state  —  though  some  know 
him  from  the  photo  in  his  many  comic  an¬ 
thologies.  But  in  Arizona,  many  are  aware 


Their  work  may  be  famous,  but  most  syndicated  artists 
(unlike  actors  and  athletes)  have  lots  of  public  privacy 


BY  DAVE  ASTOR 

Dilbert”  creator  Scott  Adams  was  approached 
by  a  man  who  said:  “I  know  who  you  are.  You’re 
that  guy,  aren’t  you?” 

The  bemused  United  Feature  Syndicate  cartoon¬ 
ist  waited. 

“You’re  Gary  Larson,  aren’t  you?”  continued  the  man. 

“No,  I’m  not,”  replied  Adams. 

“You’re  lying!  You’re  Gary  Larson!”  insisted  the  man,  who 
walked  away  sulking. 

“At  least  he  got  the  profession  right,”  Adams  recalled  wryly. 

said  Jim  Davis,  whose 
“Garfield”  strip  appears 
in  2,600  papers  via  Uni¬ 
versal  Press  Syndicate. 
“People  from  TV,  movies, 
and  sports  get  no  peace. 
They  can’t  go  to  a  restau¬ 
rant  and  enjoy  them¬ 
selves.  I  feel  Sony  for 
them.” 

Davis  recalled  that 
when  he  dined  with  Paul 
Azinger,  people  lined  up 


‘Garfield”  creator  Jim  Davis 


ooG«n^ .  ’ 
managimni 

HAHOMOV 


Better’  creator  in  the  Canadian  club  of  celebrity 


but  not  sure  who  she  is. 

Johnston  emphasized  that  celebri¬ 
ties  shouldn’t  let  their  heads  get  too 
big.  She  recalled  being  stranded  at  an 
airport  with  a  famous  author  and 
prominent  antique  dealer.  The  trio 
proudly  introduced  themselves  to  each 
other,  and  none  had  heard  of  the  other 
two.  Laughed  Johnston,  “You  could 
hear  the  three  balloons  go  ‘pop,’ 
pop.’"  — DaveAstor  \ 


Even  the  most  prominent  ameri- 

can  cartoonists  often  go  unrecognized 
when  they’re  out  in  public.  But  in 
Canada,  the  face  of  “For  Better  or  For  Worse” 
creator  Lynn  Johnston  is  well  known. 

“I  get  recognized  all  the  time,”  she  said. 

“I’m  a  real  ham.  I’ve  done  standup,  and  I  do  a 
lot  of  television.”  In  fact,  Johnston  is  currently 
appearing  on  Canadian  TV  at  the  start  of  each 
episode  of  a  new  animated  series  based  on  “For 
Better  or  For  Worse,”  which  United  Feature 


Syndicate  distributes  to  about 
2,300  papers  worldwide. 

The  cartoonist  recalled  that  ^  _ 

aspects  of  celebrity  took  some 
getting  used  to.  Johnston  for- 
merly  said  little  to  fans  who  ap- 
proached  her  in  public,  but  now 
talks  with  them  if  she  has  the 
time.  She  also  reported  that 
people  sometimes  “stare  and  Johnst 

stare”  —  knowing  they’ve  seen  her  somewhere 
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Ray  Billingsley  also  gets  better  service 
because  of  his  “Curtis”  comic  renown. 

While  the  King  cartoonist  appreciates  this 
on  a  certain  level,  he’s  bothered  by  the 
“phoni  ness  of  people  who  don’t  care  unless 
you’re  somebody.”  That’s  why  Billingsley 
never  informs  anyone  at  his  barber  shop, 
and  delays  telling  women  he  dates,  that  he’s 
a  syndicated  artist.  “I  want  people  to  like 
me  for  me  rather  than  for  my  work  and 
how  much  money  I  make,”  he  said. 

Billingsley  added  that  people  who  don’t 
know  his  profession  act  more  naturally, 
which  allows  him  to  observe  real-life 
behavior  he  uses  as  fodder  for  “Curtis.” 

Billingsley  has  the  reverse  situation  of 
many  artists:  his  face  is  known  more  in 
various  parts  of  North  America  than  near 
his  Manhattan  home.  He  tries  to  keep  that 
oasis  of  privacy  by  turning  down  invitations 
to  participate  in  New  York  events. 

Many  artists  do  enjoy  being  recognized 
at  book  signings  and  other  events  where 
they  intentionally  meet  the  public.  Davis 
said  he  values  the  “Garfield”  feedback  he 
gets  when  seeing  readers  face  to  face. 

Davis  added  that  cartoonists  are  more 
responsive  to  fans  (when  it  comes  to  per¬ 
sonally  answering  mail  and  the  like)  than 
prominent  people  in  other  professions. 

Famous  creators,  of  course,  are  often  rec¬ 
ognized  by  younger  peers  at  cartoonist 
meetings,  and  usually  like  these  encounters. 
“They’re  in  the  position  I  was  back  in  the 
1950s,  when  I  would  freeze  in  front  of 
greats  like  Milt  CaniflF  and  Rube  Goldberg,” 
said  Keane.“It’s  nice  to  give  an  encouraging 
word  or  piece  of  advice,”  added  Davis. 

So,  do  any  cartoonists  want  to  be  famous 
enough  —  like,  say.  Madonna—  to  get 
mohbed  in  public?  Apparently  not. 

“But  I  want  my  own  line  of  jeans  and 
linens,”  joked  Wilkinson.  “I  want  my 
own  fragrance.  Just  call  it ‘Signe’!”  11 


of  his  face  from  local  TV  appearances. 

Some  editorial  cartoonists  also  have  high 
profiles  in  their  home  cities.  Scott  recalled 
joining  his  “Zits”  co-creator,  Jim  Borgman 
of  The  Cincinnati  Enquirer,  at  a  book  sign¬ 
ing  —  “and  it  was  like  being  with  Sting.” 

Another  Pulitzer  Prize-winning  editorial 
cartoonist,  Signe  Wilkinson  of  the  Philadel¬ 
phia  Daily  News  and  Washington  Post 
Writers  Group,  is  sometimes  recognized  in 
areas  where  readership  of  her  tabloid  paper 
is  strong.  But,  overall,  she  has  a  relatively 
low  profile  in  her  personal  life. 

“I  like  the  anonymity,”  she  said.  “I  like  the 
‘Dear  Mr.  Wilkinson’  hate  mail!” 

Editorial  cartoonist  Mike  Ramirez  of  the 
Los  Angeles  Times  and  Copley  News  Service 
added,  “In  my  profession,  you  don’t  want  to 
be  recognized.  Politics  is  such  an  emotion¬ 
ally  charged  subject.” 

Ramirez  recalled  that  when  he  arrived  at 
Columbia  University  to  receive  his  1994 
Pulitzer,  protesters  angry  at  his  AIDS-relat- 
ed  cartoon  commentary  didn’t  realize  they 
were  seeing  the  award  winner  himself.  So 
they  handed  Ramirez  an  anti- Ramirez  flyer 
—  and  he  joined  the  picketers  for  a  while! 
“I’m  protesting  myself  at  the  Pulitzers, 
which  is  pretty  hilarious,”  said  Ramirez. 
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Buy?  Sell?  Finance?  AdMedia  can  help  the 
independent  newspaper  retain  and  create 
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Contact  Charlie  Wrubel  or  Rob  Garrett 
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Newspaper  Enterprise  Association  is 
offering  its  annual  holiday  comic  strip 
for  publication  starting  Dec.  4.  The  three- 
week  “Santa  Inc."  is  by  “Reality  Check” 
creator  Dave  Whamond  of  United  Feature 
Syndicate.  ...  Kinecta  Corp.  (http://www 
.kinecta.com)  was  one  of  “100  emerging 
companies”  named  in  a  Computerworld 
magazine  list.  ...  ScreamingMeoia  (http:// 
www.screamingmedia.com)  named 
Kevin  O’Connor,  Doubleclick  co-founder 
and  chairman,  to  its  board  of  directors. 
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info@admediapartners.com. 
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Exit,  stage  right:  Robert  Glen  Coe  on  the  way 
to  the  death  chamber  —  and  the  front  page 

Pictures  at  an  execution 


WHEN  The  Tennessean  in 

Nashville  published  last  week  a 
photo  of  an  inmate  moments 
before  he  was  executed  —  a  type  of  image 
rarely  if  ever  shown  before  —  it  sparked 
controversy  at  the  paper  itself. 

The  photo  of  Robert  Glen  Coe  strapped 
to  a  gurney,  printed  just  below  the  fold  on 
Page  One  Nov.  29,  was  taken  from  a  state- 
made  video  that  The  Tennessean 
obtained  after  suing  the  state.  The  state 
Department  of  Correction  videotapes  “cell 
extractions”  of  inmates  from  time  to  time, 
but  is  prohibited  by  law  from  filming  exe¬ 
cutions  itself. 

“As  editor,  I  know 
this  photograph  will 
offend  a  number  of 
readers,”  Editor 
Frank  Sutherland 
wrote  in  a  note  that 
accompanied  the 
photo,  adding  that 
Sutherland  knew  the  wasn’t  certain 
photo  would  offend  ,  .  , 

himself  about  its  use. 

Within  a  day,  about  a  dozen  people  con¬ 
tacted  the  paper  to  complain.  Reader 
Editor  John  Gibson  told  E^P. 

Tennessean  reporter  John  Shiftman 
asked  for  the  videotape  in  July  when  he 
was  gathering  material  for  an  eight-part 
series  on  the  execution.  (Coe,  convicted  in 
the  rape  and  murder  of  an  8-year-old  girl, 
became  the  first  person  executed  in 
Tennessee  in  40  years  when  he  was  put 
to  death  by  lethal  injection  April  19.)  The 
state  balked,  citing  a  law  that  shields  the 
identities  of  execution  participants. 

After  the  paper  filed  suit,  the  state 
released  a  redacted  version  Nov.  29  that 
blacks  out  19  of  the  22  minutes  of  tape. 
The  paper  continues  to  fight  for  release  of 
a  fuller  version,  but  what  remains 
(in  excerpts  shown  on  The  Tennesseans 


as 

Sutherland  knew  the 
photo  would  offend 
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7  clout  think  that  covering  the  l^BushJ  transition 
implies  there  is  a  transition.'' 

-  ED  KOSNER,  EDITOR,  NEW  YORK  “DAILY  NEWS” 


Photo  of  the  week  , 
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I  WENDY  CARLSON,  THE  NEWS-TIMES,  DANBURY,  CONN. 

YOU  NEVER  GET  TIRED  OF  WINNING,  AS  THE  SAYING  GOES. 

Just  ask  the  New  York  Yankees,  or  Greorge  Bush,  or  the 
field-hockey  players  from  Pomperaug  High,  who  celebrate 
j  their  third  straight  state  title  after  defeating  a  team  from  New 
;  Canaan.  “It  was  a  moment  of  glory,”  photographer  Wendy  Carlson 
I  recalls,  “reflecting  their  work  for  the  entire  season.”  Thankfully, 
i  there  were  no  Brandy  Chastains  on  this  squad.  —  Greg  Mitchell 
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Web  site)  shows  Coe  standing  in  his  cell 
and  being  wheeled  from  the  cell  to  the  ex¬ 
ecution  chamber  on  a  gurney  prior  to  the 
lethal  injection.  The  paper  published  a 
small  still  photo  from  the  video.  Six  Ten¬ 
nessee  TV  stations  also  received  copies  of 
the  video,  and  at  least  a  few  aired  it. 

A  dozen  or  more  Tennessean  editors  de¬ 
bated  whether  to  publish  the  photo.  In 
the  end,  Sutherland  wrote  in  his  note,  the 
paper  decided  to  go  ahead  because  the 
death  penalty  is  a  longstanding,  contro¬ 
versial  issue,  and  an  element  in  that  is 
A  executions  are 

A.  pUDllC  actually  carried  out. 

service  -  A1  Tompkins,  a 

former  Nashville  TV 

or  a,  r  1\  j^g^s  director  who  now 
Stunt?  teaches  at  the  Poynter 

Institute,  told  The 

Tennessean  that  he  was  “hard-pressed” 
to  see  its  justification  for  printing  the 
image  on  the  front  page.  “Simply  because 
the  newspaper  fought  for  it  in  court  is 
not  a  defensible  argument  for  using 
this  picture,”  he  said.  “Publishing  one 
photograph,  or  using  a  videotape,  is 
not  and  should  not  be  a  replacement  for 
serious  coverage  of  issues.” 

State  Department  of  Correction 
spokesman  Steve  Hayes  said  the  state 
hasn’t  decided  if  it  will  videotape  the  prel¬ 
ude  to  the  next  execution,  which  is  set  for 
Jan.  31.  —  Lucia  Moses 


They  gave  readers  the  bird 


Meet  Wilbur,  the  eagle  who  first  fledged  on  the 
front  page  of  The  Star-Ledger  in  Newark,  N.  J.,  on  Nov. 
8  to  mark  the  paper’s  Election  Night  coverage,  but  has 
since  turned  into  something  of  a  mascot.  Editors  who  commis¬ 
sioned  his  likeness  had  planned  to  give  him  a  one-time  spot  on 
Page  One,  then  send  him  south  for  maybe  four  years.  But  as  the 


—  and  recounting 

—  continued,  so  did 

For  three  weeks,  his 

broad  wingspan  graced  4 

the  front  page  reminding  people  how 
many  days  America  had  been  held 
hostage.  Wilbur  also  gained  a  following 
!  around  the 


Forget  about  who  should  be 
president.  The  real  debate  rages 
over  who  coined  the  political  quote 
of  the  moment:  “George  W.  Bush  sounds 
like  English  is  his  second  language,  and  A1 
Gore  sounds  like  he  thinks  it’s  yours.”  Some 
say  it  was  New  York  Times  columnist  Gail 
Collins,  but  Molly  Ivins  gets  the  most  votes 
—  and  she  thinks  she  heard  it  elsewhere. 
Stay  tuned.  —  Greg  Mitchell 


ONLY  THE  BEST 

£&P  accepts  submissions  from  news¬ 
papers  for  “Photo  of  the  Week"  and 
other  features  in  this  section.  Please 
send  to  either  hottype@editorand 
publisher.com  or  “Hot  Type,”  Editor 
&  Publisher,  770  Broadway,  New 
York,  NY  10003-9595.  Submissions 
cannot  be  returned. 


head  above 
a  Thanksgiving 

Day  editorial,  with  ^  J 

ruffled  feathers  to  reflect  the  y 
neverending  vote-count;  and 
on  a  newsroom  T-shirt.  “It’s  been 
something  of  an  icon,”  admits  Editor 


naming  the  pa- 

^ per’s  fine-feathered  friend 
w  Wilbur,  after  the  o'ATier  of  legendary 

'  TV  talking  horse  Mr.  Ed.  “I  liked  the  w'ay 
ing  I  it  has  allowed  us  to  spoof  ourselves,”  said 

what  does  the  future 

^  hold  for  Wilbur?  “We  reduced 

his  size  as  the  election  story  has  quieted 
down,”  Willse  said.  “But  I’m  sure  Wilbur 
r  will  fly  again.”  —  Joe  Strupp 


Moving  tribute  to  columnist 


Here’s  more  proof  that  it’s  still 
Mike  Royko’s  Chicago  —  he  just 
doesn’t  live  in  it  anymore.  In  the 
kind  of  bureaucratic  snafii  he  delighted  in 
exposing,  a  rcd-faced  Chicago  Park 
District  is  admitting  that  trees  planted  as 
a  tribute  to  the  deceased  columnist,  in  a 
spot  known  as  Royko’s  Grove  along  Lake 
Michigan,  will  have  to  be  moved  after 
only  two  years  because  no  one  realized 
they  were  in  the  way  of  a  long-planned 
$300-million  shoreline-protection  proj¬ 
ect.  Fittingly,  the  bumble  was  revealed  by 


Royko  gets  back  to 
his  roots  in  Chicago 


.  '!  columnist  Mark 

^  Brown,  who  now 
»  occupies  Royko’s  old 
W  Page  2  spot  at  the 
fc  Chicago  Sun-Times, 
f;  y  The  park  district 
j  said  it  will  trans- 
/  /  plant  the  40  trees  to 
another  spot  until 


construction  is 
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completed  in  2003 
—  and  then  move  them  back  to  Royko’s 
Grove.  —  Mark  Fitzgerald 
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Getting  It  Right 


N.Y  ‘Daily  News’  pries  open  state’s  medical  malpractice  records 


For  three  years,  patient-advocacy  groups  had 
been  urging  the  New  York  Legislature  to  pass  a  bill 
making  public  the  malpractice  judgments  against 
those  of  the  state’s  nearly  70,000  physicians  found 
liable  for  injury,  sometimes  fatal,  to  their  patients. 
The  Medical  Society  of  New  York,  a  powerful  lobbying  force  in  Al¬ 
bany,  stalled  any  action  until  Richard  Gottfried,  chairman  of  the  As¬ 
sembly’s  Health  Committee,  introduced  the  bill  in  January  1999-  But 
it  was  caught  in  a  logjam,  because  the  Senate  refused  to  move  on  it. 


Finally,  on  Oct.  7  of  this  year,  Gov. 
George  Pataki  did  sign  a  breakthrough 
Patient  Health  and  Quality  Improvement 
Act  that  gives  patients  this  vital  infor¬ 
mation  before  it’s  too  late.  The 
Department  of  Health  must 
post  on  its  Web  site  any 
malpractice  trials  lost  in  the 
past  10  years.  And  each  doctor’s 
cumulative  record  will  include 
the  pre\1ously  secret  settle¬ 
ments  that  had  been  sealed  as 
part  of  the  agreements. 

The  public  information  also 
includes  the  doctors’  education 
and  any  dismissals  from  hospi¬ 
tals.  The  state’s  health  commissioner 
must  draft  a  notice  informing  patients 
about  not  only  the  Web  site  but  also  the 
800  phone  number  to  call  for  the  listings. 
Moreover,  doctors  and  hospitals  must 
post  such  notices. 

The  day  the  bill  was  signed,  Patricia 
Donnelly  —  whose  grandson  died  in  the 
course  of  minor  surgery  —  said,  during 
the  ceremony,  “This  wouldn’t  have  hap¬ 
pened  without  the  Daily  News.  And  state 
Sen.  Kemp  Hannon,  who  introduced  the 
bill  in  the  Senate,  credited  the  Daily 
News:  “The  backdrop  of  the  whole  bill  is 
very  much  the  information  that  was  pub¬ 
lished  and  developed  in  your  series.” 

Beginning  in  March  of  this  year,  the 


News  published  a  drumbeat  of  articles, 
including  some  featured  on  the  entire 
front  page,  by  Russ  Buettner,  who  origi¬ 
nated  the  idea,  and  William  Sherman,  a 
1974  Pulitzer  Prize  winner  for 
reporting  on  medical  fraud. 
Accompanying  this  paradigm 
of  classic  investigative 
journalism  were  forceful 
editorials.  And  the  News  also 
published  a  special  reprint 
of  the  articles  that  Gottfried 
circulated  among  his 
colleagues  in  the  Legislature. 

In  the  series,  photographs 
were  printed  of  “the  15  most 
sued  doctors,”  along  with  their  malprac¬ 
tice  records  as  well  as  interviews  with 
!  their  patients  and,  in  some  cases,  with 
i  relatives  of  the  deceased.  The  period 
!  covered  was  10  years,  starting  in  1988. 

The  series  began  on  Sunday,  March  5, 
with  a  front-page  photograph  of  ortho- 
!  pedist  Harvey  Manes  and  the  caption: 

'  “[He]  has  been  sued  32  times  in  eight 
years.  His  patients  have  been  crippled, 
maimed,  and  two  have  died.” 

Buettner  and  Sherman  spent  months 
poring  through  records  in  every  court¬ 
house  in  New  York  City’s  five  boroughs, 

;  along  with  those  in  Nassau,  Suffolk, 
Orange,  Rockland,  and  Westchester 
counties.  Not  permitted  to  take  the 


records  out  of  the  buildings,  they  sat 
there,  day  after  day,  taking  notes. 

They  then  called  the  attorneys  for  the 
patients  who  had  sued  —  and  the  lawyers 
for  the  doctors  involved  —  to  get  the 
phone  numbers  of  the  plaintiffs  and 
defendants.  There  were  thousands  of 
calls.  And,  for  one  reason  or  another, 
staffers  at  a  number  of  firms  had  to  go 
back  to  warehouses  where  records  are 
stored  to  track  down  old  cases. 

At  the  ceremony  where  the  governor 
signed  the  bill,  the  News  reported;  “Three 
women  who  had  led  grassroots  lobbying 
efforts,  after  losing  loved  ones,  joined 
Pataki  in  front  of  the  crowd.  One  of  them 
was  Ilene  Corina,  whose  son  Michael 
died  after  a  routine  tonsillectomy.  [Said 
Corina:]  Ten  years  ago  this  March,  the 
doctors  didn’t  listen  when  I  said  my  son 
needed  help.  They  didn’t  hear  me  then, 
but  they’ll  hear  me  now.’” 

Another  section  of  the  law  that  finally 
came  into  being  because  of  old-fashioned 
legwork  —  with  none  of  the  current 
cutting-edge  technology  of  news 
gathering  —  was  a  requirement,  as  the 
Daily  News  reported,  that  doctors  “inform 
patients  facing  surgery  of  every  health 
care  worker  who  will  be  in  the  operating 
room.  That  was  in  response  to  the  death 
of  Lisa  Smart,  a  30-year-old  woman  who 
died  of  a  heart  attack  after  a  routine 
operation  to  remove  a  noncancerous 
cyst  from  her  uterus.” 

Her  husband  has  charged,  in  his 
lawsuit,  “that  a  physician  with  a  history 
of  malpractice  was  involved,  and  that 
doctors  caused  her  death  by  operating 
with  unfamiliar  equipment  —  directed 
[in  the  operating  room]  by  a  sales 
representative  of  Johnson  &  Johnson, 
which  made  the  equipment.” 

Smart’s  husband,  Anderson,  and  his 
daughter  were  at  the  signing  ceremony. 
“It’s  finally  done,”  he  said. 

U.S.  Supreme  Court  Justice  Louis 
Brandeis  was  not  thinking  particularly 
of  medical  malpractice  when  he  said, 
“Sunlight  is  the  best  disinfectant.”  But 
this  truth  also  serves  as  a  tribute  to 
Russ  Buettner,  William  Sherman,  and 
the  New  York  Daily  News,  which 
unstintingly  backed  them  up.  The  lives 
they  have  saved  are  worth  much  more 
than  a  Pulitzer.  11 
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